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; ‘ bees y “With the magazines screaming these days for the sc 


editors and MS readers; able ar- called ‘short-short,’ or extra-abbreviated short story 

ists: + : ore: age this book analyzes the technique of writing such Sal 

tists ; punctual printers , agents for able works. The author, well-known in this countr 

Great Britain and the Continent; as a literary agent and specialist of the short-short 

masterfully takes apart short-shorts from a variet 

| distribution at home and abroad. of quality, slick, pulp, and syndicate markets pointin 
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size collections for Contemporary 
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invited to submit it, with the com- ; at 
plete certainty on your part that By Robert Oberfirst and Others 


it will be read withou slay. and Edited by Sylvia E. Kamerman and published by THE sh 
ry del WRITER, INC., this book contains important chapters 
of course free. Write first if you on writing and selling short-shorts by Robert Ober- det 
prefer first, Ben Ames Williams, Walter S. Campbell, Hugh = 
Bradley and others. ‘‘This is an excellent and 
Ti¢ re. textbook, and the first to deal exclusively with what wa 
Cif unavailable, your MS will be re we Americans call short-shorts. This book will be of 
turned promptly and carefully. If essential value to all those, a legion rs Es the me 
é teaching of ‘practical’ writing, and it will be bought di 
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(Incorporated 1920) Send your order for these valuable j ter 
books now to tor 
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YOU make sales! 
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and verse fillers. Reading and handling fees; $1 
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MOSTLY PERSONAL 


By JOHN T. BARTLETT, Co-Publisher 


Large-scale purchaser of free- 
lance material of many kinds, fic- 
tion and fact, is Ziff-Davis Pub- 


lishing Co., of Chicago, a house 
which grew to commanding size 
during depression years. Finan- 
cially and otherwise, Ziff-Davis 
has always treated writers well 
On our cover this month is the 
vice-president and general man- 
John T. Bartlett ager, also the editor of a long 


list of magazines. 


B. G. Davis edited the Pitt Panther when a student 
at the University of Pittsburgh. Graduating in 1927, 


still a few months short of voting age, he went to 
the W. B. Ziff Co., Chicago, as “assistant to Presi- 
jent,’ and ‘editorial assistant’’ on America’s Humor 


ind Popular Aviation. How much those titles meant 


was up to young Davis—he quickly proved they 
meant a good deal. In 1927--at 21—he was made 
editor of Popular Aviation. Nine years later he be- 


came vice-president of Ziff-Davis Publishing Co. 

Magazines of this Chicago house are typically big, 
thick books using large amounts of free-lance ma- 
terial at good to excellent rates. B. G. Davis ts edi- 
tor of these magazines—Popular Photography, Radto 
News, Amazing Stories, Fantastic Adventures, Mam- 
moth Detective, Mammoth Mystery, Mammoth West- 
ern, and Plastics; he is general manager of F/y)ing and 
Industrial Aviation; and editorial director of the Ziff- 
Davis Book Division. 
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The war is over, but return to normal publishing 
conditions is likely to take months; the paper short- 
age continues. Professional writers long out of the 
market will be active in growing numbers, along with 
many beginners. Better get on your The 
Author & Journalist believes the long-term outlook 
for writers is excellent, that great years are ahead. 
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Contributor notes: “Silent in the Saddle,” a lively 
Western, is Norman A. Fox's latest book, published 
by Dodd. Mead & Co. Clee and Betty Woods. 
both writers, summer in Colorado at their Double 
Quill Ranch near Pagosa Springs, winter in New 
Mexico. Roger Sherman Hoar (‘An Author's 
Right To Use His Name’) ts a Wisconsin attorney 
who also writes fiction. William W. Pratt, 
whose A. & J. articles on verse have been so popular, 
is back this month with an article we hope will save 
The Song Racket.” 


Best Film Plays of 1943-44,” edited by John Gass- 

ner and Dudley Nichols (Crown Publishers, $3), is a 
book which fiction writers and playwrights, as well as 
screenplay writers, will find useful for professional 
reference and study: “Going My Way,” ‘The Miracle 
of Morgan’s Creek,” “Casablanca,” “Wilson,” are 
aniong the plays included. Reports from New 
York are that several magazines for teen-agers will 
be launched soon. . Early in August, WPB 
giinted magazines and book publishers another 5% 
Doost in paper allotments. Esquire announces 
th opening of its first European office, Arnold Ging- 
rics in charge, on or before October 1—-on the Swiss 
War's end found our daughter, Mar- 

communications at San Francisco, an 
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readers money, 
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ga-ct, in naval 
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ensign; our eldest son, Forrest, 
at Manila, supervising network 
by short wave to America 
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Yo you read handwritten manuscripts?” asked a 
Nebraskan, submitting an article. “I had to write this 


by hand—my typewriter is in hock.” The Author & 


Journalist reads handwritten manuscripts. What is 
more, we read them sympathetically. They take us 
back to the time we were in hard luck ourselves 
couldn't afford to rent a typewriter—and, my hand- 
writing then being as illegible as it is now, Margaret 
rewrote in her legible, attractive hand every article I 
did from midsummer to late fall. 


We had left Vancouver, British Columbia, for the 
Okanagan Valley on doctor's orders, after I had made 
arrangements for regular newspaper and magazine 
writing which would take care of us while I absorbed 
sunshine and got back to form. We took the C. P. R. 
to Sicamous Junction, then changed to the Valley 
train. Two things happened to us during the journey. 
World War I broke out. We didn’t realize it all at 
once, but the fact was apparent the informal 
contracts I had would cash in at less than 10%. 


soon 


The typewriter disaster added to our discourage- 
ment. We had carefully kept the Oliver No. 5 in per- 
sonal custody——only to find on arrival that in some 
inexplicable manner the tiers of typebars had been 
crushed. The machine would have to go to the fac- 
tory for repair. We didn’t ship it—we held on to 
our limited cash, and Margaret began to copy manu- 
scripts. 

We had a happy and exciting few months, living 
in two rooms of a hillside shack ($5 per month) at 
the head of Okanagan Lake. It wasn’t a prosperous 


(Continued on Page 28) 
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Selling author with years of experience in ghosting novels, 
autobiographies, travelogues, articles, short stories and 
radio script. Also Motion Picture Studio representative 
for Nicholas Literary Agency to submit unpublished 
novel-length manuscripts. Return postage required. 
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1 4 
John T. and Margaret A. Bartlett, Editors 
and Publishers 
e 
David Raffelock. Associate Editor 
The Student Writer Department, Conducted by 
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She Is Successful In All summer e listened to editors explain what they want from our author 
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Many Fields many existing per icals, there'll be resumption of most titles that were droppe 
| during he iper shortage and there will be a lot of new magazines We've 
Oli Bur was 
ee 3 abe pe ilready s e a few serials, novelettes and short stories for our clients as 
whe he started |.a result, at enty more are being written on assignment The book pul 
with us, ar wan 2 : 
ed to & essions lishers have onferred with us regarding authors their expanded post 
We he Real | war lists 
Story in hers 
We suggeste she 
use he ewspape! This is st the beginning We expect a tremendous demar r mpetent 
contacts trv true itt ti thet | 
detective stories written ficti irticles an oks as paper rationing is further eased mee 
and we sold her to] this expanding irket we need more good write irrent g 
This ig K good Vv ers cu entiyv- se g T ess 
Front Page Detec- 
(Olive Burt) tive a rue De partia arrived new writers who have recently sold at least a few pieces t 
te-tive Phen | we slick ality magazines, or perhaps a_ book Promoted with 
Amer.ca, ul t thlished her as al]lyvears’ experience in agenting, such writers will be able to take t wre 
regular ntributor fiction and ar ; 
icles there Now. she Ss g gy after th the present and post-war literary opportunities 
the women’s slicks, and we've sold her 
to Life Story, Toronto Star and Wo- | WE WORK ON STRAIGHT COMMISSION of 10/) on American, ~ on Cat 
man’s Day... . a 
adian and , on foreign sales, if you have sold $500 worth of fiction or articles 
to national magazines within the last year. li you have ily $ W I 
IF YOU ARE A BEGINNER will } within the last year, we will work with you at one-half re: g fee cl € 
consider a tew sample manus 
determine whether we can spor your eginners \ r sting y sales, and ask for our agency information sheet 
work Until we sell $500 wortl f your 
te ke ew ette 
} e mus harg 1a reading fee 
) 1 
“ scr id 
$1.00 per tl Sa 000 — 
Spe ra and 
“Sour work. | AUGUST LENNIGER LITERARY AGENCY 
] your work 
1 
ac for improvement J = J J 
recommendation 
s to editors 56 WEST 45TH STREET, NEW YORK 19, N. Y. 


R Book 
in Print! 


Remarkable New 
Process Produces 
Even Small Editions 
at Amazing Low Cost 


A brand new service to authors offers smal! 
editions of neatly printed, sturdily bound 
books at a remarkably low cost. As few as 250 
or 500 copies of a book can now be printed 
and bound without the usual staggering cost 
of typesetting and binding. A new patented 
plate process is the secret. Small or large edi- 
tions of any kind of manuscript can be pro- 
duced at a per-copy cost that solves the 
problem of printing limited quantities. The 
type is permanent; later editions cost even 
less. This process includes the use of halftone 
and line cuts, footnotes, charts and graphs, 
index, appendix, table of contents, etc. 
Write for Sample and Literature 

Ask today for full details, prices, terms—and 
sample of printing. No obligation whatever. 
Just send your name and address to 


THE HOBSON BOOK PRESS 


Dept. A-10, 52 Vanderbilt Ave., New York 17, N. Y. 


“The future belongs to those who prepare for it.” 


Maren Elwood 


Authors’ representative, literary collaborator. 
Author of the current non-fiction best seller, 
CHARACTERS MAKE YOUR STORY, published 
by Houghton, Mifflin, recommended by the 
Book-of-the-Month Club. 


Professional 
Training 
for Writers 


FICTION 
RADIO 
ARTICLE 
FEATURE 
SCREEN 
JOURNALISM 
ENGLISH 


Study by mail. Studio lectures. Individual 
manuscript criticism... . Personal, directed 
writing. For information write: 
MAREN ELWOOD 
6362 Hollywood Blvd., Hollywood, Calif. 
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i] CONTRAST ON EVERY PAGE 


By CLEE WOODS 


hands 
ivory 


hard-used 
touched the beautiful 
keys lovingly, reverently. 

Can't you go on from there? 
Picture that housemaid’s long- 
ing to play as the young lady 
in the movies had played. Her 
hope of learning to play in 
ten easy lessons. Her dream 
of amazing Homer Kidd_ by 
rippling off the tunes he loves. 
Of course you can. 

Because you have a striking 
contrast to start you off. The 
big, ugly, mop-soiled hands on 
the piano keys. Then some- 
thing you don't look for in a girl with hands like 
that, reverence and longing for music. 

Contrast is one of the most indispensable elements 
of good drama. Get it into your story, Miss English- 
dasher. Any kind of story, from the most skimpy 
plotless character sketch to a fully plotted detective 
tale or pulp love story. : 

Make your story people different. Distinctly dif- 
ferent people within your story group. And, above 
characters different from those whom other 
Then you'll avoid woodenness, 


Her big, 


Woods 


Clee 


all else, 
writers have created. 
the set type. 

You can achieve contrast in 
characterization most of all. In plot. 
In settings, backgrounds. In dialogue, emotional ap- 
peal, suspense. Contrast in word choice, in motiva- 
tion. Don’t be content to put contrast into one or 
two or three of the above elements of a story. But 
. nand of yourself that you get it into every one 

t them. 

Contrast has its greatest use in characterization, 
and it’s your characters that sell your stuff. In phys- 
ical appearance, give one girl blonde hair, the other 
brown. Make one pair of eyes black, flashing, full 
of rich life; the other pair blue, soft, dreamy. In 
build, one man may be large, Adonis-like; the other 
crippled, frail, small. In dress, one woman is stylish, 
stunning, seemingly without thought; the other, no 
mtter what she pays for clothes, is frumpish, ill 
ease in her get-up. 

‘ontrast the mentalities you put into the blonde 
an | brunette heads. Make one girl brilliant, forceful, 


countless ways. In 
In story action. 


compelling; the other quiet, deep, strong. Or make 
one son inconsistent, erratic; the other plodding, me- 
thodical, sure. 


Go right on down the line with other character 
traits. Contrast your story people in disposition. Give 
one irritability, pettiness, discontentment; give another 
tranquility of soul, beautiful peace within. Let one 
be restless, wayward, hectic. Let the other be dutiful, 
conscientious, steady. One girl in a family is selfish 
and resentful while her sister is generous, gracious, 
considerate. 


Both young men in love with the same girl are 
energetic, ambitious. What, no contrast? Not so 
fast. One directs, controls his energy, makes it work 
for him: the other is forever driven by his reckless 
desires. 

Watch habits for opportunities to contrast char- 
acters. Little habits, mannerisms. Big, character- 
determining habits. One girl chews gum and _ the 
other keeps her lips tightly compressed. Both men 
drink whiskey, but one guzzles it down and the 


second barely sips. In the Tennessee mountains your 
unsympathetic man takes more than his share at the 
table; the hero minces, lets his brother take the food 
out of his mouth. One woman sings as she works 
and another woman whines about her ills. 

Contrast the situations of your characters. You 
have a much harder job of characterization when 
you select two rich girls who belong to the same 
clubs and get overcharged by the same exclusive 
shops. Then you're sunk if you make both of them 
blonde, blue-eyed, and given to telling dirty jokes. 
Keep them different, in sharp contrast. Put one young 
man in jail, let the other fly through the air, free, 
a wild song in his heart, tense with excitement. 
Graduate a sensitive, introspective boy from high 
school the same day his granddad is dying with pre- 
mature old age because all the checks have come back 
to the bank. 

Close akin to situations, you have background for 
contrast. Background as distinguished from setting. 
To me background of a character means just what it 
does in life: what he has been, done, felt—his rear- 
ing, history. Especially his past accomplishments 
that have a bearing on his present problem. Give the 
rich girl a job in a cigar factory, background con- 
trasting to situation. Throw the backgrounds of two 
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girls into sharp contrast by making one the young 
lady of the home, the other the maid with the big 
ugly hands on the piano keys. Make the contrast 
more siriking by having those two girls clashing over 
the love of the same young man. Oh, yes, it can be 
done. Let that maid’s dream come true, and contrast 
her against what is expected by your reader, by hav- 
ing those big, ugly hands bring such music from the 
ivory keys as the slender white hands of the auburn- 
haired young lady of the house never can make. 

With the freedom being slowly granted writers 
nowadays, especially in the novel, you can contrast 
the race and nationality of your characters. If you 
wish to contrast in color, then don’t make your Negro 
the indolent, self-indulgent type so long overdone. 
Make the Negro maid energetic, honest, ambitious. 
Get contrast in nationality by showing the contrast 
in the way two white men look upon women, simply 
because one white man comes from Maryland and 
the other from Russia. Show a hotblooded Italian 
trying to keep a poker face while winning $10,000 
from Mr. Baker of Boston. Picture starkly an Eskimo 
in New Orleans at 3 p.m. on July Fourth. Contrast 
not only his situation but his emotions regarding 
July Fourth as compared to another character's 

Contrast. Contrast! 

Never miss a chance to bring more of it into your 
story, novel. Yes, into your article, your poetry, your 
radio skit. But always—and this is vital—do it un- 
obtrusively, just as though it were the most natural 
thing in the world. Never let it become apparent 
that you worked to get that contrast in there. It's all 
there, ready to be used and used so skilfully that it 
never appears to your reader that the author said, 
“All right, Woods, you said more contrast and here 
I'll dub some in.” 

You never smear it on. You etch it in or just 
take the whole setup so completely for granted that 
there is no suspicion in your reader’s mind that you 
had to sweat for the effect he accepts as so natural. 

Check on down your list. There’s mood in char- 
acters. Joe is brooding, ugly, sullen, while Chee Nez 
is cheery, jovial and generous—another double shot 
of contrast in disposition and race. 

Take actions. One girl moves slowly, the next one 
flits about. One old lady drags across the room but 
her roommate in the old ladies’ home trots across the 
floor. The president of the company moves with de- 
cision and positiveness, but his son moves jerkily, 
abruptly. 

In the exhibition of passions, Mary is bitter and 
she is weeping and she slams a frying pan across the 
room. But Jane is silent, just that terrible deep hurt 
in her eyes. 


Contrast ages. Grandfather is withering down and 
heavy dark veins stand out on his hands and he can't 
hide the quaver in his voice. His granddaughter, 
Virginia, has white hands that are pretty in spite of 
being a little chubby, and her lilting voice rings 
through the house. She’s got a baby toddling out onto 
the porch, and off in the Dartmouth stadium she has 
a brother this moment prancing up and down in track 
togs, impatient for the 100-yard dash that may bring 
him fame. 

The seasons bring you contrast free of charge. Rain 
and sunshine. Snow and mud. Their effect on your 
characters psychologically. Their bearing on their 
problems, physically. A storm and ruin. Thermometer 
down to 10 above on the desert, yet a tongue swelling 
with thirst. Rain and a fine crop. It’s a gorgeous 
sunny spring morning when the wife learns that her 
husband has run off with her younger sister. 

Make parts of the human body stand for the whole 
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“Have some alphabet soup, dear. Maybe it’ll give 
you inspiration for a story.” 


body, a good figure of speech any time, then contrast 
the same two parts in different individuals in your 
story. Back to hands again, one pair is gnarled 
withered, trembling, but another pair just like them 


in shape and size is strong, steady, powerful. One 
nose is fine, straight, sensitive, powdered just right, 
but her tormentor's snout is thin, sharp, always snif 
fing. One chin is sawed off too soon and wags too 
much. The opposing chin is like a rock, hard and 
not often moved. 

Now to contrast in plot. You hardly can have a} 
plot without contrast. That is, your hero is in one] 
state at the outset but desires ardently to reach an- § 
other state. He wants to attain circumstances very 
much in contrast with what he has when the story 
opens. His problem, in other words. You can shape 
a better plot and develop it much more surely if you 
contrast more sharply and clearly the state he wants 
to quit for the state he must acquire. Often the 
two states consist of a burning but unrequited love 
at the outset, with Sally in his arms at the end. 

Now, the more acutely you make him feel the 
undesirability of that first state, the deeper you make 
his character and his ability to feel such things, the 
sharper plot you can develop on his problem. 

Throw in that contrast of situation, too: she’s rich, | 
polished, maybe a snob. He’s very democratic, very 
poor and ruggedly uncouth. By the very nature of 
the two people, then, and also by the extreme contrast 
of situations, you create a greater contrast in the state 
your hero is in to the one he wishes to enter. And so 
much easier runs your plotting. So much better, too. 

Carry your contrast on into the events of the story, 
into the plot steps. Stop and recall that a few times 
before other writers have had lovers kissing in the 
moonlight. Be different, Mr. Giftedpen. Contrast 
the usual with what you write. Instead of letting 
them kiss in the beautiful moonlight, make her hunt: 
ing for him in the moonlight with a gun in her hand 
A few writers before you have told of the beauti*ul 
white snow on the trees: you contrast your versatility 
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| of character clash, 


« th that and put blood on the beautiful snow. Yes, 
n ike it harder, put the blood on the snow high up 
the tree. 

It's the ordinary procedure for a dead man to be 
buried in the earth. You twist that procedure to a 
striking contrast, and have a dead man shove a living 
man into a grave. It’s regular stuff to have a girl 
powdering her nose before a mirror, but you can 
contrast against this and have a man before a mirror 
burning his face with a cigarette so he'll never torget 
his failure. (A Jap in an American prisoner of war 

np did just that last year.) It is common for people 

whisper and talk in low voices in a library. You 
row your character in interesting contrast when you 
have him shout in the library. 

Within the story structure itself, since we've talked 
about plot, contrast stands you in good stead. Just 
employ the old device of inserting comedy for relief, 
if your story is powerful enough to justify it. If 
you're in doubt as to what I mean, maybe Shake- 
peare’s examples in Hamlet, King Lear and a dozen 
other dramas are just a little better than anything | 
might dash off. 

Within the story structure, too, you can introduce 
contrast even in your style. When you reach a tense 
moment and wish to hasten the story movement, you 
may want to change pace and write shorter, sharper 
sentences, with blunter and shorter words. 

Dialogue is one of the best places to employ con- 
trast. Make your characters pop up with the unex- 
pected words, something which contrasts with what's 
just been said. June says, “That Mr. Bayard is a nice 
man, don't you think?” But March growls back at 
her, ‘“He’s a heel!’ The Governor who's up for re- 
election informs a wife in a doubtful county, ‘I’m 
going to pardon your husband, Mrs. Tyler.” Instead 
of kissing his hand and sobbing, the wife exclaims, 
Oh, for God's sake, don’t let that man out of the 
pen!” 

Watch out that you contrast your moments of sus- 
pense. If you achieved good suspense once by having 
the hero dangling with one hand from a high preci- 
pice, don’t go back and try for a second suspense by 
Make the next tense moment one 
when the outcome of the story 
hangs by a thread—in his character. If your story 
won't bear too much action, save for the climax the 
suspense that depends upon action and character 
change. Be ready for the contrast by the use of other 
devices for suspense, before the climax is reached. 

The same goes for emotional appeal. If you use 
successfully a baby’s sweater for making the women’s 
throats go tight, don’t try a baby’s little shoe later 
on. Contrast against the one emotional appeal already 
used, by making the next one entirely different. Don’t 
use the baby at all, but better her mother’s intense 
longing, say, for some particular thing she’s wanted 
all her life and now is losing just when it seemed 
within reach. 

Even in word choice you have opportunities for 
Sonetst. One word creates a certain feeling, a mood, 

n effect. Another word, maybe even a synonym for 
the first or anyway a kindred word, in your particular 
story may create an opposite trend of thought or 
mood. For example, “Aaron Burr met Alexander 
Hamilton in a duel, and came out the victor.” Con- 
trast the effect with, “The infamous Burr murdered 
Hamilton in a duel.” Practically the same general 
thing is told, that Burr killed Hamilton in a duel, 
bu! the choice of words puts a great contrast into the 
eftects achieved. Make use of skilful word choice 
to throw your characters into more advantageous 
contrast, keener conflict. 

you want figures of speech for the introduction 


of contrast, employ interrogation, paradox, antithe- 
sis, epigram. 

Look for contrasts in life. Carry them right over 
to your story, always with full liberty to make over, 
add to, subtract from what actually happened. Haven't 
you heard it said or said yourself, “Well, who'd ever 
thought yesterday that we'd be here today?” Or some- 
thing like that. Contrast. Different from what's gone 


before or what is expected. 


Look for contrast not only between different types 
of people, but contrast within the same group. Sev- 
eral years ago a Spanish-American maid in our home 
became very sick. She was suffering intensely. This 
girl had a baby, was divorced. It appeared then, and 
time proved it true, that her romance was behind her, 
and her good health gone forever. We had to get a 
second maid for the work and to help wait on the 
sick one. This second maid, sixteen and of the same 
blood, did her work, waited on maid number one. 
But every moment she could get free she was reading 
confession magazines. I saw her a 1 number of times 
put the magazine down, go do something for the suf- 
fering girl, then promptly flop down and get back 
to her story such as the confessions were printing a 
dozen years ago. 

See it? Contrast. One girl had had her romance, 
love, marriage. From here on out you knew from 
all the circumstances that life was going to be pretty 
drab for her. The other, practically oblivious of the 
suffering of the first, was dreaming of her hot love 
affairs, of the temptations she hoped would come to 
her—if not overcome her. 

Contrast. Contrast. 

It’s all around you in life. 
if what you see doesn’t fit. 
Look for it, make it. Knowingly set one kind 
person or thing against a different kind or thing. 
Make one, by contrast, bring out the strength or weak- 
ness of the other. After you have virtuous Alice well 
delineated in your mind or on paper, deliberately and 
with Alice aforethought go back into the inner re- 
cesses of your head and bring out a Mary Magdalene. 
Keep hunting constantly, from first line to last in your 
story, for opportunities to add more contrast. See 
that every page carries contrast—one, two, five or 
more contrasts. It'll save many a story from drabness. 
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PREFACE 


By S. H. DEWHURST 


To be a writer you've got to know 

What makes Life tick, what makes it glow. 
You've got to learn the workings of Fate 
To be able to manipulate 

Your characters with the understanding 
High-paying editors keep demanding; 
You've got to fee] what pathos means 

To put into words those heartbreak scenes 
And that’s the rub in this occupation, 
That's the hitch to the situation— 

You must know the worst, and pass the test, 
Before you can really give your best. 


| 
give 


AN AUTHORS RIGHT 
TO USE HIS NAME 


. 


Has an author the legal right to sell stories under 
his own name? “Of course he has!” you will say. 
But wait a minute while we po tulate a case. 

Suppose that there is an author named Stenhan Q 
Stevens, one of the world’s best known writers of 
lumberjack stories, both for magazine and book pub- 
lication. A second Stephan Q. Stevens happens io 
write a series of factual articles for The Driller on oil- 
well drilling, which is the business in which he 3s 
emploved. There articles make such a hit and display 
such literary ability, that Stevens No. 2 decides to try 
his hand at fiction, and by a remarkable coincidence 
picks lumberjack stories as his field, and submits his 
manuscripts to the same markets in which Stevens No. 
1 is established. 

It should be obvious that, to the extent that 
Stevens No. 2 makes sales, he has not only traded 
upon the entree of Stevens No. 1. but also has pre- 
emnted part of the market available to No. 1; and 


that. to the extent that he fails to make sales, he 
has damaged the re putation of No. 1. 
What can Stevens No. 1 do about it? And 


even more important—what ought Stevens No. 1 do 
about it? 

As to the law, I condense and paraphrase as fol- 
lows. from the article on “Trade-marks. Trade-names 
and Unfair Competition,” at pages 429 to 432 of 
Volume 63 of Corpus Turis. the leading law en- 
cvclovedia from which I have quoted frequently in 
earher articles: 

“A personal name ts not the subiect of exclusive 
appronriation. In the absence of fraud, everyone 
the rivht to use his own name in his own 
busines’. The incidental inconvenience or 
thereby occasioned to others is not ordinarily a 
matter of legal redress. 

“However, the right to use own 
own business is subiect to the general 
rules with regard to unfair competition. Personal 
names must be ured truthfully and in good faith, 
or their use will be enjoined. A man will not be 
permitted to use his own name as a means of 
pirating upon the good will and reputation of a 
rival. by passing off his own goods as the soods 
of the rival who gave the name its renutation 
and value. No one will be permitted to use even 
his own name with the fraudulent intention of 
annronriating the good will of a business estab- 
lished and built up by another person of the same 
Althourh the use of one’s own name can 
not be absolutely enioined. nevertheless certain uses 
of it may be regulated by iniunction. No person 
will be allowed to use even his own name in such 
a manner as to inflict an unnecessary injury upon 
another,” 


has 


loss 


ones 


nam 


in one’s 


name. 


Many cited court cases bear out the above state- 
ments of law. 

Note the word “unnecessary” in the last sentence 
of the above quotation. Stevens No. 2 has a perfect 
right to enter the lumberjack field. He has the right 
to capitalize on the success of his series of articles 
on well-drilling. But he has no right whatever to 
capitalize on the hard-won reputation of Stevens 


No. 1. 
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By ROGER SHERMAN HOAR 


The use of his own name is not only unfair 
is unnecessary. For he can combine fairness with 
good salesmanship by bringing himself emphatically 
to the attention of editors, by submitting his fiction 
manuscripts with a form letter, which first mentions 
his well-drilling articles, and then states that the 
enthusiastic reception accorded to them has led him 
to try fiction, that his experience in well-drilling in 
the northwoods has particularly acquainted him with 
lumberjacks and lumberjack yarns, and that through 
a desire not to be confused with the Stephan Q 
Stevens already established in this field, he has 
adopted the pen-name of “Steven Quincy.” 

Incidentally, it is a fact that about 50% of t 
best known names in pulp fiction today are pen 
names. I am more proud of “Ralph Milne Farley’ 
than of “Roger Sherman Hoar,” and probably more 
persons know of me as the former than as the lat. 
ter. Furthermore, a pen-name has the advantage that 
it can be more readily registered as a_ trade-mark 
than a real name; see my article on that subject in 
The Author & Journalist for August, 1941. 

If considerations of fair play and good salesman- 
ship are not sufficient to induce Stevens No. 2 to take 
this course, let him consider the dilemma in which 
the continued use of his own name will place him 
He has not yet established any name in the fiction 
market. He is either confident that he can carve out 
a reputation for himself independent of Stevens No 
1, or he does not have this confidence in his own 
abilities. If he Aas this confidence, he has nothing t 
lose by adopting a pen-name at the outset. If he does 
not have this confidence, then his use of his own name 
is admittedly piratical. 

So I suggest to Stevens No. 1 that, before contem- 
plating legal proceedings, he write No. 2 a gentle: 
manly letter, without rancor, setting forth the above 
considerations, and requesting that No. 2 avoid con- 
fusion by adopting a pen-name. 

If this fails, then I suggest that No. 1 circularize 
all publishers in his field with a brief explanation of 
the situation, still without rancor, merely stating 
that this is for their information inasmuch as several 
of their number have written him complimenting him 
on what they erroneously assume to be Avs oil-well 
articles. He might suggest that, if they buy any stories 
from No. 2, it would be well to print them unde: 
pen-name. 

If this fails, then threaten a lawsuit; and finally, it 
necessary, make good this threat. The correspondence 
with No. 2 under my first suggestion above, will be 
invaluable in any resulting suit as establishing the 
bad faith of No. 2. 

The chances are that No. 2 is a gentleman, and that 
accordingly the suggested letter to him will be all 
that will be necessary. 


OOO 
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YOU 


By NORMAN A. FOX 


HE is a fellow comparatively new to this writing 

isiness, for, whereas I have been showing ’em to the 

agazines for well over ten years, he has blossomed 
forth only within the last couple of years, but he has 
come a high, handsome way in that short time. He 
specializes in Westerns, and you'll find his name on 
the covers of all the better pulps in that broad field, 
and you'll find him quite frequently in Short Stories. 
too, and in Adventure, and not so long ago he had 
a slickish number in The Family Circle. He has taken 
to writing me, and in our letters we say things 
about each -ther’s published stories—blunt, honest 
things—and that is as it should be. Now he has made 
a request. 

It came about because he had read a certain yarn 
of mine in Western Story, and he said, among other 
things: ; You have an enviable descriptive 
touch. If you don’t mind probing your own psychol- 
ogy, tell me how you go about working in  back- 
ground. I find myself inclined to skip it. I get inter- 
ested in the action sequences, and, unless I stop and 
remind myself that the action has to have some kind 
of physical theater, I wind up with the action seem- 
ing to take place in a vacuum. : 

Probe my own psychology? It was a a sizeable order. 
When I'd sold my twentieth story, I knew all there 
was to iohee about writing, and I was willing to ex- 
postulate by the hour. Now that my two hundredth 
story check has been cashed and spent, I stand in 
awed astonishment at my own ignorance. And there 
are so many things that one tends to do subconscious- 
ly in a certain manner because instinct and practice 
have taught him that these are reasonably correct. 
The handling of setting is one of these. 

Why a setting in the first place? The ancient Greek 
actors performed upon a bare platform, leaving it to 
the imagination of the spectators to supply a tree 
where one was required. But audiences are legitimate- 
ly lazy, and so are readers. Having paid their money 
for the products of our pens, they have the right to 
expect us to do the work of providing our stories 
with the proper background. And the setting is nec- 
essary because it is part and parcel of the yarn, wheth- 
er supplied by the writer, or imagined by the reader. 

Pick up a story. Here’s the beginning of ‘Death- 
Song for Blizzard Outcasts” in Ace-High: 

“The storm whipping down over the Graybacks 
created a hollow moan in the mouth of the cave. 
The one man in the cave listened attentively. His 
hollow eyes were lustrous as the dying fire cast its 
last glowing flames. To him it was a storm with- 
out end. The whole world was a storm, vicious and 
without mercy.” 


Is the setting established? You bet your boot ration 
stamp it is! As though it were the opening of a movie, 
you see the cave and the dying fire and the hollow- 
eyed man, and you hear the storm moaning down over 
the Graybacks, and you shiver a little as you settle 
down more comfortably in your chair. But that’s not 

|. The author has drawn a parallel between the 


1m in the mountains and the storm in the man’s 
ul. Consequently you are interested in this man. You 
int to know about that inner storm, 


and you want 


MAKE THE SETTING 


to know why he is shivering in a cave, and what 
comes of it all. 

And here we have a worth-while principle to re- 
member in establishing settings: the adroit author not 
only merely presents his setting, but be makes it s_rve 
him by furthering his story. With a few deft strokes 
he paints his picture, but he does more than sketch 
in his stage trappings, he makes them work for him 
by establishing the mood of the story and by arous- 
ing the reader's curiosity. The example just given ts 
by no means a literary gem, as its author would be 
quick to admit. There is too much repetition of words 
and phrases — “hollow moan” “hollow eyes” 
“mouth of the cave’’—‘man in the cave.” But it is an 
honest and capable opening just the same, for it not 
only presents a picture, but it makes a promise as 
well. You can be sure that the story which follows 
will not be one of warmth and laughter, for the grim 
setting portends a grim tale. 

But that, my writing friend will say, is how a story 
is begun, and he will want to know how a setting 1s 
maintained throughout a yarn. For once a reader has 
grasped a setting and gotten into the story .he will 
want to follow the action without being sidetracked 
by lengthy descriptions, no matter how artistically 
done. In the days when Zane Grey was writing his 
first novels, it was permissible, apparently, for an au- 
thor to stop his story dead still when he went into a 
few thousand words of ecstacy over the beauty of a 
desert sunset. But not in this streamlined age. The 
reader must be constantly reminded of the stage trap- 
pings, but any further description must be woven in 


neatly so as not to slow the action. 
How? Ask instead how one is aware of setting in 


the first place. Recently I left this stuffy, heat- blank- 
eted city to sojourn in Glacier National Park for a 
few days. I needed no map to tell me that I'd changed 
localities. My eyes, sweeping a vastly different pano- 
rama, gave me the truth, and my other senses served 
me as well. To my nose came the scent of pine trees, 
an odor in no ways like the aroma exuded by auto- 
mobile exhaust pipes on a crowded avenue. In my 
ears was the soft soughing of the wind in lofty 
branches, the clamor of mountain streams, the ]um- 
bering of a bear through the underbrush. The feel 
of a rocky trail beneath my feet was unlike the hard 
smoothness of city concrete. And my fifth sense, 
taste, perhaps served me, too, for food cooked over 
a camp stove after a day of pursuing the elusive fish 
found a more receptive palate than it is my lot to 
possess in the city. 

Thus do the senses communicate the setting to the 
individual, and thus may the writer, through the re- 
actions of his characters, keep his reader constantly 
aware of the whereabouts of the action. Consider a 
few examples picked at random: 

“As black a night as Lee Foster ever had known 
mantled the twisting stage road through central west- 
ern Oregon.” That's from ‘‘Six-Gun Schedule for 
Frisco” in Western Story. Can you see that blackness 
blanketing the road? “The nine passengers within the 
Silver Wheels coach tried their best to sleep it out, 
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behind the whip 
umble with 


outsiders bouncing 
and penetrated the road 
In this you can fee/ the bounce of the 
the nervous talk 


but the four 


stirred uneasily 
nervous talk. 

hard seating atop the coach, 
which 1s partially lost in the rumble of rough riding 


The characters might also have smelled the dust 


and hea 


stirred by six horses, or tasted it upon their lips 
No, it 1s net necessary to slow up your yarn in 


order to get in those little bits that give the reader a 
sense of locality and of the conditions that surround 
the characters. A word here or there does the trick. 
And in no other type of story is the setting so im 
portant as in the Western story. Once its popularity 
came from the West being the great unknown, a vast 
part of America that was alien to most Americans 
and therefore fascinating. Today, with thousands of 
men being discharged from the armed forces, men 
who have known i camps and bases of Texas, Cali 
Montana, Utah, and all the other states on 
the Mississippi, the West has be 
trange. But no less fascinating. 

Those men will still read Western stories—but 
with a more discriminating eye. They will have seen 
those colorful sunsets, and the draws filling with pur- 
ple shadows, and they will have felt the slipperiness 


THE SONG 


Poets, Beware! 
By WILLIAM W. PRATT 


fornia 
the sunset side of 


COME less 


. . 


The land is overladen with budding rhymesters, 

ed, bad and indifferent. The land is also weil 
stocked with ra eg whose main object in life is 

jh s from their good American dollars. 

they are doing it, every day in the week 

1 poet Is dreaming of making big money. H« 

s heard of the fame and fortune connected with 
popular songs. He hears the current hits sung, and 
nvinced (and rightly so) that he could pro- 
much higher quality. He then muses 


over the song-writing advertisements that some of 
the careless publishers permit to invade their maga 
zines. Out go the dollars, and back come the lyrics 
oll beautifully set to music. That, dear reader, is the 
end of the story. 

Let it be stated right here and now that the song 
game is practically a closed market to beginners. The 
publishers, who are principally in New York and 
Hollywood. favor a few writers whose songs they 
publith and plug. An outsider without connections in 
the buciness may as well go and knock his head 
against solid rock. A song isn't just set to music, 
published with a fancy title cover in four colors, and 
counters of the five and dimes. A song 
and plugged and talked about until 


ith it is sick of the title. 


sold over the 
IS ball hooed 
connected w 
€ 
Songs are often shelved for years before being 
brought out and booted. Each publisher has men 
on his staff who haunt orchestra leaders, wining and 
dining them, unt:l they agree to give a particular 
number a break. Vocalists are begged to sing them. 
Records are made, both instrumental and vocal, and 
pushed under orchestra men’s noses at every Oppor- 
tunity. Some of the top band men and vocalists some- 
times agree to plug a song provided he or she is 
given, say, a third of the proceeds. So what hope 
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of pine needles beneath their boots, and smelled 
tang of sagebrush, and they will look for these things 


in the fiction they buy. Setting will continue to 
important, for tomorrow's reader will have trod 
stage you picture for him. 

And so, to sum it up, there are these things to 1 
member about setting: It must be made to serve t 
writer by establishing the mood of his story as we 
as the locality, and it may be interlarded through 
story by remembering the five senses. Or, if you wil 
consider your yarn as a moving picture and proje 
it upon the screen of your mind as it unfolds, remet 
reader can see, feel, hea 


bering always that the 
things as you place the: 


touch, and taste only such 
for him. And don’t forget that discharged G.I. fro 
New Jersey, who learned, among other things, th 
a coulee is a coulee in the northwest whereas t! 
same kind of gash in the ground is an arroyo in tl! 
He's got his eye on you. 

Oh, yes—one more thing. The examples I’ve used 
to make my point. They are » all from stories by Giff 
Cheshire, the friend who wrote and asked how | 
worked in background as he feared that his own 
stories seemed to take place in a vacuum. Go ar 
feller. The answer is within you. 


southwest. 


search thyself, 


ACKET 


is there for Minnie Gloots who paid five bucks t 
have her simple little ditty set to music? 

The racketeers who handled Minnie’s song knew it 
was hopeless, yet they were within the law when they 
told her it was something splendid. They were with- 

the law because no one can prove that they thought 
otherwise. They are also within the law if they per 
suade Minnie to send more of her dollars for a fine 
recording of her masterpiece with piano and _ violin 
accompaniment. They do what they promise, but they 
dont promise to sell the song. There are possibly 
some honest men in this business exceptions to th 
rule—but they are in a small minority. 

I am personally acquainted with a man who ran 
such an office on Broadway in New York. This man 
had a prison record, and because he feared he might 
be investigated at any moment, he was honest with 
the writers who submitted their songs. Ninety-nine 
out of a hundred of these submissions were so badly 
written that they were childish. If the writers had 
any talent at all, this man would rewrite their lyrics 
and set them to music. He also offered the much 
advertised record service, and all he had to do 
case such an order came in was to visit across th 
hall and sing into another firm's recording machine 
He, in the past, had written songs for Broadway mu 
sicals. Though he was extremely talented he knev 
it was useless to submit his own work for publica 
tion. Lyrics came to him from the plains of Canada 
and from the mountains of Kentucky. The accon 
which he frequently permitted m 


panying letters, 
pathetically illiterate. Other firn 


to read, were 


would have done well on the dollars he felt obl: 
gated to return. 
idea. 

A musician once came to me with a three-act farc 
which he planned to produce. 


In time he gave it up as a hopeles 


He wished to includ 


| 


idental music and he asked me to write lyrics t 


stated parts of the script. He had me all pepped 
over the undertaking until the intended bi 
cided against putting money in the show. Hearing 
panes was off I asked the musician wl 
Int submit the songs te a publish H 
the id saying the only way to put a g Ove! 
to have it ‘ung in a show. This happened ten 
us ago and so far as | know the manuscripts are 
| in his trunk, 
More recently I met a musician who had spent 
iny years arranging music for top bands. Togeth 
produced a number of songs, all of which I an 
are above average at least in melody. This fel 
knew publishers, vocalists, and band leaders 
two years he was unable to place a single numbet 
‘d Waring and other band men told us they would 
idly play the songs if we first got them published 
{ the publishers said they would handle them « saute 
first got them plugged by name bands. Consider AN qunson 
sufch antics as this, what hope ts there for Minni 
( Ots 
Of course there is big money in the popul son . 
‘Whe “And then, Your Honor, after holding my manu- 
script six months, this low-lout editor returned 
tts on it. But at this very moment I am working it in THIS condition!” (The verdict was “Not 
lyrics for a musician whom I have never seen. Guilty”). 
ere 1s always the hope that somebody will know 
ebody’s uncle, and that this contact is going t nxiously waiting to receive this book, etc. This 
ig the break you have been hoping fot probably means ten dollars out of the pocket Of eV 
Not all poetic racketeering is connected with the writer who bites. 
song business, however. Poets should also beware of Write your verse and try to sell it in the t 
inthology racket publishers. They are forever mate way. Unless you are invited to write the lyrics 
bbing up with nifty advertisements that tell how for a movie or for a stage production, or unless 
may win a prize award by submitting verse for have a pal who will vocalize it on the air, yout 
poetry broadcasts and the like. An anthology, con chancés in the song game are very slim inderd. The 
plete with biographical sketches, will be compiled for — racketeers are getting by because the woods are full 
fia program makers. Five hundred stations are of suckers. Why should you be one of them? 


THE STUDENT WRITER | 
CONDUCTED BY WILLARD E. HAWKINS 
LXXVII—CRIME FICTION FORMULAS opening a hotel room door witnesses a_ transaction 


between criminals which marks her as a person to be 

i ; : : watched, silenced, lured into a trap, or what-not. 
A considerable portion of the yarns found in ac- — Returning home from a vacation trip, a staid busi- 
on detective magazines are not detective stories at nessman discovers that he is being hunted as an 

ll; they are more aptly designated by the term arch criminal. An absent-minded professor picks up 

Crime Adventure. The formula may be briefly out- the wrong-hat in a restaurant; the hat carries insignia 
ned as follows: er identifying its wearer as a member of a secret crim- 
The protagonist unwittingly steps into a situation inal organization and whirls the professor into a be- 
nvolving desperate criminals. After a series of es- wildering maze of intrigue. 


pades others who ma 
ace he extricates himself and ers wh« ) It is easy—as a matter of fact, it may be a lot of 


be ved with him, and the criminals are adequate- 
1 nti ith | and the crit eee fun—to think up such predicaments. And from that 
punished. : 
point, any writer with a reasonably active imagina- 
1is formula involves no hard-and-fast rules or 
tion can go on, accounting logically for the predica- 
narrow limitations. It allows wide latitude for ro- 
a ment, working out motives, new complications, sur- 
mance, mystery, action, and thrills. The hero need not 
prises, and a final denouement—with never a 
be—and, in fact, usually is not—a detective. Any phe 


situation will do, provided it involves crime or crim- 
Sometimes there are de ive features; for < 
inals. The idea of an ordinary person being suddenly 
the victim has become involved in the crime intrigue, 


whirled into the maelstrom of adventure appeals to eee 
e imagination. The reader is made to feel: “Why, he has to figure out what it is all about, and get at 


is Sort of thing might happen to anyone—even to the bottom of things. He often finds himself 
e. framed” for a crime, and thus becomes a suspect 
A man standing on a street corner becomes the hero. However, in the true Crime Adventure story, 
ipient of wild adventure when a brief-case is un- these phases are secondary. Primarily, the yarn is 
pectedly thrust into his hands. A maid casually about a guy who stumbles into adventure unawares. 
11 


6) Crime Adventure 


| 


Some examples from the all-fiction detective maga- 
zines follow: 


BUTCH’S BARGAIN BASEMENT BABY. ((". S. 
Montanye in Phantom Detective, April, 1944.) 
“Butch” Berger, returning marine, is standing 

in a department store when a baby is thrust into 

his arms. His buddy, Sergeant Quillan, discovers 

a paper pinned to the baby’s blanket, which so 

excites him that he hurries off with it. Before the 

bewildered Butch can turn the baby over to store 
authorities, its Supposed mother reappears, takes 
it from his arms, and leaves, via taxi. Convinced 
that something is wrong, Butch follows. The baby 
is deposited on a doorstep, but the people living 
at that address deny knowledge of it. With the 
baby in his arms, Butch is arrested as a kidnaper, 
but finally convinces the police that he is an 
innocent victim. That evening. with a girl he 

has met during the adventure, he is forced into a 

taxi by two gunmen, taken to a hideout, and 

grilled for information concerning the paper 
which was attached to the baby’s blanket. Butch 
fights his way to freedom—is rescuing the girl 

when Sergeant Quillan arrives with F.B.!]. agents. 

They round up a nest of Nazi spies, who had used 

the stolen baby to pass the paper—containing 

important war information—on to confederates, 
the plan miscarrying when Quillan noticed the 
paper. 


Causing an innocent bystander to come into pos- 
session of some paper or bit of information which is 


YOU CAN’T AFFORD TO MISS THIS! 
“labeled DYNAMITE .. .”’ says Chuck Martin. . . 
“A new religion . . JACK WOODFORD. 
‘many things not said by others’? Charles Carson. 
. ‘deep feeling and sincerity’’ Author & Journal- 
ist. WRITING FOR A LIVING By Richard Tooker 
POSTPAID $1.25. WHILE THEY LAST! 
Sunland Publishers Box 148, Phoenix, Ariz. 


MANUSCRIPT TECHNIQUE 


By Dee Davison Sledge 
JACK WOODFORD says: . Every estab- 


lished writer as well as every be ginner should have 
this book It is a great relief to me.” 

Here, set down in compact, practical and authorita- 
tive step-by-step form are the answers to hundreds 
of writer’s questions, arranged conveniently for ready 
reference. 

MANUSCRIPT TECHNIQUE is a moving picture of 
editorial needs and writer's desires, written so plainly 
and understandably that its information is readily 
assimilated. Price, $2.00. 


GUILD PUBLISHING COMPANY 


P. O. Drawer 6068, Dept. A Houston 6, Texas 


LITERARY HELP 
From a Selling Writer 


| am offering you my help after making a living 
with the pen for 15 years. During the past five 
years | have sold every manuscript | have written. 
That is why | knew | can help you. 

| have no printed forms or courses. My help is 
strictly individual, designed to make your manuscript 
sell. Write me a letter, giving a brief outline of what 
you have written and the help you require, and | shall 
advise you of the procedure to be followed. 


CHARLES CARSON 


601 So. Vermont Ave. 
Los Angeles 5, Calif. 


famili 
device for swinging the recipient into the stream of 
crime adventure. 


of vital importance to the criminals, is a 


KILL-O’-THE-WISP. (Robert 
Detective, March, 1944.) 
Matt Heenan returns from long absence in Ala 

ka, expecting his wife, Fay, to meet aly at tl 

station. Instead, he is met by a shifty-eyed bo 
who claims Fay sent him in her stead. Whe 

Matt becomes suspicious, the boy threatens him 

with a gun. Matt disarms him, but the boy e 

capes. Arriving at his apartment, Matt finds it 

occupied by others—recognizes them as the Mait 
land brothers, notorious criminals, who are want 
ed for a pay-roll robbery and murder. Before he 
can force them to divulge what they have done 
with his wife, they knock him unconscious. He 
recovers to find himself in the apartment with a 
murdered man and woman—the latter apparently 
is Fay. He is accused of the murders. Realizing 
that he has been framed, he escapes the police 
and starts out to unravel the mystery. After 
several escapades and hair-breadth escapes, he 
eventually aids the police in rounding up the 

Maitlands. His wife is discovered alive, tied up 

in a shack back of the apartment. 


Turner in Crack 


The device of having a person long absent from 
home return to find that he has stepped into unex- 
pected intrigue is frequently used. Following is an- 
other example: 


THE DEATH PAROLE. (Iavid N. 
Detective Tales, March, 1944.) 
Will Blore, returning to his New York home 

after serving a prison sentence for a jewel rob- 
bery of which he was innocent, is met by 
his scrapegrace brother’s widow, with whom he 
is in love. Crossett and Monk, the jewel robbers, 
witness his return. They await their opportunity, 
force Will into a car, drive him to their hideout 
Will asks permission to call his wife before they 
murder him. Says he will tell her he is killing 
himself. They allow him to do this, but catch 
him in the act of jamming a toothpick under the 
rocker arm of the phone and a fight ensues. Will 
is beaten, but manages to get hold of a can of 
pepper. Rolling a cigarette, he substitutes pepper 
for tobacco—suddenly blows pepper into their 
eves. Another fight ensues, in which Will gets 
the worst of it, just as police break in. Instead 
of dialing his supposed wife’s number, he had 
called his parole officer, and the latter had been 
quick-witted enough to trace the call, send police 
to the address. They capture Crossett and Monk, 
the real jewel thieves, which means that Blore 
will be exonerated. 


Manners in 


Another returning convict story is found 


FALL GUY. (Robert ©. 
tective, March, 1944.) 
Joe Raleigh, returning home after serving an 

unjust sentence, is given a lift toward his destina- 
tion by Sam Martin. Stopping to look at one of 
his tires, Martin is struck by a speeding car. Joe 
takes after the hit-and-runners, becomes involved 
in a chase for bandits who have escaped after a 
pay-roll robbery. Finds himself in a jam with the 
police for he is riding in a car not his own, hav- 
ing left the driver injured by the roadside. But 
the robbers are caught, and in dying, one of them 
confesses that Joe was framed for a robbery they 
committed, thus clearing his name. 


Blackmon in Crack De- 


Another method of getting a character into the 
swing of unexpected adventure is found in: 


FRONT PAGE GUY. 
tective, May, 1944.) 
Spot Murdock, Chicago newspaper reporter, 

wakes up in a St. Louis hotel as a result of hav- 
ing been shipped there by thugs while unconscious 
from a knockout potion. Imagining that he must 
have been sent to St. Louis on a news assignment 
which escaped his memory as a result of too much 
liquor, he sets about trying to find a story big 
enough to justify sending a reporter to another 
city. Alert for tips, he stumbles onto a narcoti: 
smuggling racket and enables the F.B.I. to eap- 
ture a big smuggling gang. 


(Arthur Mann in Crack De- 


Further examples of this large category in th 
crime-fiction field will be given next month. 


THE AUTHOR JOURNALIST'S 


MARKET LIST 
FOR LITERARY WORKERS—PUBLISHED QUARTERLY 
SEPTEMBER, 1945 


The Handy Market List offers, in brief, convenient form, the information of importance to writers concerning 
periodical markets. Constant vigilance is exercised to keep this quarterly list accurate and up-to-date; it is appreciated 
when readers call our attention to errors or omissions. The magazines are grouped under classifications designed to 
assist the writer in locating the markets for specific types of material. A few abbreviations are employed. M-20 means 
monthly, 20 cents a copy; 2-M, twice monthly; W, weekly; Q, quarterly. Figures indicate preferred word limits. “‘Acc.” 
indicates payment on acceptance or shortly after; ‘‘Pub.’’ indicates payment shortly hefore or after publication. When 
specific word rates are not given, “‘first-class rates’’ indicates a general average around 5 cents a word or better; “‘good 
rates,’"’ around 1 cent a word; “‘fair rates,’’ around % cent a word. The parenthetical statement following title of 
magazine indicates the banner or name of publishing house; ‘‘S. & S.”’ stands for Street & Smith. ‘‘Macfadden’’ for 
Macfadden Publishing Co., etc. The notation ‘“‘Slow’’ or ‘‘Unsatisfactory”’ is a warning that delays or non-payment for 
material have been reported by contributors. It should he obvious that The Author & Journalist can assume no respon- 
sibility for the periodicals here listed, but merely publishes the available information for the guidance of readers. Sub- 
mitted manuscripts should always be accompanied by return postage—preferahly by stamped, addressed return envelopes 
—and copies should be retained as insurance against loss. 


A—GENERAL LIST 


Chicageer, 3) N. La Salle St... Chicago. (M-25) Ilumorous, 


STANDARD PERIODICALS satirical articles, 500-1500; humerous, satirical verse, 20 lines; 
funny, satirical, topical cartoons Harry V. Green le up, 
verse, 20c a line, Acc Special deal on cartoons 

America, 329 W. 108th St., New York. (W-15) Articles on Chicago Jewish Forum, 176 W. Adams St., Chicago. (Q) Ar- 
topics of current social and political interest: short modern ticles, short stories and poetry, Jewish subjects and minority 
verse. Rev. John La Farge, S.J. $25 per 1700 word article protlems only. Renjamin Weintroub. Yc, Acc. 

(about 1¥c), Ace. Christian Century, The, 407 S. Dearborn St., Chicago. (W-15) 

American Hebrew, The, 48 W. 48th St., New York. (W-15 Articles on rel’gious, economic and social topics. Chas. Clayton 
Articles on Jewish affairs, short stories, Jewish background, Morrsan Indefinite rates. 
seca scene 1200-1500. Florence Lindemann. }2¢ up, shortly Christian Science Monitor, 1 Norway St.. Roston 15. (D-5) 
after Pub, Articles, essays, for editorial and department pages, up to 

American Legion Magazine, | l’ark Ave., New York, (M) 800; forum to 1200; poems. Acc., or Pub. i 
Short stories and articles, 1500-1800, with appeal to men. Alex Collier’s (Crowell), 250 Park Ave., New York 17. (W-10) 
ander Gardiner. Acc., no set rate. (Query.) Short stories, 1250 up; serials up to 64,000; novels and ar- 

American Magazine, The, (Crowell) 250 Park Ave., New York ticles on popular questions of the day 3500; fillers; cartoons; 
7. (M-25) Short stories 3000-4500; short shorts 1000-1500; verse only rarely. Allen Marple, fiction editor. First class 
storiettes, 750; vignettes, 500; novels, 25,000. Articles usually rates, Acc. 
arranged for. Sumner Blossom; John K. McCaffery, Fiction Fd Columbia, 45 Wall St.. New Haven, Conn. (M-10) (Knights 
First class rates, Acc. of Columbus) Articles of general Catholic interest, 2500-3500; 

American Mercury, The, 570 Lexington Ave., New York 22 essays; verse. John Donahue. Ic to 3e, Acc. 

(M-25) Political, foreign affairs, art, medicine, science, mu- _ Common Ground, 222 4th Ave., New York 3. (Q-50) Articles, 
sic, etc., articles and essays. short a stories, up to 3000; fiction, and poetry on the racial-cultural situation and folk ma- 
verse. Lawrence E. Spivak. 3c up, Ace. terials in America, 1500-3000. Margaret Anderson, Fd. % to 2c, 

American Scholar, The, 5. 44th St... New York. (0-65) Pub. 

Articles, 3000-5000 ; verse _tliram Haydn $5, printed page, Common Sense, 10) FE. 49th St.. New York 17. (M-25) In 
maximum $50, verse, $15-$20, Acc. terpretative articles of social and political events, 2500; 

American Swedish Monthly, The, 45 Rockefeller Plaza, New serious poems; humorous quctes from American press, $1 an 
York 20. (M-26) Illustrated articles dealing with Sweden, item. Varian Fry. 2c, verse, $10, Pub, 
relations between Sweden and U. S., or stories of Americans of Commonweal, The, 386 4th Ave., New York 16. (W-10) In- 
orn stock who are prominent in the war effort. 1000-2000. dependent Catholic review. Timely articles on literature, arts, 

ictor O. Freeburg. 2c, photos $3, Acc. public affairs, up to 2500; verse up to 16 lines. Philip Burn- 

Arcadian Life, P. O. Box 233, Cape Girardeau, Mo. (Q-25; ham, Edw. Skillin, Jr. %c, verse 40c line, Pub. 
$1 yr.) Official organ American Folkways Assn. Ozark folk Coronet, (Esquire, Inc.) 919 N. Michigan Ave., Chicago 11. 
ore material, Garland Brickey, Ed.-Pub. Verse, prizes only. (M-25) Articles on events, organizations and personalities of 

Argosy, (lMopular) 205 K. 42nd St., New York 17. (M-25) Keneral interest, up te 2500; story-telling photos. Harris Shev 
Short stories of colorful, adventureful, dramatic living, to 5000, elson, $300 per story or article. Fillers, 400 words or Jess, 10% 
omplete short novels, 20-25,000. Articles, features verse Ace 
Cartoons, Henry Steeger, Ed.; Rogers ‘Terrill, Mng. Ed Cosmopolitan Magazine, (Ilearst) 959 &th Ave., New York 19. 

Asia and the Americas, 40 49th St., New York 17, (M-35) (M-35)_ Outstanding short stories 5000-7600; short shorts 1/00 
Life, developments and activities of the East and relations of 2000; novelettes 10,000-20,000; serials 50,000-60,000; book-length 
the Americas, North and South, with all Asiatic countries. novels, non-fiction features. Articles of cosmopol tan interest 
800-3400. Richard J. Walsh. $15 a printed page, Acc. 2000-4000, Frances Whiting. First-class rates, Acc. 

Atlantic Monthly, 8 Arlington St., Boston 16. (M-40) Essays, Cue Magazine, 6 EF. 39th St., New York. Entirely staff 
human-interest articles, sketches, short stories, verse: unusual written. Buys no outside contributions. Jesse Zunser, Ex. Ed. 
nersonal experiences; high literary standard. Edward Weeks. Current History, 135 S. 2nd St., Philadelphia. (M-25) His- 
Good rates, Acc. torical news of battle fronts, world affairs, diplomacy, strat 


_ ; egy; important U. S. events; important war documents D. G. 
Beaver, The, Hudson’s Bay Co., Winnipeg, Canada. (Q-25) Redmond. le, Pub. 
Articles on travel, exploration, trade, anthropology, natural 


history in the Canadian North, up to 2500, illustrations essen- Desert Magazine, The, Fl] Centro, Calif. (M-25) Illustrated 

tial. Clifford P. Wilson. 1%c, Pub. ieature articles from the desert Southwest on travel, nature, 
Belgium, 247 Park Ave., New York 17. (M-50) Articles on mining, archaeology, exploration, personalities, Indians. (Over- 

Belgian personalities, customs, art, etc., throughout _ the stocked with poetry.) Randal Henderson. le and up, prose. 

world; also material on the Belgian Congo, 1000-2000. Rene Photos $1 to $3, Ace. : 

Hislaire. $15-$25 per article, Pub. Query before submission. Digest and Review, 683 Broadway, New York. (M-25) Second 
Best Story Magazine, 1745 Broadway, New York. _ Smooth serial rights on articles on politics, national defense, science, 

stories of family appeal by new authors, to 5000. E. Resston. psychology, self-help, vocational guidance. Authentic, sparkling 

$25, Ace., first serial rights. No petry, fiction, photos. Credit to author and magazine; also 

free comes of issue containing digest. W. M. Clayton. lec, avg 

California Highway Patrolman, The, Box 551, Sacramento, 

Calif. (M) Safety articles; school or city safety drives; 500- _Elks Magazine, 50 E. 42nd St., New York 17. (M-20) War ar- 

2500. W. Howard Jackson. Ic, Acc. ticles, 5000; cartoons. All material must touch on war or 
Canadian Forum, The, 28 Wellington St., W., Toronto, Can, post-war world. Coles Phillips. $100 to $500, Acc. 

(M-25) Short stories to 1500 words reflecting current Canadian Esquire (Esquire-Coronet), 919 N. Michigan Ave., Chicago 11. 

social scene; articles and essays, 1800. Poems of high literary (M-50) Sophisticated unsentimental articles; masculine view- 
ality. Alan Creighton, Asst. Ed. $5 a story, Pub.; poems and point; essays, sketches, short stories, especially action, 2000; 

articles paid in subscriptions. cartoons, cartoon ideas. (No feminine hy-lines.) Arnold Ging- 
Canadian Geographical Journal, 49 Metcalie St., Ottawa, rich Usualiy $100 up for stery or article. Acc. 

Cinada. (M-35) WUlustrated geographical articles 1500-3000. Everybody’s Digest, (W. J. Smith Pub. Corp.) 420 Lexington 

Cordon M. Dallyn. 1c up, Pub. Ave., New York 17. (4 yearly-15) World events, politics, general 
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sew lant OO; si ‘) vl ti 
les 4: short verse; how-to-d ite Ss; cartoons 
Ranson. Approx. 2c, Ace.; short-shorts, 

Fam: ly Circle Magazine, Madis Ave N York 
(W- grat Short stories, 2000-3001 R. R. End tt 3c, Acc. 
(Limited market.) 

Fascination, > W. 57th St, York 
articles to appeal to women trom ie 
cial stress on beauty, charm, at sty le Ind 


Glamour, (Conde Nast 
M , and 


iT cle icts 

| ; Ray Vierre, 

Good Housekeeping, (Hea s 57 St New 
York (M-35) Short ries up t ),000; short articles; 


verse. Herbert R. Mayes: 
Harper’s Bazaar, 


Distinguished short n¢ izitie 
terial Prefers articles in outline torm ] e Aswe 


Lit. Ed Good rates, 
He mae s, The Magazine of the South, Main and 2n 1. Sts... 
Dalla lex Article ot nterest t 


; love short stories, 
novelettes, 
cou Acc 
sehold, 8th and Jackse 
il and general articl 
1 Free m Crawford 2 


fStocked with fiction.) 


18 


tior ederation siness 
Artic man s 
matters profe 
ing Ires 
hum in’s 
Frat per 
Ladies’ Journal, (( 
phia M-15) Articles 
Serials, 50-70,000; novelettes 
ns e Gould, 


Acc. 
Life Story (Fawcett Vubs., Inc., and Country Press) 
Broadway, New York 18 1 


short fact features Geraldi Ed. ; Wm 
Exec. Ed (Will change name t Today’ s Woman witl 


issue 


ee selle, (S. & S.) | ui St., New York 17. (M 
25) Sho stories and articles tor smart young women, ages 
5 500-3000. Betsy Talbot Blackv Acc 


Mayfair, (MacLean) 481 Toronto, Canada. 
(M-25) Articles of Canadian.war-time urgency and interest. J. 
Herbert Hodgins, Ic, ses 

McCall’ s Magazine, (\ , 230 Park Ave 
(M ) rials, 60,000; complet e novels, ; 3 
15,000: pn stories, 5000-6000; articles; verse; 
L. Wiese First-class rates, Acc. 


1 Toronto Star Weekly The ) 
not 
| 
| 
15 


My Baby, | E. 53rd St., New York (Q) Articles to 1000 of 


interest to expectant mothers, new mothers, and mothers of 
children up to six years. Photos. No poetry. Gertrude War- 
burton. Ic, Pub. 

Natio~al Home Monthly, (Home Pub. Co.) Bannatyne and 
Dagmar Sts., Winnipeg, Man., Canada. (M-10) Illustrated fea 
ture articles; short stories, 5000; verse. L. E. Brownell. Good 
rates, Acc 

Parent-Teacher, The, 600 S. Michigan Blvd., Chi 
cago 5 M) Scientifically accurate, hut informally written, il 
leateaned articles on rearing and education of children, to 2500 


Eva H. Grant. Ic, photos $1-$3, Ace. 

Parents’ Magazine, The, 52 Vanderbilt Ave., New York 17. 
(M-25) Articles on family relationships. child care, food with 
menus and recipes, ete.. 2000-3000. Clara Savage Littledale 
2-3c, Ace.; shorts on childhood and teen-age problems $5 each 
Pub 

She, (News Story Worldwide, Inc.) 521 5th Ave., New York 
(M-15) Articles covering women’s evervday problems—romance, 


1000-3000; stories, either first 
Self evaluation quizzes and ques- 
ideas and other entertaining 
1-3c, 60 days from Acc. 

(Conde Nast) 420 Lexing- 
Articles of interest to wo- 
fiction. Edna W. 


self-improvement, etc. 
2000 to 4000. 


careers, 
or third-person, 
tionnaires; original test-yourself 
features, to 1000; fillers; verse, 

Vogue, Incorporating Vanity Fair, 
ton Ave., New York 17. (2M-35) 
men, 1500-2000; photos. No poetry, no 
Chase 

Western Family, 3224 Leverly 
M) All types of interesting, readable fiction to 2000; short 
shorts and timely articles of interest to the homemaker, to 
1200; two-part serials. Paul L. Mitchell, 2-5c, Pub. 

Woman, The, 420 Lexington Ave., New York 17. (M-15) 
Non-fiction of interest to women, 1800, and articles on what 
women are doing, preferably written in narrative style; fillers; 
jokes. Marion White. 5c up, Acc. 

Woman’s Day, 19 W. 44th St., New York. (M) Fiction, 2500- 
4500 with human interest appeal to American housewives and 
mothers: art-of-living and humorous articles, 1000, C. A. An- 
thony, Mng. Ed.; Betty Finnin, Fiction Ed.; Mabel Hill Sou- 
vaine, Ed. Rates on arrangement. 

Womnrn’s Home Companion, (Crowell-Collier) 


Bivd., Los Angeles 4. (Semi 


250 Park Ave., 


New York 17. (M-10) Women’s and household interests. Ar- 
ticles, 2500-6000; short stories, to 10,000; novelettes, 15.000; 
short novels, to 25,000; serials to 60,000. Wm. A. Birnie. 


First-class rates, Acc. 

Woman's Life, 354 4th Ave., New York 10. (Q) 
publication to Your Life and Your Personality. Helpful, enter- 
taining articles, 400-2500, on all phases of a woman's life. 
Douglas Lurton. Good rates, Acc. 


A companion 


ALL-FICTION OR MAGAZINES 


GENERAL ADVENTURE 
(Also Special Classifications not Grouped Elsewhere) 


Adventure, (Popular) 205 FE. 42nd St., New York 17 (M) Dis 


tinctive adventure short stories, novelettes. Kenneth S. White 
1%e up. Ace. 

Blue Book, (McCall) 230 Park Ave., New York 17. (M-25) 
Mystery and adventure short stories, novelettes; hook length 
novels. Articles of masculine interest. Donald Kennicott. 
Good rates, 

Doc Savage Magazine, (S. & S.) 122 E. 42nd St., New York 
17. (M-15) Action adventure short stories, 4000-6000, any lo 
cale. W. J. deGrouchy, B. Rosmond. le up, Acc 


York 19 


(Fiction House) 670 5th Ave., New k 
African 


short stories, novelettes of the 
Whitehorn. Ic, Acc 
Rockefeller Plaza, New 
action stories up to 6000; novel 
serials; lengths; fillers, 50-500. True 
Dorothy Mcllwraith. Good rates, Ac« 


Jungle Stories, 
(Q-20) Adventure 
jungles. Chester 

Shert Stories, © 
Adventure, mystery, 
ettes, 10,000-25,000; 
adventures to 1000 


DETECTIVE—CRIME—MYSTER Y—GANGSTER 
k Book Detective, (Thrilling) 10 E. 40th St., New York 


Blac 
16. (Bi-M-10) Uses a 35,000-word lead novel featuring The 
Black Bat, written on assignment; several short fast-action 


York 20. (2-M-25) 


detective-crime stories not over 6000. Leo Margulies. lc up, 
Acc. 
Black Mask, (Fictioneers) 205 E. 42nd St., New York 17. 


(Bi-M-10) Detective short stories and novels to 60,000. Kenneth 


White. le up, Acc 


Crack Detective, (Columbia Publications, Inc.-Double Action 
Group) 241 Church St., New York. (Bi-M-10) Detective fiction 
stressing plot and characterization; short stories and novel 


ettes, Robt Lowndes, Ed. lc up, Acc 


Detective Novel, (Thrilling) 10 E. 40th St., New York 16. 
(Bi-M-10) Book-length detective novel by arrangement. Fast- 
action detective short stories. Leo Margulies. lc up, Acc. 

Dete:tive Story, (S. & 8S.) 122 E. 42nd St., New York 17 
(M-15) Detective short stories to 8000; novelettes to 12,000; 
short novels to 18,000. Daisy Bacon. Ic up, Ace. 

Detective Tales, (Popular) 205 E. 42nd St., New York 17. 
(M) Emotional short stories, crime background, up to 4000; 
detective-mystery-menace novelettes 9000. Michael Tilden, Mng. 
Ed. Good rates. 

Dime Detective Magazine, 
York 17. (M-15) Mystery, 
sizing menace and horror; 
White. Ic up, Acc. 

Ellery Gants Mystery Magazine, 570 Lexington Ave., New 
York DD, (Bi-M-25) Stories of detection, and/or crime, and/or 
mystery. No supernatural stories per se, although if a legiti- 


3000- 8000 


2nd St., New 
5000, empha 
Kenneth 5S 


(Popular) 205 E. 
action short stories 
novelettes 10-15,000. 


mate mystery, crime, or detective short story has supernatural 
Cartoons. 


or horror elements, O. K. No taboos, no angles 


16 


length sh 


editorially. ‘‘Ellery Queen.’’ $200 up for average 
story, Acc. 

G-Men Detective, (Thrilling) 
(Bi-M-10} Glamorous, fast-action 
6000; novelettes 7000-8000; 20-000-word 
rangement. Leo Margulies. Ic up, Acc. 

Hollywood Detective, (Trojan) 125 E. 46th St., 
All material on contract. 

Mammoth Detective, (Ziff-Davis) 185 N. Wabash Ave., Cl 
cago 1. (Q-25) Fast-action detective fiction, with lots of d 
logue; also true-crime stories. Wide range in length—2000 
75,000. Raymond A. Palmer, Mng. Ed. 1!4-3c, Acc. 

Mystery Book Magazine, (Wm. H. Wise Co.) 50 W. 47th 
St., New York 19. Mystery material of exceptional merit 
Short-shorts; short stories to 6000; novelettes, 10-30,000; first 
serial rights hook-lengths to 50,000. Leo Margulies, Ed 
Charles N. Hecklemann, Assoc. Ed. 3c min. 

New Detective, (Fictioneers, Inc.) 205 E. 42nd St., New York 
te Detective action stories to 6500; novelettes to 12,000. Alden 
Norton. 


Phantom Detective, The, (Thrilling) 10 E. 40th St., New York 


New York 16. 
stories 100 
novel by a 


10 E. 40th St., 
G-Men_ short 
G-Man 


New York 


16. (Bi-M-10) pie action detective, crime short stories 1000- 
Book-length novels by arrangement. Leo Margulies. 
up, Acc. 


Popular Detective, (Thrilling) 10 E. 40th St., New York 16. 


(BiM-10) Detective short stories, 1000-6000; novelettes, 7000- 
10,000. Leo Margulies. 1c, Acc. 

Private Detective, (Trojan) 125 E. 46th St., New York 17. 
Short stories to 6000, with some girl interest. lc-l%c, Acc. 
(Overstocked. ) 

Speed Detective, (Trojan) 125 E. 46th St., New York 17 


Fast-moving detective stories to 6000. Little market 
for shorts; novelettes usually on order. l1c-1%c, Ace. 

Speed Mystery (Trojan), 125 E. 46th St., New York 17 
Reprint detective boo 

Shadow Magazine, (S. & S.) 122 F. 
(M-15) Mystery detective short stories 
Grouchy, B. Rosmond. lc up, Ace. 

Super Detective, (Trojan) 125 E. 46th St., New York 17. (Bi 
M) Short stories, 3000-5000; novels, 20,000, by arrangement 
K. W. Hutchinson and W. E, Matthews, joint editors. 

Ten Detective Aces, (Ace Mags.) 67 W. 44th St., New York 
18. (Bi-M-10) Dramatic detective, mystery short stories, 100 
5000; novelettes, 8-10,000; woman interest welcome. <A. A 
Wyn. Ic up, Ace. 

10 Story Detective, 
18. (Bi-M-10) Short 
le up, Ace. 

Thrilling Detective, (Thrilling) 10 E. 40th St., New York 16. 
(M-10) Action-detective short stories, 1000-6000; novelettes, 
7000-10,000; novels, 15-20,000. Leo Margulies. lc up, Acc. 

Thrilling Mystery, (Thrilling) 10 E. 40th St., New York 16 
(Bi-M-10) Book-length detective novel by arrangement. Leo 
Margulies. lc up, Acc. 


WESTERN: MALE INTEREST 


(Bi-M) 


42nd St., New York 17 
1500-6000, W, J de 


New York 
8-10,000. 


44th St., 


(Ace Mags.) 67 W. 
novelettes 


stories 1000-5000, 


Ace High, (Popular) 205 E. 42nd St., New York 17. Fast- 
moving, dramatic Western fiction; short stories to 5000, novel- 
ettes and novels, 8-14,000. Michael Tilden, Mng. Ed. Jhan 
Robbins, Ed.. 1c, Ace. 

Action Stories, (Fiction House) New York 19 
(Q-20) Fast stories of the West with good interest, 
5000-20,000. Chester Whitehorn. 

Book Western, (Popular) 205 FE. 42nd St., 


670 5th Ave., 
woman 


New York 17 


15) A few short stories, 5000. estern novelettes, 
10,000; novels 17,000, Western fact articles 1500. Michael 
Tilden, Mng. Ed. Jhan Robbins, Ed. lec, Acc 

Blue Ribbon Western, (Columbia Publications, Inc.-Double 
Action Group) 241 Church St., New York. (Bi-M-15) Novels, 


40-50,000, rates by agreement, paying promptly, VT’ub. Short 


stories, 2000-5000. Robert W. Lowndes. ‘2c up, Acc. 

Complete (Columbia Publications, Inc.—Double Ac 
tion Group) 241 Church St., New York. (Bi-M 15) Same as 
Blue Ribbon Western. 


Dime Western Magazine, 42nd St., New 


(Popular) 205 FE. 


York 17. (M-10) Vigorous, human Western short stories, 200 
6000; novelettes, 9000-10,000; novels, i8,000; emotional inter 
est, realistic characterization. Michael Tilden, Mng. Ed. Go 
rates, Acc. 

Double Action Western, (Columbia Publications, Inc.-Double 
Action Group) 241 Church St., New York. (Bi-M-15) Same 
requirements as Blue Ribbon Western. 


Exciting Western, Evecare IM 10 E. 40th St., New York 16, 
(Bi-M-10) Western action-packed short stories, 1 3; nov- 
elettes, 7000-10,000. Leo Margulies. 1c up, Acc. 

Famous Western, (Columbia Publications, Inc.-Double Action 
Group) 241 Church St., New York. (Q-10) One novelette, to 
9000; short stories 2000-5000; fact articles to 1500. Robert \W 
Lowndes, Ed. up, Ace. 

Fifteen Western Tales, ogg 205 E. 42nd St., New 
York 17. (Bi-M) Stories of the Old West, 4000-6000; no novel- 
ettes. Occasional fact articles. Alden Norton. lc up, Ace. 

Fighting Western, (Trojan Pubs.) 125 E. 46th St., 
York 17. (Bi-M) Western action stories. le-l!.c, Acc. 

44 Western, (Popular) 205 E. 42nd St., New York 17. (B- 
M-10) Western short stories, 4000-6000; novelettes, 9000-15,000 
Michael Tilden, Mng. Ed., Jhan Robbins, Ed. lc, Acc. 

Frontier Stories, (Fiction House) 670 5th Ave., New York 1”. 
(Q-20) Western historical short stories, novelettes, of covere- 
wagon days. Linton Davies. 1c, Acc. 

Lariat St Magazine, (Fiction House) 670 Sth Ave. 
York 19. (BEM. 20) Fast-moving, colorful stories, ranch-an - 
range locale, good woman interest 15,000. Jack O’Sullivan. 1-. 


New 


~ 

E 

T 

| 

| 

Leo 

: 

D 

M 

to ¢ 


eading Western, (Trojan Vubs.) 125 EK. 46th St., New York 
(Bi-M-10) Western action stories. Ic-l'.c, Ace. 


Masked Rider Western, (Thrilling) 10 E. 40th St., New 


isked Rider, written by assignment; an 8000-word novelette, 
eral short stories not over 6000. Distinctly Old West, with 
modern touches. Leo Margulies. Ic up, Acc. 

New Western, (Popular) 205 E. 42nd St., New York 17. 
lorful Western action stories; shorts to 5000, novels and 
velettes, 8-12,000. Michael Tilden, Mng. Fd., Jhan Robbins, 

Up to le. Ace. 

Popular Western, (Thrilling) 10 E. 40th St., New York 16. 
10,000. Leo Margulies. Ic, Acc. 

Range Riders Western, (Thrilling) 10 FE. 40th St., New York 
(Bi-M-10) Book-length novels on assignment; short stories 
)-6000; novelettes 8000-10,C00. Ic, Ace. 

Real Western, (Columbia Publications, Inc.-Double Action 
Group) 41 Church St., New York. (Bi- 'M-15) Same require- 
ments as Blue Ribbon Western. 

Rio Kid Western, The, (Thrilling) 10 E. 40th St., New York 
16. (Bi-M-10) Book-length novel on assignment. Pioneer and 
frontier short stories 1-6000. Leo Margulies. lc, Acc. 

Speed Western Stories, (Trojan) 125 E. 46th St., New York 
M) Western action stories. Ic-l%c, Ace. 

Star Western Magazine, (Popular) 205 E. 42nd St., New 
York 17. (M-15) Dramatic, emotional, colorful stories of the 
ld west, girl interest, to 15,000. Michael Tilden, Mng. Fd. le 

Acc. 

10 Story Western, (lopular) 205 FE. 42nd St., New York 17 
(M-10) Dramatic human-interest Western short stories up té 
5 0; novelettes 4000; novels 9-11,000. Harry Widmer, Ed. 1« 
Ip, cc, 


ss Rangers, (Thrilling) 10 E. 40th St., New York 16. 

he 10) Fast-moving, action-packed short stories, Western 

oa man’s viewpoint, 1000-6000. Book-length novel by arrange- 
ment. Leo Margulies. Ic up, Acc. 

Thrilling Western, (Thrilling) 10 E. 40th St., New York 16. 
(M-10) Action-packed thrilling Western short stories, 1000-6000; 
novelettes 8000-10,000; novels, 10-15,000. Slight girl interest 
permissible. Leo Margulies. le up, Ace. 

West, (Thrilling) 10 E. 40th St., New York 16. (M-15) Book 
length novels arranged for on assignment; short stories 1000 
6000, po Margulies. Ic, Ace. 

Western Aces, (Ace Mags.) 67 W. 44th St., New York 18. 
(Bi- M- =Tty Dramatic Western short stories up to 5000; novel- 
ettes 8000 and 10,000 with strong human interest—range, out 
law, railroads, etc. Ruth Dreyer. 1c up, Acc. 

Western Action, (Columbia Publications, Inc.-Double Action 
Group) 241 Church St., New York. (Bi-M-15) Same require- 
ments as Blue Ribbon Western. 

Western Story, (S. & S.) 122 E. 42nd St., New York 17. 
(M-15) Western short stories up to 5000; complete novels 12,- 
000; novelettes 8000-9000. John Burr. Good rates, Acc. 

Western Trails, (Ace Mags.) 67 W. 44th St., New York, 
18. (Bi-M-10) Western action short stories up to 5000; novel- 
ettes 8-10,000. Ruth Dreyer. lc up, Acc. 


SPORT 
Baseball Stories, (Fiction House) 670 5th Ave., New York 19 


(Twice yearly-20) Short stories to 4000; novelettes to 15,000, 
all with baseball theme. Jack Sullivan. Ic, Acc. 

Fight Stories, (Fiction House) 670 5th Ave., New York 19. 
(Q-20) Fast stories of the ring, including army-navy settings, 
5000-20,000. Tack O’Sullivan. Ic, Acc. 

Thrilling Football, (Thrilling) 10 E. 40th St., New York 16. 
(Semi-An-15) Gridiron stories, woman interest allowed. Shorts 
1000-6000; novelettes 8000-10,000; short novels 15-25,000. Leo 
Margulies. lc up, Ace. 


WAR—AIR—AIR-WAR 


Sky Fighters, (Thrilling) 10 E. 40th St., New York 16. (Bi- 
M-10) Stories of U. S. Army and Navy air forces and the RAF 
in action; of American soldiers-of-fortune in the air, all over 
the world; modern commercial flying; sabotage; Fifth Column 
activities in aviation industry, etc., 1000-6000; novels, 15,000 
Leo Margulies. lc up, Acc, 

Wings, (Fiction House) 670 5th Ave., New York 19. (Q-20 
Modern, up-to-date war air novelettes, 15,000; short stories, 
3000-7000. Query on articles. Linton Davies. Ic, Acc. 


SUPERNATURAL—WEIRD—HORROR 


Dime Mystery, (Popular) 205 E. 42nd St., New York 17. 
(M-10) rills, fantastic detective-mystery action in novels 
14,000; novelettes 9000-10,000; short stories up to 5000; love 
interest. Michael Tilden, Mng. Ed.; Anne Hale, Ed. lc up, Acc. 

Weird Tales, 9 Rockefeller Phas, New York 20. (Bi-M-15) 
Supernatural, bizarre, weird, pseudo-scientific — stories up 
to 6000; novelettes to 15,000; verse to 30 lines. D. Mcllwraith. 
lc, verse 25c line, Pu 


SCIENCE FICTION—FANTASY 


Amazing Stories, (Ziff-Davis) 185 N. Wabash Ave., Chi 
cago 1. (Q) Science-fiction short stories, 2000-10,000; nov 
ele'tes, 10-40,000; novels, 40-60,000. B. G. Davis, Ed.; Ray- 
mond A, Palmer, Mng. Ed. 1'%-3c, Acc. 

_ Astounding Science Fiction, (S. & S.) 122 E. 42nd St., New 
York 17, (M-25) Science short stories up to 6000, novelettes 
10-25,000; serials 40-60,000. John W. Campbell, Jr. 1%c up, Acc 
_Famous Fantastic Mysteries, (Popular) 205 E. 42nd St., New 
Ye 17. (Q-25) Fantastic novelettes, short stories and verse 


of exceptional quality. Mary Gnaedinger, Ed.; Alden H. Nor 
ton Ed. Dir. le, Acc. 
Fantastic Adventures, (Ziff-Davis) 185 N. Wabash Ave., 


rk 16. (Bi-M-10) Uses a 30,000-word lead novel featuring the. 


Chicago 1. (Q) Pseudo-scientific short stories 2000-10,000, 
novelettes to 40,000; novels, 40-60,000. Definite air of fan 
tasy, not straight science. B. G. Davis, Ed.; Raymond A. 
Palmer, Mng. Ed. 1%-3c, Acc. 

Planet Stories, (Fiction House) 670 5th Ave., New York 19 
(Q-20) Thrilling short. stories, novelettes, of future worlds 
Good adventure feel. Chester Whitehorn. Ic, Acc. 

S Stories, (Thrilling) 10 E. 40th St., New York 16. 
(Bi-M-15) Book-length science-fiction novels, short stories. 
Leo lc up, Ace. 

Thrilli Wonder Stories, (Thrilling) 10 E. 40th St., New 
York 16. Bi M-15 Pseudo-scientific adventure stories to 10,000; 
short pseudo-science novels, 15-20,000. Leo Margulies. lc up. 
ce. 


WESTERN LOVE FICTION 


Northwest Romances, (Fiction House) 670 5th Ave., New 
York 19. (Q-20) Romantic action stories of the Arctic, the 
Yukon, 5-25,000. Jack O'Sullivan. lc, Acc. 

Rinch Romances, (\Varuer) 515 Madison Ave., New York. 
(Bi-W-15) Western love short stories 4000-6000; novelettes 10,- 
000; novels 25,000; 4-part serials to 45,000; verse. Fanny 
Ellsworth. le up, Ace. 

Rangeland Romances, (Popular) 205 E. 42nd St., New York 
17. (M-10) Emotional love short stories, old West, woman's 
viewpoint 2000-4000, novelettes 10,000. Harry Widmer, Ed. 
le up, Acc 

Rodeo Romances, (Thrilling) 10 E. 40th St., New York 16. 
(Q-10) Romantic Western stories, cowgirl or cowboy viewpoint 
love yarns with rodeo background, 1000-10,000. Leo Margulies. 
le up, Acc. 

Romantic Range, (S. & S.) 122 E. 42nd St., New York 17. 
(M-15) Stories of the modern West; 3000-7000; novelettes to 
10,000. Daisy Bacon. le up, Acc. 

Thrill Ranch Stories, (Thrilling) 10 E. 40th St., New York 
16. (Bi-M-15) Romantic action Western short stories, novel- 
ettes 1000-10,000, novels 20,000; mostly girl’s viewpoint. Leo 
Margulies. le up, Acc. 


ROMANTIC LOVE 


All Story Love Magazine, (Popular) 205 E. 42nd St., New 
York 17. Publishes one strong, dramatic serial, which must be 
motivated hy love, but can combine elements of mystery with 
the love story; one novelette to 10,000, and six short stories 
of not more than 6000. Some verse. Short stories in especial 
demand. Ollie Redpath. 

Army Love Tales, 18 I. 41st St.. New York 17. (Q) Love 
stories with G. I. heroes and heroines from home and abroad, 
2000-3000, occasionally to 6000. Humorous treatment wel 
comed. Fact fillers about Service marriages, U.S.O. romances, 
etc., 300-400. Bern Williams. 2c up, slightly higher for fact 
items 

Army Romances, 18 KE. 4]st St.. New York 17. (Q) Exotic 
heroines, GI background, 2000-4000. Occasionally a humorous 
story. Fillers, 200-500. Bern Williams. 2c up, slightly higher 
lor tact items. 

Complete Love, (Ace Mags.) 67 W. 44th St., New York 18. 
(Bi-M-10) Love short stories, novelettes, up to 8,000; court- 
ship and marriage articles, to 1000, romantic verse. Rose 
Wyn. lc up, Acc. 

Exciting Love, (Thrilling) 10 E. 40th St., New York 16. 
(Q-10) Lead novel, 25,000; short stories 1000-6000. Leo Margu- 
lies. 1c, Acc. 

Gay Love, (Columbia Publications, Inc.-Double Action Group) 
241 Church St., New York. (Bi-M) ird person love short 
stories; novelettes to 10,000. Marie A. Park. 1c up, Acc. 

Ideal Love, (Columbia Publications, Inc.-Double Action Group) 
241 Church St, New York. (Bi-M) Third person love short 
stories, novelettes up to 10,000. Marie A. Park. Ic up, Acc. 

Leading Love, (Trojan Puls.) 125 FE. 46th St., New York 17. 
(Ri-M) Emotional love stories, third person, to 15,000. Madge 
Bindamin. Ace. 

_Love Magazine, (Popular) 205 E. 42nd St... New. York 

(M-10) Glamorous young love short stories, novelettes, 

3000-10,000; little verse. Ollie Redpath, le to 2c, Ace. 

_Love Fiction Monthly, (Ace Mags.) 67 W. 44th St., New 
York 18. (Bi-M-10) Plausible. well-written love short stories 
and articles, 2000-5500; strongly dramatic novelettes 6000-8000. 
Romantic verse. Rose Wyn. Ic up, verse 25c¢ line, Acc. 

Love Novels, (Fictioneers) 205 E. 42nd St., New York 17. 
(M) Glamorous modern love stories; shorts up to 5000; novel- 
ettes to 18,000. Mary Gnaedinger. Ic up, Acc. 

Love Short Stories, (Fictioneers, Inc.) 205 E. 42nd St., New 
York 17. (M) Romantic fiction, 3000-10,000; serials, 20,000- 
50,000. le min., Ace. 

Love Story Magazine, (S. & S.) 122 FE. 42nd St., New York 
17. (M-15) Modern love short stories, to 6000; novelettes 7500; 
2. to 4-part serials, installments 5000-7000; verse up to 16 
lines Daisy Bacon; Esther J. Ford. Good rates, Ace. 

Magic Love, (Trojan Pubs). . E. 46th St., New York 17. 
(Bi-M) Emotional love stories, third person, to 15,000. Madge 
Bindamin. le-1%c, Ace. 

New Love, (Fictioneers, Inc.) 205 E. 42nd St., New York 17. 
Realistic love shorts, 2000-5000; novelettes, 7-15,000. Peggy 
Graves, le up. 

Popular Love, (Thrilling) 10 EK. 40th St., New York 16. 
(Bi-M-10) Book-length girl angle love novels; will look at de 
tailed synopsis. Around 25,000; shorts, 1000-6000,° Leo Margu- 
lies. le up, Ace. 

Romance, (Fictioneers) 205 KE. 42nd St., New York 17. (M-) 
Modern stories with exotic or unusual backgrounds, 3500-12,000 ; 
3-part 30,000 serials. Peggy Graves. Ic up, Acc. 

Ten Story Love, (Ace Mags.) 67 W. 44th St., New York 18, 
(Bi-M-10) Love short stories, novelettes, up to 8000, roman- 
tic verse and articles. Rose Wyn. Ic up, Acc. 
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Thrilling Love Magazine, (Thrilling) 10 E. 40th St., New 
York 16. (M-10) Love short stories 1000-6000; novelettes, 8000- 
10,000; novels 15,000, girl’s viewpoint. Leo Margulies. le up. 
Acc. 

Winning Love, (Trojan Pubs.) 125 E. 46th St., New York 17. 
Emotional love stories, third person, to 15,000. Madge Binda- 
min Ie-1%c, Acc. 

Variety Love, (Ace Mags.) 67 W. 44th St., New York 18. 
(Bi-M-10) Love short stories, novelettes, up to 8000; roman 
tic verse and articles. Rose Wyn. Ic up, Acc. 


TRUE CONFESSION 


Modern Romances, (Dell) 149 Madi Ave., New rh 
(M-15) First-person real-life short 5000-7500 ; el 
ettes 10-20,000; short shorts under 4000; lengths 15 100 ; 
frequent contests for cash prizes. Hazel Berge Excelle nt rates, 
Acc 

Personal Romances, (Idea!) Madison Ave., New York 17 
(M-15) First-person romances ung heroes and heroines, with 
strong emotional problems logically worked out, 1500-5000; 
novels, 14,500; 3-part serials, 5000 each; novelettes, 6500; 
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inspirational editorials, 750; verse, 4-12 lines. Mrs. May C 
Kelley, 2c and up, <Ac¢ 

Real Romances, 1476 Broadway, New York 18. (M-15) Fi 
person short stories to 6500; novelettes, 10,000. Written 
viewpoint of both men and women; young, dramatic, rma 
Lewis. 3c to 15,000, Acc. 

Real Story, 1476 Broadway, New York 18 (M-10) First 
person short stories to 6500; novelettes, 10,000-20,000 Writ 
ten from viewpoint of both men and women Erma Lewis. 3 

Se:rets, (Ace Mags.) 67 W. 44th St., New York 18. (M 
Dramatic, first-person stories t ] Shorts 3000-6006 
novelettes 10,000 Rose Wyn 

True Confessions, (Fawcett 
York 18. ( First-pe 


today, alld 


vased we 3000 t 
cal storie 
living ial, t 6 line 
Florence N. Cleveland, Ed.; Wm. ¢ Lengel, Exec. Ed. 

True Experiences, FE, 42nd St., New York 17 
(M-10) True first-persor ‘ rie 00-7000; serials 15 
6,000, Ruth I 

True Love Stories St.. New Yor 
7. (M-10) True first-person short) s 5000-7000; serials 
14- 20,000, Hope Stuart. tased on 3c, Acc. 

Trve Romamees, (Mactadden 05 E. 42nd St., New York 17 
(M a) frue first person ort stories Sin) TINK serials 
21,000. Hilda Wright Based cn 3c, Acc, 

- 

True wie Magazine, (Macfadden) 205 E. 42nd St., New 
York 7 M ) True first-person short stories to 7000; serials 
, Marts, 700K each. Henry Lieferant. 4c and up, Acc 


TRUE DETECTIVE 


Amazing Detective Cases, (Red ircle) 366 Madison Ave 
New York. (Bi-M) Fact articles on crime cases wit : mystery 
and good detective work. 1500 to 5000. Official by-lines pre 
ferred Robert Levee Yc up, photos $3, Acc. 

Complete Detective Cases, (Red Circle) 366 
New York. (Bi-M) Fact articles on crime cases 

k 


and good detective work. 1500-5000. Official by-lines preterre: 
Robert Levee 1% up, photos, $3, Acc 
Church St 


Confidential Cases 
New York. (Bi-M 


settings, 


ose-Up, In 
t 


berg. 2c 
Crime Detective, 1476 Broadway, New York (No. definite 


schedule. ) act detective stories, current, human emot 
pictures dealing with crime Hugh Layne ‘ t 
$3.50, Acc 

ters Page Detective, (Dell) 149 Ave., New York 
(M- rue stories of detective estigations, preferably 


under official by-lines; strong mystery element necessary, 1000 
5000. West F. Peterson. 2c to 4c; photos $4, Acc 
Headquarters Detective, 1476 Broadway, New York (N 
definite schedule.) _Ilustrat ed Irt crime stories, 5000 
Hugh Layne 
Human _Detective 
U 


York ase 
2c up, cc.; photos $3 
inside Detective, (Del 49 Madison , New York. (M-10 
‘rue stories of cri ratior 1 er official by-line, 1 
possible, 1000-5000, detective work. West 
F. Peterson 2c-3c u 
Master Detective, The, (M: n 
York (M-2 True crime 4000 
worth. 2c minimum, photos $5 
gestions and case ards, ) 


National Detective Cases, (Red Circle) 366 Madison Ave., 
New York (Bi-M) Fact articles on crime cases, with mystery 
and good detective work. 1500-5000. Official by-lines preferred 


Robert Levee. 1%c up, photos $3, Acc. 


Official Detective, 400 N. Broad St., Philadel; (M-25 
True detective crime-detection stories 5000-7000; tos. A 
Keller. 2c, Acc. 

Real Detective, 1476 Bro vy York (N 
schedule). True illustrated i 5000; official by 
preferred but ate: imperative Hugh Layne 6c up, photos 
$3.50, Acc 

Revealing Detective Cases, (Close-Up, Inc.) 241 Church St., 


New York. (Bi-M) Unusual fact d etive cases with weird 
settings, and steeped in mystery, 3000 6000. Ethel Cc . Sundberg 
c up, Acc.; photos, $3-$5, 

Scoop Detective Cases, Suite 903, 114 E. 32nd St., New York 
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6. (Bi-M) Short detective stories under 3000; regular len; 
detective stories, 4800-5000. New cases preferred, but old cases 
will be considered. Must contain plenty of color, action, and 
suspense, New cases, $100, Acc.; old cases, $75, Acc.; photos, 
$5. 


Special Dete:tive Cases, Suite 903, 114 FE. 32nd St., New 

York 16. Same requirements as Scoop Detective Cases. 

True Detective, (Macfadden) 205 EF. 42nd St., New York 
(M-25) True detective, crime stories with actual photos, w 
or without official by-line, 4000-7000; serials, installments of 
6000-7000. Send for detailed instructions and case cards. John 
Shuttleworth. 2c minimum, photos $2 to $5, Acc 


Uncensored Detective, 1476 Broadway, New York (No de 


nite schedule). First-person stories by persons involved 
current crimes, 5000, particularly convicted women = crimin 
Query Hugh Layne. 1%c and up, photos $3.50, Ace. 


MISCELLANEOUS 


ART-PHOTOGRAPHY 


American Photography, 353 Newbury St., Boston. (M) Illus- 
trated technical articles. 


Art News, 136 E. 57th St., New York. (Semi-M, Oct. through 
May; M, June through Sept.) News articles on art or per- 
sonalities of artists. Alfred M. Frankfurter. 2c, Pub. 

Camera, The, Baltimore Life Bldg., Baltimore 1, Md. (M-3 
Practical illustrated articles on photography and amateur cine- 
matography 500 to 1800; illustrations extra. E. V. Wenzell. 

Home Movies, 6060 Sunset Blvd., Hollywood, Calif. (M 
Illustrated articles on amateur movie making, 1500-2000 
sketches and descriptions of movie making gadgets. Arthur 

Gavin. ™% to le, photos $1 to $10, Pub. 

Minicam Photography Magazine, 
(M-25) Entertaining, instructive, 
photography, with ilustrations; 
wartime methods and techniques | 
matenals Query A. Mathieu, 
gadget items, $2 up, photos $5 up, Acc, 

Pictures, The Snapshot Magazine, 343 State St., Rochester 4 

(M-Free) Amateur snaps, all subjects; no candid s 
Wyatt Brummitt. $3, Ace. 

er, Photography, (Zifi Davis) 185 N. Wabash Ave., Cl 

ag . (M-25) Articles of general reader interest on still 1 
iy and amateur movie makin 1000-2500, semi-techni 
u photographic success stories, how-to-make-it articles 
filler items 100-750, striking photos. John R. Whiting, Mr 
Ed.; Frank Fenner, Jr., Tech. Ed., 2c to 3c up, photos, $3 $5, 
cartoons, $10, Acc. 

U. S. Camera Magazine, 420 Lexington Ave., New York 17. 
(M except Jan., July, Sept.) Fine photos with or without 
accompanying article material. Tom Mahoney, _Ed. , Edward D 
Fales, Mng. Ed $25 to $100 per feature, 1 


ASTROLOGY—OCCULTISM 


American Astrology Magazine, 1472 Broadway, New York 
(M-25) Astrological articles, essays, short stories, 3000; nov 


elettes, serials, verse, news items. Paul G. Clancy. lec, Pul 
Astrology Guide, (Astro Dist. Co.) 1 
York 16. (Bi-M-25) Astrological material, 1 
to le, Pub. 
Everyday Astrology, (Thrilling) 10 E. 40th St., New York 
(M) Astrological articles, largely staff-written. Ic, Acc. 


Horoscope, (Dell) 149 Madison Ave., New York. (M-10) As 
trological articles, 2500-3000. Grant Lewi. 2c, Acc. 

Mind Digest, York, Pa. (M-25) Short articles on meta 
physics, new thought, psychic phenomena; lectures, sermons 
utstanding prayers and courses of instruction; new or reprint 
articles or poetry. W. G. Faltin. 1c-2c, new material, Yi 
reprint, Acc. 

Nautilus, The, Holyoke, Mass. (M-20 Articles on 


Thought, applied psychology, etc., 600-1000; short poems. ) 
Slizabeth Towne prose; line, verse, Pub 

Sunflower, 15 N. Maryland Ave., Atlantic City, N. J. (Bi-M 
Articles, short stories, personal psychic experience, to : 
Israel Shots. Ind. rates. 


Today’s Astrology, (Magna ibs.) Rm. 1407, 205 E. 421 
St., New York, N. Y. (Bi-N ) Astrological articles written 
ior laymen. Irvin Ray. %c, Acc. 

World Astrology Magazine, 9 Rockefeller Plaza, New York 
(M-25) Only material which is submitted by informed and ex- 
perienced astrologers. Marion Beale. 

Your Personal Astrology Magazine, (Astro Dist. Co.) 114 
E, 32nd St., New York 16. (Q-25) Astrological material 1200- 
1500. Hugh Howard. % to le, Pub. 


AVIATION 


Air World Combined with Aircraft Age (Columbia lt 
Inc.), 241 Church St., New York 11. Well-illustrated fiction 
and non-fiction with aviation theme ] Horace Silberk!eit 


2c up, Acc. 


Aviation & Yachting, 2816 Eaton Tower, Detroit 26, Mock 


(M-25) Articles on aircraft and yacht building, yacht clubs 
( A. P., ete., news items and photos on mid-western avia 
tion and small boat activities, short stories having a 


aviation theme, 1000-1500; verse, 4-8 lines; editorials. 
X. Brennan, Ed. and Pub. lc, Pub. 
Flying (Ziff-Davis) 185 N. Wabash Ave., Chicago 1. M 
ypularized, accurate non-fiction aviation feature artic es 
vith special stress on civil aviation—how people use airpl: s 
it-of-the-ordinary things done with them, etc.; must 1] cve 
good photos, 2000-2500. Also seeking ‘‘scoop’’ photos. 
Karant, Mng. Ed. 3c and up, Acc. 


Sr 


lying Age (Ace Mags.) 67 W New York 18 (M Arts and Vocational 540 N. ilwaukee 
ases Articles on military and commercial aviation, 1000 to 3000; ° ilwaukee 1, is. (M X« i 1g.-35) Indus 
aod , graphs. A. A. Wyn. 1 to 4 cents, Acc arts, vocational, and schoc p articles. John J. Metz, 
tos, lane Talk, 350 5th Ave., New York, (DBi-M) First-hand re- ac, Pub. (Overstocked. ) 
ports by men in AAF, etc., on Consolidated Vultee planes in Instructor, The, (F._A. Owen Pub. Co.) Dansville, N. Y. 
Now theatres. No verse, fiction, rewrites. Hill Knowlton. Gen- (10 issues yearly-40) Prefers articles by teachers on school- 
is rates, Acc. room helps. Helen Mildred Owen. Good rates, Acc. 
Pub. ) adis Practical Home Economics, 468 4th Ave., New York 16. 
with (3 Fred Pub. (M-20) Illustrated articles on nutrition, foods, homemaking, 
of nteliger é y clothing, child care, home management and consumer educa- 
n tion, for home economics teachers. 1000-1200. Blanche M. ; 
BOATING—YACHTING Stover. % to lc, Pub. 
le Progressive Education, 289 4th Ave., New York. (7-Oct. 
I Boating Industry, 505 Pleasant St., St. Joseph, Mich. (6 times May, excluding Dec.-35c) Experiences in teaching in pro 
i ear.) tcries of boat builders, repair yards, or dealers. gressive schools, trom nursery through college 1000. V. H 
Peaslee 2-3c, Acc Tibbetts No payment. 
—— Motor Boat, mbined with Power Boating, 63 Beekman St., Recreational Review Leader, 70 New York 
New York. tue 25) Practical articles for boat owners, written (M-25) Articles, 200-1000, dealing wi n, and aimed at 
expert owners with years of experience, naval architects or items concerning recreational events and activities: verse: 
— ther engineers. No general articles, nor articles not_ technical jokes; fillers; cartoons: photos. M. Stevens. Varying rates, 
semi-technical in nature. No poetry. Gerald T. White. : 
CC, 
llus- Pacific Motor Boat, (Miller-Freeman) 71 Columbus St., Seat- School Arts Magazine, 44 Portland St., Worcester, Mass. 
tle 4. (M) Illustrated features on boating subjects, pleasure (M. except July and August) Illustrated descriptions of School- 
ats r commercial, confined to Pacific Coast background; news room Art Projects; also arts and crafts of other lands. Pedro 
= tems, photographs. David Pollock. Pub. de Lemos, Stanford U., Calif. Payment according to merit, 
Rudder, The, 9 Murray St., New York. (M-35) Illustrated newness of idea, or excellence of result. Extra for photos, 
how-to-do-it articles on every phase of boating, 1500. Boris School Shop. I. O. Box 100, Ann Arbor, Mich. (M-25) Uses 
Lauer-Leonardi. 1c, photos $3, Pub. how-we-do-it type of articles covering instructional projects for 
Sea, 844 Wall St., Los Angeles 18. (M) Articles on all industrial education departments of public schools, with photos 


hases of yachting; yachting fiction,“ humor, and occasionally and working drawings. Lawrence W. Prakken. %c, Pub. 


yachting touch; photos. Harry Brinckman. 30c 


$ , photos, Pub. HEALTH—HYGIENE—PHYSICAL 
I Yachting, 205 E. 42nd St., New York. (M-50) Factual yacht- 
ing material, cruise stories, and technical articles on design, Baby Talk, 420 Madison Ave.. New York 17. (M-2 Lightly 
nat rigging, etc., to 3500. Very little fiction; no verse. Photos handled but const tive articles about babies and their care 
containing unusual yachting features. H. L. Stone. 1%-2c, Pub. 000-2000. Irene Parrott. lc ($15 min., $20 max.), Ace. 
For Married People Only, (Your Guide Pubs.) 114 E. 32d St., is 
CARTOONS—HUMOR New York. (Bi-M-25) Articles solving marital problems, 1200- 
1500, by medical doctor-writers. “4c, Pub. 
_Army Laughs, (Crestwood) 1790 Broadway, New York. (M : 
5) 2- and 3-line jokes. Cartoons, all pointed to army service. Health aan. P s Assn., M t Vie Ca 
Ken Browne. Good rates, cartoons, Acc.; jokes, Pub. san It] A ses etr often we 
Gags, (M.L.A. Pubs.) 400 N. Byoad St., Philadelphia. (M-15) ated > poem. 
Carioca and general humor; crossword puzzles. Good rates for Hospitals, E. Division St., Chicago. (M) All articles con- 
gags and drawings, Acc. Del Poore. by in the — or authorities in- 
icles Bh ep News, The, Room 805, 160 Broadway, New York 7. terested in hospita operation. seorge Bugbee. 
s (M) Fiction, to 1000; non-fiction, fillers, 500-1000; cartoons, Hygeia, The Health Magazine, 535 N. Dearborn St., Chicago. : 
Mng continuion columen dealing with Gerelicts, fume, and (M-25) Authentic articles on nutrition, mental hygiene, men- 
3-$5, Harry Varying rates. Acc. tal athletics, training, disease, etc., 
17. Hobo News, 105 W. 52nd St., New York. (W-10) Hobo, vaga- 
ond, articles, essays, short stories, 600-800. Pat Mulkern. Industrial Medicine, 540 N. Michigan Ave., Chicago. (M-50) 
d D 2c up, Acc. Material on occupational diseases, traumatic surgery. A. D. ¥ 
Humor- Esq, The Magazine Hu 239 E. Chicago Cloud. No payment. 4 
Ss M i} Wis. (M-25) rt stories on mu : : 
1 music: musical cartoon OCutw tt ng Handicaps, Detroit 2 Mich. 
erse on re s and snappy fillers on (Bi M-25) ersonalized ane ry, arti stressing the how 
and why slant to restor d economic inde- 
‘ork pendence; but now primaril in 1e for gadgets, de 
n (M vices, and sick room to the comfort, 
Pul € essays, editorials, ve morale, and physical well-bei of our w: casualties. Harry 
New t d Ely. Is Pu E. Smithson, $1-$25 for ding on their usefulness 
he Military navies News, The, Box 127, Fort sam Houston, to the physi ally handicapped; articles, ‘2c up, Ace. 
(W-5 Physical Culture, 535 5th Ave., New York. (M-25) Bernarr 
York Macfadden’s new magazine of health. Uses articles by physi- 
Pack O’ Fun, 205 E. 42nd St., New York. Humorous short ‘ians and non-professionals on some phase of health or self-bet- ; 

As Ss on army Hite, jokes, cartoons, poetry, Red Kirby . terment, to 1200. Originality, unique presentation, essential. a 

. mum, c line, poetry, Acc. Ange Brashing, Man. Ed. 2c, unless by special arrangement. 

Smiles, th Ave New Yorl (M Articles, short Pub. 
print S vhall copy: sophisticated humor (if clean); satire—even Articles, factual or human-interest, pertaining to nursing, 

No “folksy hun r jokes « cartoon ides 1000-1500, Dorothy Sutherland. Y%c up, Pub. 
New rR Sex Facts, (Your Guide Pubs.) 114 E. 32nd St., New York 
a R eck c, Ac Inspirational articles dealing with personality problems or mar- ae 
ital relations. Yc-lc, Pub. 
Sex Guide, (Your Guide Pubs.) 114 E. 32nd St., New York. 
: York 17. (M (Bi-M-25) Informative, scientific articles on sex and life _con- 
American Cookery, duct, 1000-1500, generally by medical doctor-writers. %c, Pub. 
4 Belo) IER . al those sted in quantity food Sexology, (Gernsback) 25 W. Broadway, New York. (M-25); i 
ritte 1 ( 1 Dr Hugh H. Darby it (Q-50) Medical, psychological articles, preferably by phy- i 
American Schoc! Board Journal, N. Milwaukee St., Mil sicians. Ye to 1c, Pub. 
York vaukee (M-3 Articles on the administration and business Sunshire and Health (Outdoor Vub. Co.), Mays Landing, 
d ex- igeme bli cities and towns; illustrated N. J (M-25) Articles on nudist theme, 1200, 1800, 2400; 
es n new scl and new school activities short stories, novelettes seria F l verse, fillers, news 
y 114 00 %Ac-% A 1 Bruce. items, with outdoor he ‘Ith theme; 1 cartoons 
1200- , American Teacher, The, % S. Wabash Ave., Chicag (M-35) ist and national | st 
Articles on education and labor, 1500-2000, No payment. 
Catholic Schoo! itealiaie. 5 ikee St., Milwaukee 1, Trained Nurse and Hospital Review, 468 4th Ave., New York 


order by doctors and 
d health subjects, 2000. 
ords 


magazine for teachers 6. (M-20) Articles mostly 


except July-Aug.-30 
education, Secures most ma nurses Professional level 
R.N. $5 


ur thers interested in ¢ 


terial from workers in the field. .4%c, Pub janet M. Geister 2 
x isi. Educational Music Magazine, 30 E. Adams St., Chicago. (M) Valiant, The, P. O. Box (O) Mus 
k leit Hc v-to-do-it articles by school music supervisors, teachers, trated real-life stories of who have ‘ 
band-masters; occasional short stories with the above as cen- ed their handicaps their lives 
M ch. tra! characters; to 1000. C. Guy Hoover. Ind. rates, Pub. 
ou Grade Teacher, The, (Educ. Pub. Corp.) Darien, Conn. (M-40) Mich.. Mig. Ed: No payment at present . 
a Art les on methods in elementary grades; short stories for Volta Review, 1537 35th St. N.W., Washington 7, D. C s By 


va OF} little children to 500. Florence Hale. %c, Pub. (Uses little ma- 


t 14 Articles dealing with effect of deafness on individual and ways 
erial from general wri 


of vercoming such effect, authenti success stories of the 
MI Gregg Writer, The, 270 Madison Ave., New York. (M except deaf who speak. Very little fiction; almost no verse. Josephine 
; July and Aug.-15) Articles of interest to stenographers and B. Timberlake. $2 page, Pub. 
“sty fice workers; success stories about secretaries who have made 
soca goo! or executives who started via the shorthand route, 1000- Your Health, : 4th Ave., New Yorl (Q) Authentic, e 
, ‘© 2000: news items, fillers, photos, all relating to stenographic tertaining, ul articles on all phases of health, 300-300 ‘ 
““ work. No payment for poems. John Robert Gregg. Ic, Pub. Douglas E, Good rates, Acc. 


HOME—GARDENING—BUILDING—LANDSCAPING 


Americun Home, The, 444 Madison Ave., New York 22. 
(M-15) Vractical articles with illustretions pertaining to home, 
inter.or decorating, building, gardening, food, children, family 
health, homecrafts, 800 to 1000. Mrs. Jean Austin. Varying 
rates, Acc 


Beier Homes & Garcens, (Meredith) 1714 Locust St., Des 
Moines 3, la. (M-15) Practical garden, building, foods, furnish 
ings, home-improvement articles, 500-2500. Frank McDonough 


Camellia House Journal, La Canada, Calif. (Q) Illustrated 
articles on camellias. John R. McCarthy. Ind. 

Canadian Homes & Gardens, (Maclean) 481 University Ave, 
Toronto, Canada. (M-25) Home and garden articles to 200, 
photos. Canadian interest only. J. Herbert Hodgins. 1c, Pub. 

Flower Grower, The, 2049 Grand Central Terminal, New York 
17. Articles and photographs on gardens and flowers; also, 
poetry on gardens and flowers. l’oems, $1-$5. Paul F. Frese 

Home Desirable, The, 836 S. Michigan Ave., Chicago. (M-con- 
trolled) Articles on home modernization through plumbing and 
heating, 850; homemaking material, well illustrated. Human 
interest teatures for family. L. R. Varney. 2c, Pub. 

Home Gardening for the South, 319 Magazine St., New 
leans 12, La. (M-15) Articles on flowers. Camille Brodley. 

and Garden, (Conde Nast) Lexington Ave., New York. 
ans Home decoration, gardening, landscape, unusual travel 
and architectural articles. Richardson Wright. Good rates, Acc. 


House Beautiful Combined with Home and Field, (Hearst) 
572 Madison Ave., New York. (M-35) “Material mostly staff- 
written. E. Gordon. 

Sons 576 Sacramento St., San Francisco 11. (M-15) Largely 
stati-written Purchases from West Coast contributors only 
Query Walter Doty 


MUSICAL 

Band Leaders, 215 4th <Ave., New York 3 (Bi-M-15) 
Features dealing with world personalities Articles by assign 
ment only. Send suggestions. Walter H. Holze. 2c up, Pub 

Diapason, 306 S. Wabash Ave., Chicago. (M-15) Highly spe 
cialized articles on organs, organists, church music, recital 
programs, reviews, 100-1000 Ss. E. Gruenstein $2 to $4 col., 
Pub. 

Etude Music Magazine, 1712 Chestnut St., Philadelphia. (M 
25) Articles on musical pedagogies, 200-2000; photos, cartoons 
James Francis Cooke. $4 column (600 words), Pub. 


Le Passe-Temps, 627 Dorchester St. W., Montreal, Canada 
Features on music, musicians, and all music subjects; photos; 
sketches. Eddy Prevost. Query before submitting. Rates ar 
ranged 

Metronome, 26 W. 58th St., New York. (M-25) News of 


popular bands and orchestras, staff written. Barry Ulanov 
Indefinite rates, Pub 
Musical Forecast, 514 Union Trust Bldg., Pittsburgh, Pa 


(M-20) Articles and news items of interest to musicians and 
laymen $1 per column, Pub. 

_ Your Music (Parks Pub, Co.), 359 Lexington Ave., New York 
17. (M-25) Articles presenting the human and social aspects 
of music from the pens of noted authors, psychologists, musi 
cians, and educators, written for the musical layman and the 
public in general; short stories, profiles, anecdotes, verse, 
jokes, fillers Yvonne de Rochefort, Mng. Ed Liberal pay 
ment, Pub. Queries welcomed. 


OUTDOOR—HUNTING—FISHING—FORESTRY 


Alaska Sportsman, The, Ketchikan, Alaska. (M-20) True 
stories, Alaska interest, 2006-5000; outdoor fact articles; 
Alaska sports cartoons, photos. Emery F. Tobin. ‘2c, Pub. 

American Field, The, 222 W. Adams St.. Chicago 6. (W-20) 
Articles to 3500, and short) stories on out-of-door recreative 
sports, particularly hunting of upland game birds with sport 
ing dogs, 1500. Wm. F. Brown. Rate varies, payment end ot 
month of Pub. 

American Forests, 919 17th St., N.W., Washington, D. C. 
(M-35) Articles on trees, forests, lumbering, outdoor recrea- 
tion, travel, exploration, 2500; outdoor photos. Erle Kauffman. 
le up, Acc. 

American Rifleman, The, 1600 Rhode Island Ave., Washing- 
ton 6, D. C. (M-25) Authentic illustrated gunsmithing, shoot- 
ing, ammunition, ballistics, military, small arms, ordnance 
articles, hunting stories, preferably 3000. E. B. Mann. le up, 
Acc. 

Field and Stream (Warner), 515 Madison Ave., New York 22 
(M-25) Illustrated camping, fishing, hunting articles, 15 
3000. David M. Newell. 3c up, Ace. 

Fur-Fish-Game, 174 E. Long St., Columbus, O. (M-20) Fish- 
ing. travel, dog, hunting, fur-raising articles by authorities; 

\ 


true Indian and frontier stories 2000-2500. A. . Harding. 
up, Acc. 
Outdoor Life, 353 4th Ave., New York 10. (M-25) Articles 


relating to fishing and hunting, sportsmen’s interests to 3000; 
kinks, shorts, etc. Raymond J. Brown. Up to 10c, photos $3 
up, Acc 

Outdoors Magazine, 729 Boylston St., Boston 16, Mass. (M- 
20) Articles, stories and cartoons on outdoor life, hunting and 
tishing. H. G. Tapply. Payment by agreement. Buys 4 mos. 
ahead of publication 

Outdoorsman, The, 814 N. Michigan Ave., Chicago. (6 times 


a year.) Illustrated articles on fishing, hunting, sportsmen in- 


terest Bob Becker 

Rod and Gun, 1224 St. Catherine St., W., Montreal, Canada 
(M) Actual hunting and fishing experiences in Canada, to 2500. 
K. Marshman. “c-lc, Pub. 
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Ski Illustrated, 110 FE. 42nd St., New York. (Nov., Dec., Jen, 
Feb.-25) Illustrated articles on skiing and snow sports to 200 
short-shorts. G. C. Thomson, Mng. Ed. Good rates, Pub ' 

Sports Afield, 1212 Hodgson Bldg., Minneapolis. (M 
Stories of actual fishing, hunting trips, 1200; sports artic! s, 
2500; outdoor photos; cartoons, Ted Kesting le to 2c, Acc 


PICTURE MAGAZINES 


Army Pictorial News, Haddenglon, Norfolk, Va. (Q-15) II 
strated Army and military stories; cartoons, Frank Sullivan 
col. (16344x2”") Ace 

Life, Time and Life Bldg., New York 20 (W-10) Photos of na 
tional and world news events, human-interest picture series, 
photo fillers. $5 up, Ace. 

Look, 511 5th Ave., New York 17. (Bi-W-10) Articles and 
photos of intense human interest and action; cartoons. Harlan 
Logan. Good rates, Acc. 

Movie Life, (Ideal) 295 Madison Ave., New York 17. (M-15) 
Informal, candid pictures of screen ‘personalities, well-cap- 
tioned. ‘‘Angle’’ stories done in pictures especially desired, 
Betty Etter. "Good rates, Acc. 

Movie Stars Parade, (Ideal) 295 Madison Ave., New York 17, 
(M-15) Articles on motion picture personalities to 1500 on as- 
signment only. Pat Murphy. Reasonable rates, Acc. 

Navy Pictorial News, Haddington Bldg., Norfolk, Va. (M-15) 
Illus trated naval and sea_ stories. Frank Sullivan $5 col 
(103%4x2”), Acc. 

Parade, 405 Ave., New York. (W-Sunday news- 
paper supplement.) Philip Barber, Mng. Ed. Picture stories, 

**Pic,”’ 122 EF. 42nd Sf., New York 17. (Bi-W-10) Photos or 
all entertainment subjects; humorous detective stories without 


war background, 6000-9000, Victor Wagner. $25 per page, Pul 

Picture-Wise (l’ar Publishing Co.), 220 E. 42nd St., New 
York 17. Entertaining, human interest photos; no cheesecake, 
or deadline news photos. Beulah Getter. 

Scholastic Roto, 18 Journalism Bldg., Minneapolis 3. (M) 
Photos of High School activities, complete with captions; no 
articles. $3, Pub. 

See, (See Pub. Co.) 10 E. 40th St., New York. (Bi-M-10) 
Photos with authentic and unusual story backgrounds. Candid 
action type preferred. All photos must be in good taste. Also, 
human irterest, glamour girl and _ controversial subjects. 
Timely, humorous cartoons. $5 up, photos; good prices, car- 
toons, Acc. 

USMC Pictorial News, Haddington Bldg., Norfolk 1, Va 
(Q-15) United States Marine Corps and Navy news and stories 
Frank Sullivan. Ind 


RELIGIOUS—ETHICAL—HUMANITARIAN 


Adult Bible Class, (David C. Cook Pub. Co.) Elgin, Ill. (M 
Forceful articles, 500-800, on making adult class a dynamic 
force in life of every member; plans for timely sqcial and serv 
ice activities; longer class methods articles, 700-1000; articles 
m advancement of Christianity in the home, church, commun 
ity, to 1200, and articles on Christianity in its relationship 
life outside, 1000-1200. 


It 


$ 


1 


Annals of Good St. Anne de Beaupre, Basilica of St. Anne, 
ue., Canada. (M-10) Articles of wide reader interest in any 
ine, not necessarily religious, 1260-2000: wholesome fiction, 
little slang, 1 Rev. Alcide Bouchard, C.SS.R. 1c, Acc. 

Ave Maria, The, Notre Dame, Ind. (W-10) Short stories 
2800-3000; serials, 15-20 3000-word chapters; articles on Catholic 
and other themes, 2000 to 3000; poems under 24 lines. wet 
some juvenile adventure short stories, serials. Rev. Pa 
Carroll, C.S.C. $5 page (700 wds.), poems $5 a 3 


Canadian Messenger, 2 Dale Ave., Toronto, Ont., Can- 
ada. (M-10) Short stories, Catholic atmosphere, bright, pointed. 
but not preachy, 3000; no love stories; articles, essays, Cath- 
olic interest, 1000-3000. Rev. J. I. Bergin, S.J. %c, Acc. 

Carmelite Review, The, 10 County Rd., Tenafly, N. J. (M 
Religious monthly operated for charity. Short stories, articles 
and pictures on current subjects. Andrew L. Weldon. Stories, 
$5-$10; articles, $10; photos, $3, b. 

Catholic Home Journal, merged with Poise, 220 37th St. 
Pittsburgh, Pa. (M-10) Domestic and pedagogical articles on 
home, child training, as are seasonal from a religious and pa- 
triotic standpoint; essays of a religious nature and general in- 
terest; short stories that implicitly point a moral, 1 000. 
Verse about home, children, etc., 12-16 lines. Photos of chil- 
dren. Rev. Urban Adelman. $10 a story, $2-$3 verse, Pub. 

Catholic World, 411 W. 49th St., New York 19. (M-40 
Short stories to 4500; Roman Catholic articles, 2500-4500. Rev 
James S. Gillis, C.S. 'P. Approx. $5 page, Pub. 

Christian Advocate, The. (Methodist Pub. House) 740 Rust 
St... Chicago 11. (W-5) Religious, outdoor, rural, missionary 
short stories, articles, essays, 1200; verse. Roy L. Smith. Ic, 


Christian Family, (David C. Cook Pub. Co.) Elgin, Ill. (Q) 
Feature articles depicting family, or member of it, putting 
Christian principles into action. Christian family- life stories; 
practical suggestions for shut-ins for helping them to live 
ren aged and constructively in spite of their es. Articles 
x 00-1000; fiction 1500-2000. Articles, $8 per 1000; fiction, 2c. 
cc. 

_The Christian Family and Our Missions, 365 Ridge Ave. 
Evanston, Ill. (M-10) Catholic family magazine using whole 
some short stories, 1000-1500, and suitable verse. Frederic M 
Lynk, S.V.D. lc, verse, 10¢ a line, Acc. 

Christian Herald, 419 4th Ave., New York 16. (M-25) Inver 
denominational religious, sociological articles 2500, on assign 
ment only; short stories 2500; serials 50,000; verse. Pub 
25c a line. (Stocked for the present.) 

Christian Home Life, 8th and Cutter Sts., Cincinnati. |! ea 
tures and short stories on various phases of home life, t 
1800, Virginia Baley. Yc, Acc. 
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hurchman, The, 425 4th Ave., New York 16. (2M-25) Articles 
ap lying church thought to problems of the day; good verse 


Re Guy Emery Shipler. No Payment. 
Council ribet 260 W. 44th St., New York 18. Fiction with 
( stian background, 2200-2500. Dr. F. J. Fant. $4-$5, Acc 


radle Roll Home, The, (Baptist Sunday School Board) 161 
8th Ave., N., Nashville 3, Tenn. (Q) Articles for parents of 
pr school age children, 150-700, fact items; toys parents can 
make, with diagrams. No MSS. purchased during July, Aug. 
Agnes Kennedy Holmes. %ec, Acc. 


Daily Meditation, 941 Vance Jackson, San Antonio 1, Tex. 


(M25) Non-sectarian religious articles teaching power of 
prayer, Or with metaphysical slant, 1000-2000; ancient mystical 
symbology, Mayan archaelogy and discoveries; self-help book 

gths, 60,000. Wm. I. Taylor, Yc to le; photos $5 to $10; 


book-lengths, $150 up, Ace. 


Faculty Adviser, The, 3742 W Vine Blvd., St. Louis 8 
(M-except) July-Aug.-15) How-to-do-it articles for teachers, 
moderators of youth, ete.; programs, outlines, play columns, 
novel ideas to help the faculty. Rev. L. Bo Wobido, S.J. Usu 
al no payment; occasionally payment, Acc. 


Grail, The, St. Meinrad, Ind. (M-10) A magazine of religious 
instruction, using articles of about 3000 words on social and 
t al problems of the day, on family problems, youth, edu 
cational trends, and events of human interest. Illustrations. 
No poetry. Immediate reply Rev. Jerome Palmer, O.S.B 


Ind. Ace 


Holy Name Journal, 141 E® 65th St., New York. Articles of 
interest to Catholic men; hiographical. world affairs, human 
etc. Rev. Urban Nagle, O.P $5-15 a page (1800-2700), 


Improvement Era, The, 50 N. Main St., Salt Lake City, Utah 
(M-20) Stories of high moral character, "1000-2500; short shorts 
500-800, General article: material on social conditions, voca 
tional problems, handicrafts, material of particular interest to 
youth and to Mormon Church, 300-2000. Photos of striking 
and dramatic simplicity for frontispiece and cover use. Poetry 
to 30 lines. Fiction and features, 7c; poetry 25c a line, Acc 


Junior Scholar, (David C. Cook Pub. Co.) Elgin, Hl. (Q) 
Sunday School lesson help for children 9-12. Interest and attend 
ance builders; missionary material; story approach to the de 
velopment of spiritual traits; story explanations of Christian 
beliefs; life stories of Christian heroes, 450-900. Acc. 
Junior Teacher, (David C. Cook Pub. Co.) Elgin, Ill. (Q) 
For Sunday School teachers of children 9-12. Class projects; 
material on enriching children’s religious experiences; Bible 
playlets related to the Uniform Lessons; attendance devices; 
simple, novel methods material, 450-900. Acc. 


Lamp, The, Ringgold St., Peekskill, N. Y. (M-10) Articles 
m religious (Catholic) topics to 2000; short stories with Cath 
lic slant, same length. Rev. Dunstan Donovan, S.A. Yc, Acc. 

Liberal Judaism, 920 Riverside Dr., New York 32. Fiction, 
poetry, essays, retlecting thinking and background of the thor 
ughly Americanized Jew. Louis Rittenhouse. Modest rates. 

Living Church, The, 744 N. Fourth St., Milwaukee 3, Wis. 
(W-10) Short illustrated articles on and social sub- 
jects. Episcopal viewpoint, 1000-2000. $1.50 column, Acc. Relig- 
ious verse, no payment. Peter Day, Acting Ed. 

Lookout, The, (Standard Pub. Co.) 8th and Cutter Sts., Cin- 
cinnati. (W-5) Articles on Christian education, adult Sunday 
school work 1000; wholesome but not ‘“‘Sunday Schoolish” short 
stories, 1000-1500; serials to 10 chapters, 1000-1500 each. Photos 
upright, 8x10, scenic, human interest. No poetry. Guy 
Leavitt. “%c up, photos $3 to $5, within 1 month after Acc. 


Magnificat, 131 Laurel St., Manchester, N. H. (M-25) Cath- 
olic articles, short stories, serials, verse. Indefinite rates, 

Messenger of ~- Sacred Heart, 515 E. Fordham Rd., New 
York 58. (M-10) Catholic short stories to 4000; religious verse. 
Rev. Stephen L, J. O’Beirne, S.J. Good rates, Acc. 

Miraculous Medal, The, 100 E. Price St., Philadelphia. (Q) 
Catholic articles 1500-2500, short stories 1200-2400. oseph A. 
Skelly, C.M. Pub. 

Missionary, The, 411 W. 59th St., New York 19, (M-10) 
Largely staff-written. Buys short stories with religious or 
moral lesson, but is overstocked for 1°45. Rev. John B. Har- 
ney. lc, Ace. 

Mother’s Magazine, (David C. Cook) Elgin, Ill. (Q) Practical 
material for mothers of children from birth to 11 years to help 
in development of Christian character in their children.  Arti- 
cles, 700-1000; department material, 100-300; fiction, 1500-2500. 
Articles, le; fiction, 2c, Acc. 


New Century Leader, (David C. Cook Pub. Co.) Elgin, Ill. 
(M) Challenging suggestions on how to become a better Sunday 
School teacher, 1200; plans for building an _ effectively-organ- 
ized Sunday School ‘from the superintendent’s point of view, 
1500, and many articles on a variety of topics tor religious 
leaders and all adults desiring a general religious publication, 
$7 per M, min., Acc. 


Pax, Little Flower Monastery, Newton, N. J. (M-10) Short- 

shorts, 1200-1500, in no way contrary to Catholic doctrine; 
illustrated Catholic articles; verse. Rev. Cassian Nee, O.-S. B. 
%e prose; 10c-15c line, verse, Pub. 

Precious Blood Messenger, Carthagena, Ohio. (M-10) Cath- 
olic human-interest articles, about 2000; verse. Father Chas. 
J. Davitt, C.PP.S. %c, verse 25c line, Acc. 

Preservation of the Faith, The, Stirling, N. J. (Bi-M-20) 
Relisious, sociological, human-interest, current-events articles, 
2000-3000; short stories, 2500; short-shorts, 1000; short verse. 
Rev Joachim V. Benson. Varying rates, Pub. 

_Primary Teacher and Beginners’ Teacher, (David C. Cook Pub 
Co.) Elgin, lll. Articles of practical help to Sunday School 
teachers of children 6-8 and 4-6, 400-850 words. Acc. 

Protestant, The, 521 Sth Ave., New York. (M), Religious 
Magazine emphasizing moral issues. Kenneth Leslie. 1c-2c. 


Queen’s Work, The, 3742 West Dine Blvd., St. Louis, 
(M-Oect. through June-10)) Vays $15-$20 for authentic true 
stories to 2000. Such stories in outline at same rate, $5 for 
hort-short) stories of authentic true happenings Interviews 


with outstanding Catholtes. Cartoons Photos for covers. Rev 
Daniel A. Lord, S.J... Editor, 


Savior’s Call, The, Salvatorian Seminary, St. Nazianz, Wis 
(M-10) Short-shorts, to 1000; short stories, 250-3000; current 
events articles, to 3500; verse. Religion and piety must not 
he substituted for lack of technique cor literary skill Rev. 
Winfrid Tlerbst, S. D. S. Fiction, $25; 1%c up, articles; $5 
$10, verse, Acc. 

Sentinel the Blessed Sacrament, 194 E. 76th St., New 
York 21. (M-20) ee and essays centering on Eucharist, 
2000-3000; verse of religious character and short stories, items, 
=— if centered on Eucharist. George Legere, S.S.S. Me. 
ce. 

Shield, The, Crusade Castle, Shattuc Ave., Cincinnati 26. ©. 
(M-Oct.-May-15) Articles dealing with Catholic missionary 
work, by special arrangement with writers. Edward A. Freking. 
Man. Ed. Ace. 


S'gn, The, Union City, N. J. (M-20) Catholic and general 
articles, essays, short stores to 4500, verse. Rev. Ralph 
Gorman, ©C.P. 2c, up, Pub. 

St. Anth M . (Franciscan Fathers) 1615 Repub- 
lic St., Cincinnati. (M-25) Catholic family magazine. Achieve- 
ment articles on prominent or unusual Catholics, also articles 
on current events having Catholic significance. Short stories 
on modern themes, slanted for mature audiences, _— 
Extra payment for photos retained. Rev. Blocker, O.F.M 
2c up, Ace. Occasional poetry on inspirational, aaews and 
nature themes, 25c a line. 

Sunday School Times, 325 N. 13th St., Vhiladelphia 15. (W) 
Religious articles; verse; short stories for children. Vhilip E 
Howard, Jr. up, Acc. 

Sunday School World, 1816 Chestnut St., Philadelphia 4¥. 
(M-10) Undenominational articles to 850, definitely Christian, 
Biblically slanted, on religious, Sunday School, daily vacation 
Bible school, weekday Bible teaching in rural areas themes. 
Wm. J. Jones. “%c. verse 50c stanza, Acc. 


Union Signal, The, Evanston, Ill. (W-5) Short stories 1000- 
1500, on cn of total abstinence, also on peace. About Ye, 
ce. 


RURAL--AGRICULTURAL—LIVESTOCK—ETC. 


American Agriculturist, Savings Bank Bldg., Ithaca, N. Y. 
(Bi-W) Voems $2 apiece, Pub. Cartoons. 

American Fruit Grower, 1370 Ontario St., Cleveland 13 
(M-10) Articles on fruit growing, breeding, marketing, or any 
thing pertaining to the fruit field, 600-800. E. G. K. Meister. 
25c col. inch, $1, photos, unless otherwise arranged, Pub. 


Better Farming Methods, Mount Morris, Ill. (M)_ Articles 
on County Agents, Vocational Ag. Teachers, and Extension 
Workers, 750-800; short jokes. M. R. Dun 2c, Acc 

Better Farms, Pulaski, N. Y. (Semi-M) Agricultural features 
(success type) 1000-1250; stories about successful northeastern 
farmers and farm operators, illustrated. Louis Kosoff. le, Jub. 


Canadian Countryman, 204 Richmond St., W., Toronto, Can- 
ada. (Bi-M) Short stories to 3000 Daniel McKee Varying 
rates, Pub. 

Capper’s Farmer, Topeka, Kan. (M-5) Authenticated farm 
experience articles 300-800: material of interest to farm women 
and girls; jokes Ray Yarnell. le up, jokes $1, Acc. 

Cattleman, The, Fort Worth, Texas. (M) Livestock articles 
and true stories dealing with romance of the West. Henry 
Biederman, Varying rates, 

Cooperative Digest, Ithaca, N. Y. (M-25) Articles dealing 
with farmer cooperatives, their iallians and their accomplish- 
ments. le, Pub. 

Country Book, 40 E. 49th St., New York. (Q-25) Illustrated 
articles on problems of the intelligent farmer, 2000; verse. 
Erwin D. Swann. Ind., Pub. 

Country Gentleman, (Curtis) Independence Sq., Philadelphia 5. 
(M-5) Short stories 2500-6000); 3 and 4 part serials, 30,000; 
general articles of interest to farm and farm-town people 1500 
3000; articles for women; humorous sketches; jokes. Robert H. 
Reed. First-class rates, Acc. 

Country Guide, Winnipeg, Manitoba, Canada. (M-5) First or 
second rights to serials 50-80,000, short stories 2500-4500, rural 
appeal. Children’s page items, household photos; verse. Amy 
J. Roe. “ec up, Ace. 

Electricity on the Farm, 24 W. 40th St., New York 18, (M) 
Brief articles under 1000 showing how electricity is used 
profitably on farms. Geo. W. Kable. 1%c, $1-$3, photos, Acc. 


Family Herald and Weekly Star, P. O. Box 4005, I'lace 
D’Armes Postal Sta., Montreal, Que., Canada. (W-5) Farm and 
rural home magazine. Short stories 2500-3500; featurettes on 
live or curious topics, 600-1500, photos; agricultural articles ef 
interest to Canadian farmers. R. S. Kennedy. Non-fiction, $3.50 
column, Pub.; fiction, $20 a story, Acc. 

Farm Journal and Farmer’s Wife, Washington Square, l’hila 
delphia 5. (M-5) Agricultural articles with photos 300-600; 
(query before sending); woman-interest short stories, 3000; 
cartoons. Arthur H. Jenkins. 2c up, fiction 10c up, Acc. 

Michigan Farmer, 112 Madison Ave., Detroit 26, Mich 
(Bi-M-5) Short articles of special interest to Michigan iarm- 
ers, cartoons, photos, artwork. Milon Grinnell, $3 column, 
Pub. 

National Live Stock Producer, 160 N. La Salle St., Chicago. 
(M-5) Live stock production and marketing articles, 1000-2000; 
news items of meat animal breed associations (national or sec- 
tional), 100-200. L. C. Moser. $5 column, shorts; features, 
arrangement in advance. 
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New 29 Worthington St., Springfield 3, 
Mass. llustrated articles on farming and homemaking 
in New Ene in Very 1 fiction; some verse. James G 
Watson ‘ aw verse Oc line Pub 

Pigeon Loft, The, 4442 Minden, Sherman Oaks, Calif. (M) 
Experience articles on fancy, racing, and utility pigeons, with 
uitable pictures 00, news items rl Naether. lc, snapshots, 

up, Ac 

Progressive Farmer, Commercial Bldg Birminghan 
Ala. (M) Short-shorts, 100€ 00, Dallas, Tex., of 

ce, 11¢ Insurance Min., Pub 

al for Young h should be sub 
mitted t Vm. ( La Rue, Ass’t ‘ 

Southern Agriculturist, Nashville, Tenn. (M-5) Articles of 
Southern rural interest; photos, cartoons, cover designs. 
Kirk Rankin, Jr. Fair rates, Acc. for photos, cartoons; Pub. 
for articles. 

Successful Farming, (Meredith) Des Moines, Ia M Aw 
4 » news item ph tos, cart ons, Kirk Fox 

e, 
The (Reno Newspape Inc.) P. O. Boy 
I rticles history train 
es Gral M. Dear 


SCIENTIFIC—POPULAR SCIENCE—NATURE—MECHANICS 


Philadelphia, 34th and Girard 
Scientifically accurate manuscripts 


Zoological Society of 


Fauna, 
Ave., Philadelphia 4. (Q-35) 


written for the layman, dealing with the natural history of 
wild sarees. 1500-2500. Cartoons. Roger Conant. 1c; photos, 
? 

Sm Craftsman, The, 115 Worth St., New York. (M) 


**How-to-make-it”’ 


articles of interest to home craftsmen, 300 
to 1200; 


photos or drawings essential; home improvement fill- 


ers, 150. H. J. Hobbs. 1c to 2c, photos $2 up, Pub. 

M ix Illustrated, (Fawcett) 1501 Broadway, New York. 
(M-15) New, lively features and shorts on all scientific and 
mechanical subjects, also how-to-build projects for the home 
workshop and tips for photographers; action and_ personality 
pictures, human-interest slant, plus camera action stories. 
Bill Williams and Roland Cueva. Good rates, Acc. 

_Model Airplane News, 551 5th Ave., New York. (M-20) Model 
airplane construction articles, 1500. 

Natural History Magazine, 79th St., and Central Park W., 
New York. (M-50 except July and August) Popular articles to 
5000 on natural science, exp] jon, wild life; photo series 
Edward M. Weyer, Jr x \ 

Nature Friend, The, 2! I. St New York. (M) Articles 

short stories on nature or outdoor life, t M lLouls 
Sutherland. No payment 


Nature Magazine, 1214 16th St., Washington, D. C. (M-35) 
Illustrated nature articles 1000-2000; fillers with pictures 100 


to 400, short verse. R. W. Westwood. 1 to 3c, Acc. (Query.) 

Popular Homecraft, 814 N. Tower Ct., Chicago. (B-M) How 
to build articles of wood, metal, leather, etc., with detailed 
drawings, or at least photo, R. S. Davis. Indef. rates. 

Popular Mechanics, 200 E. Ontario St., Chicago 11. (M-25) 
Illustrated articles on scientific, mechanical, industrial, dis- 
coveries; human interest and adventure elements, 300-1500; 
fillers to 250. Roderick M. Grant le to 10c; photos $5 up, 
Acc 

Popular Science Monthly, 353 4th Ave., New York 10. (M-25) 
Non-technical illustrated articles on scientific, mechanical, la- 


bor-saving devices, discoveries, under 2000. Chas. McLendon 
le to 10c, photos $3 up, Acc. 

Radio News (Ziff-Davis) 540 N. Michigan Ave., Chicago 11. 
(M-25) Technical and semi-technical articles dez aling with radio 
engineering, research, electronics and articles for servicemen. 
Constructional articles for amateur radiomen and servicemen. 
Diagram need only be in pencil. Good photos. No fiction or 
poetry; no publicity ‘‘puffs.’’ Any unusual applicatio n articles 
on electronics, 100-3500, also considered. %c to 2c, photos $1 


to $5. Gag cartoons, $3 to $5. B. G. Davis, Ed.; Oliver Read, 
Mng. Ed. 

Science & Mechanics, 154 E. Erie St., Chicago. (Q) All depts. 
handled by staff specialists. V. D. Angerman, 


40th St.. New York 18. (M-35) 
purchases occasional arti- 
Query before sub- 


Scientific American, 24 W. 
Almost entirely staff prepared, but 
cles on various phases of science in industry. 
mitting. O. D. Munn. Varying rates, Acc. 


SPORTS (COMPETITIVE)—RACING—HORSES 


All American Athlete, 922 Hoe Ave., New York. (M) Factual 


sports articles, 375-1500. Michael Pawlyshyn. 1%c, Pub. 

All Sports Digest, I. 0. Box 539, Ridgewood, N. J. Mostly 
reprints, but needs short articles, humorous, inspirational, in 
structive, dealing with all phases of athletics. Robert J. Cur 
ly. Ind., Acc. 

Baseball Magazine, The, 175 5t5h Ave., New York 
Major league vaseball articles. Clitford Bloodgood 5c, 

Horse Lover, The, 154 Borica Way, San Francisco, 

(6 times a year.) Articles on riding, dude ranches, breeding 
500-1800 P. Hartford, 7c printed inch, Pub. 

National Bowlers Journal and Billiard Revue, 506 S. Wabash 

ve., Chicago (M-35) Articles on bowling, billiards, lawn 

howling; short stories; photos; news items; cartoons, H. G 
Deupree 

iam. Hole, The, 1315 Cherry St., Philadelphia (8 times 


a year-15) Articles and short stories on golf, $15-$20; short 
fact items, jokes, epigrams, news items, photos, $3 each 
Verses of interest to golfers, $ larion P. Lassen. 

Rider and Driver, The, 342 Madison Ave., New York. (M-35 
Articles on horses, racing, etc. Samuel Walter Taylor. Good 


rates, Pub. 
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Scholastic Coach, 220 E. 42nd St., New York. (M-25) Te 
nical articles on football, basketball, track, field, 1000, for high 
and prep schools; photos, drawings. Owen Reed. 1c, Pub. 

Sporting News, The, 10th and Olive Sts., St. Louis. (W 
Deals exclusively in sports, with heaviest emphasis on ors 
ast all, 1000-1500, 

Turf & Sports Digest, e | lishing (¢ ) Baltin 
Md. (M Article am cove running h er 
Serial 400k I 


Horn c¢, photos 


THEATRICAL—MOTION PICTURE—RADIO 


“FAN” MAGAZINES 
The, 25 Opera Cincinnati, O. (W-25) Amuse 
trade news on assignment only Claude R. Ellis. Space 

rates, Pub. 

Fanfare, 6/0 Market St., San Francisco 4, Calif. (2M-.05 
Ri udio fan articles, with glossies, Ilelane Jl’eters 
le, Vr 

‘aie Show World, 1547 Broadway, New York. (2-M-10 
rticles, short stories, novelettes, llers, on show pe 
theatrical business Johnny J. Kline , Pul 

Modern Screen, (Dell) 149 Madison Ave., New York. (M-15) 


Movie fan personality, general articles 1500-2000; fillers, news 


items. A. Delacorte and H. Malmgreen. Good rates, Acc. 
Motion Picture Magazine, (Fawcett), Ol Broadway, Ney 
York, (M )) Sharply-angled storie n established stars 
troductory ‘shorts on outstanding newscomers, 1000-1500. Joar 
Votsis Curtis Liberal rates, Acc 
Magazine, 9126 Sunset Blivd., Los Angeles, C: 


( 5) Articles on movie personalities and all aspects of movie 


inecdotes Doris Cline About 5c, Acc, 


(Ideal) . Madison Ave., New York 17, (M-15 
Articles written from Hollywood, on assignment only. Frances 
Kish. Good rates, Acc. 

Movie Story Magazine (| aweett), 1501 Br lway, New York 
M-15) Fictionizations of curre motion picture on assign 
ment only. Dorothy Hosking. 

Nitery Journal, 11 W. 42nd St., New York 18. News items 
features, on operation of sa oe clubs, cafes, cabarets, taverns, 
cocktail lounges, ete. Sydney L. Gross. $3, 15-inch column. 

Photoplay- Movie Mirror, (Macfadden) 205 E, 42nd St., New 
fork 17. (M-15) Motion picture articles and smash news 
stories; serials; fillers. Helen Gilmore. Good rates, Acc. 

Radio Mirror, (Macfadden) 205 E. 42nd St., New York. (M- 
15) First-person romance with radio background, 4500-6000 


2-, 3- or 4-part serials. Doris McFerran. $125 up, according to 


merit, Acc. 

Screenland, 37 W. 57th St., New York 1 (M-15) Motior 
picture feature articles. Miss Delight Evans. Fair rates, Pu 

Screen Romances, (ell lison Ave., New York 
(M-15) Fictionization of lays, by assignment k. H 
Van Horne. Rates by art ingeme1 

Silver Screen, 37 W. 57th St. New York 19. (M-15) Far 


material about movie stars and pictures; photos. Lester C 


Grady. First-class rates, Pub. 

Theatre Arts, 130 W. 56th St., New York 19; 2 Ladbroke Rd., 
London, Y\ 1, England. (M-35) Articles on theatrical an 
assoc iated arts 1800-2500; news items. Edith J. R. Isaacs. 2c, 

Variety, 154 W. 46th St., New York. (W-25) Theatrical 


articles, news, staff-written. Sidne Silverman. Space rates 


TRAVEL—MOTORING 


(Dale-Crane). 545 5th Ave., New Y« 
boat, train, air, or bus. No 


Let’s Go 


m paid travel by 


Tom Crane, Ed.; Joan Lawrence, Fashion Id Ind. rates 

South, the Magazine of Travel to the South, Hiberniz 
New Orleans 1 Articles, 2 ); fiction, 3000; short 
ettes, 500, directed to people Nieeated in travel, fre 1 
ers familiar with the fascinating South of our own country 
and the Latin Americas. Ray M. Thompson. 1-1!'%c; photos 
$3; cartoons with travel twist, $5, Pub. 

Trail-R-News, 8820 Sunset Blvd., Los Angeles 46. (Q-25 
News and articles concerning trailers and trailer owners, deal- 
ers, manufacturers, to 1500. Photos. Jean Jacques. lc, Pub. 

Trailways Magazine, 35 E. Wacker Drive, Chicago. (Q) Fact- 
ual travel articles and stories, well illustrated. Scenic Koda- 
chromes for covers. H. M. Collier. 5c, Acc. 

Travel, (McBride) 116 E. 16th St., New York, 3. (M-35) 
Illustrated travel, exploration, adventure articles 1500 to 5000; 
photos. Coburn Gilman. Ic, $3 to $5 per photo, Pub. 


OTHER A. & J. LISTS 


Trade journal markets will be covered in 
detail in the December Author & Journalist. 
The MARKET LIST OF BOOK PUBLISHERS 
is a feature of the November issue each year; 
the annual VERSE MAGAZINE LIST, com- 
piled by Virginia Scott Miner, appears in the 
January number; the MARKET LIST OF SYN- 
DICATES is published in May. Special mar- 
ket lists are presented from time to time. 
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B—JUVENILE LIST 


GENERAL FIELD 


BOYS AND YOUNG MEN 


\merican Farm Youth Magazine, Jackson at Van Buren, 
Danville, Ill. (M-10) Outdoor, rural, modern agricultural arti- 
le 100-1000, adventure, mystery, action short stories 1000- 
4000, adventure novelettes 6000-12,000, jokes; short stories 100- 


350. Robert Romack. %c up, photos 50c to $2, Pub. (Sample 

copy, 10¢ war stamp.) 

Boys’ Life, 2 Park Ave., New York 16. (M-20) Boy Scouts 

1 ition, ages 14 to 18. Outdoor adventure, sport, achieve 
short stories 2000-3500; serials 2 to 4 installments of 
cartoons Irving Crump, Mng. Ed. 2c up, Acc. (Over- 

s ed on articles and fillers of general nature.) 

Fellows, Adrian College Press, Downs Hall, Adrian, Mich. 

M-15 rh soys’ Magazine of Tome rrow. IHustrated hobby 
how-to-do-it articles. 500-1000; adventure, world-wide fic 
000-3000. Rn. Tuttle ic, 50c, photos, 
up, Pub. (Overstocked on. articles.) 

Open Road for Boys, 729 Boylston St., Boston 16. (M-15 ex 


€] Jan. and Aug.) Exciting, adventurous action stories on 
iviation, radio, science, sports, sea, army-navy, about boys 
r young men > years or older, to 3000; also short-shorts, 
articles (including nature and outdoor life subjects), and 
5) ses r strip adventure material N. B. Lincoln, Mng 
Ac 
GIRLS 
American Girl, (Girl Scouts) 155 E, 44th St., New York 17. 
20) Girls, ages 10 t 8 Action short stories 2500-3700; 
articles 1500-3000, Anne Stoddard. le up, Acc. 
Calling All Girls, (Calling All Girls, Inc.) 52 Vanderbilt 
Ave., New York 17 (M-10) Short stories to 2500 for girls 
with chief characters girls in early teens; dramatic, vivid, 
tral Also, non-fiction, 1000, on subjects of interest to 
s of this age. Frances Ullmann, Ed. Prose, 3c-5c, Acc. 
Junior Bazaar, 572 Madison Ave., New York 22. Fashion, 
eauty, interior decorating, sports, health, cooking recipes, 


appeal to girls 13 to 21. 
appear in November.) 
New York. (M) 
rates. 

Publications, Inc.) 11 W. 42nd St., 
, Non-academic articles on all subjects 
teen agers, 1000-2500; high school age fiction, 


Oks, music, art, career articles of 
Andree Vilas. (Scheduled to 


Miss America, 350 5th 
stories for girls, to 2500. 


Ave., 
Good 


Wholesome 


Seventeen, (Triangle 
New York 18. (M-15) 


interest to 


500-2500. Jokes; cartoons. Helen Valentine. Good rates, Acc. 
Teen bag Suite 301, Medico-Dental Bldg., 1396 St. Cath 
erine St Montreal, Que., Canada. (Q-10) Fiction, art, 


i, A biography, etc., for teen-age girls. 1c, Pub. 


BOYS AND GIRLS 


_Canadian Heroes, Suite 301, Medico-Dental Bldg., 1396 St 
‘atherine St., W Montreal, Que. (M-10) True stories for 
veniles about lives of governors general, prime ministers, 
Canadian scientists, and other men and women of_ historical 
current importance, using technique of the comics; verse 
letailed information obtainable from Educational Projects, Inc., 


hove address. $2, page, Pub. 


Child Life, 405 Mercantile Library Bldg., Cincinnati 2. (M- 
25) Really humorous brief stories for children up to 12: non- 
sense rhymes; picture strip continuities: children’s cartoons. 
At present overstocked with usual type of short stories, arti- 


cles and verse. Wilma McFarland. lc up, Ace. 
Jack and Jill, (Curtis) 546 Ledger Bldg., Philadelphia 6. 
(M-25) Juvenile short stories, 1800; serials (installments not 


over 1600); articles 600, verse. 


: Ada C. Rose. Rates not stated, 
Acc. 


Young America, (Eton Pub. Corp.) 32 E. 57th St., New York 
22. (W- 85) Young people, 12 to 16. Short stories 1200, broadly 
educational background. Julie Neal. $25 per story, Pub. 


COMIC AND CARTOON MAGAZINES 


Ace Comics, King Comics, Magic Comics, (David McKay Co.) 
604 S. Washington Sq., Philadelphia 6. (M-10) Cartoon strips 
hiefly obtained from King Features Syndicate; some original 
work. Florence Cooke. 2c, Acc. 
America’s Best Comics (Q-10), 
Real Life Comics (Bi-M-10), Thrilling Comics ae M-10), The 
Fighting Yank (Bi-M-10), Exciting Comics (Bi-M-10) Coo-Coe 
Comics, Happy Comics, Goofy Comics. (Q-10) (Thrilling) 10 E. 
40th St., New York. Purchase continuities for 
giving details before submitting. State price desired. 


Famous Funnies, 500 5th Ave., New York. (M-10) ies 
Strips obtained from regular sources; considers original cartoon 
work, Harold A. Moore, Action short stories, 1500. $25 each, 
ul 


Startling Comics (Bi-M-10), 


Feature Comics, (Comic Favorites), 322 Main St., Stamford, 


Conn. (M-10) Comic strips, chiefly of syndicated origin. Ed- 
wara C. Cronin. 

Popular Comics, New Funnies, (Dell) 149 Madison Ave., New 
York (M-10) Comic-strip material, chiefly furnished by syn- 
ica‘te or staff artists. Albert Delacorte. 

Street and Smith Comics, 122 E, 42nd St., New York 17. 
Shadow Comics, featuring detective-adventure stories (M); 


Stories, true 


Picture 


True sport stories (Bi-M); 
in comics (M); Air-Ace, aviation 
Supersnipe Comics, humorous material (Bi-M); 
(Q). Ww. de Grouchy, Ed. Ind. rates, 


_ Tip Top Comics, Sparkler Comics 
42nd St., New York. (M-10) 


Sport 


interest (Bi-M); 


(United Features Synd.) 
Comics on Parade 


All staff. work or by special assignment 

True merit (True Comics, Inc.), 52 Vanderbilt Ave., New 
York 17. (M) ‘True illustrated short stories and serials from 
history Pa contemporary iffairs; articles; fillers; photos 
Full color comics Sources must accompany all scripts Par 
ticulars on request. Harold ¢ Field (Real Heroes is con 
bined with True Comics jor duration iC, Fier 


RELIGIOUS PUBLICATIONS 


SENIOR AGE (16 years up) 
(Boy and Girl) 
165 Elizabeth, Toronto, 


Challenge. The, (Presbyterian Pubs.) 


Canada. (W-3) Young people, 16 years up. Adventure, achieve- 
ment, moral short stories 2500-3000, articles on subjects of in- 
terest to this age group 500-1000, fact items, fillers. N. A. 
MacEachern. Varying rates, Pub. 

Classmate (Methodist Pub. House), 810 Broadway, Nashville, 
Tenn. (W-5) Young people 15 and over Seasonal short 
stories (5 months ahead), 2500-36 J. Edward Lantz Fea 
tures, lc, Acc 

Forward (Presbyterian Bd, of Christian Education), 932 With 
erspoon Bldg., Philadelphia 7. (W) Young people 18 to 23 years 
Short stories 2500-3000; serials 4 to 10 chapters, 3009 each; 
religious and nature poetry ; authoritative nature, biographical, 
historical, popular scientific and youth activities articles, 1000, 
with 8x10 inch glossy prints. Catherine C. Casey 50c per 
100 words up, Acc 

Front Rank, (Christian Bd. of Pub.) 2700 Pine Blvd., St. 
Louis 3, Mo. (W) Young people and adults. Short stories up 
to 2500, illustrated articles; poems, fillers, photos. Ronald E. 
Osborn, $3.50 per M, Acc. 


Onward, (United Church Pubs.) 299 Queen St., W., Toronto. 
(W) Young people. Short stories, articles, serials, verse, na- 
ture and science material. Archer Wallace. %c, Acc. (Over- 
stocked. ) 

Onward, Box 1176, Richmond, Va. (W-5) Presbyterian young 
people. Character building short stories, serials, articles, edi- 
torials. Miss Mary Garland Taylor. Rates not stated. (Over- 
stocked.) 

Our Young People, (Brethren Pub. House) 16-24 S. State St., 
Elgin, Ill W) Young people 13 to 24 and older. Low rates, 

ce. 


Watchword, The, (United Brethren Pub. ) 
St., Dayton 2, O. (W) Young people. Short stories 
serials, miscellany. E. Harris $1.50 to $2 per 


Young People, (Am. Baptist Pub. 
St., Philadelphia 3, Pa (W) Young 
stories 2000-3000 dealing with present-day 
serials 4-10 chapters, 200-300 each; 
how-to-do articles, preferably illustrated, 
ticles about young people; verse, 


high literary 
prox. $4.50 per M, according to nature and 
terial, Acc. 


House) 240 W. Sth 
1800-2800; 
M, Acc. 


1701-1703 Chestnut 
Short 


Soc.) 
people over 16. 
prohlems and inter- 

religious. fact, hobby, 
100-500; news ar 
standard. Ap- 

quality of ma 


ests: 


Young hig Pape (Am. Sunday-School Union) 1816 
Chestnut St. Philadelphia 3, (W) Li te teen ages Interde 
nominational “feature and inspirational articles, short stories 
up to 2500; serials 13,000; fillers 200-800 All articles and 
stories must present some phase of Bible truth. ‘2c, verse 


50c stanza, 

Young People’s Weekly, (D. C. Cook Pub. Co.) Elgin, Ill. 
(W) Ages Entirely staff-written 

Youth (Section of Our Sunday Visitor), Huntington, Ind. (W) 
Short stories 1900; articles of general interest to young people 
16 to 25 yrs. 700. F. A. Fink, Paul Manoski. %c up, Pub. 


INTERMEDIATE AGE (12 to 18) 


(Boy) 

Boy Life, (Standard Pub. Co.) 8th and Cutter Sts., Cincin- 
nati 3, O. (W) Boys 13 to 17. Wholesome short stories 1800- 
2400, articles, miscellany. %-%c, Acc. 

Boys Today, (Methodist Pub. House) 810 Broadway, Nash- 
ville, Tenn. (W-2) Boys 12-17. Short stories 2500. Margaret 
Greene. 

Boys’ World, (D. C. Cook Pub. Co.) Elgin, Ill. (W) Boys 
13-18. Entirely staff-written. 

Canadian Boy, (United Church Publications) 299 Queen St., 
V., Toronto, Canada. (W) Teen-age boys. Short stories, 
serials, verse, photos. Archer Wallace. Yc, Ace. (Over- 


stocked.) 


Catholic Boy, 
Wholesome action short stories 


Minneapolis _ 5, 


The, 25 Groveland Terrace, 
2500-2800; edu- 


inn. (M-15) 
cational and general interest articles. Rev. F. E. Bentz. “ce 
Acc. 

Pioneer, (Presbyterian Board of Christian” Education) 932 
Witherspoon Bldg., Philadelphia 7. (W) Short stories, 1200- 
2200; serials of same length in three to six chapters; illus- 
trated articles, 500-1000; occasional verse; all of interest to 
boys. Aurelia Reigner. he, Acc. 
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(Girl) 
_ Canadian Girl, (United Church Publications) 299 Queen 
St., W., Toronto, Canada. (W) ‘Teen-age girls. Short stories, 
serials, verse, photos. Agnes Swinarton. “Yc Acc. 
Catholic Miss, 25 Groveland Terrace, Minneapolis 5. (M-15, 
except July-Aug.). Articles, 1500-1800; sport, adventure, his- 


1 


torical short stories 2500-2800, to appe al to Catholic girls, 11- 
17 years. No boy-girl angles. Rev. F. E. Benz. Mec, Ace. 
Gateway, (Vlreshyterian Bd. of Christian Education) 932 
Witherspoon Bldg., Vhiladelphia 7. (W) Girls 12 to 15. Short 
stories 1500-2500; serials 3-6 chapters, 1500-2500 each; articles, 
500-1000, editorials, occasional verse, cartoons. Aurelia Reigner. 
%c, Acc, 
_ Girlhood Days, (Standard _ 
Cincinnati 3, Ohio. Girls 13 to 17 


Pub. Co.) 8th and Cutter Sts., 
Wholesome short 


stories 1800-2000; miscellany. up, Ace. 

Girls’ Companion, (1). C. Cook Pub. Co.) Elgin, Hl (W) 
Girls 14 to 17. Entirely staff-written. 

Girls Today (Methodist ub. House), 810 Broadway, Nash 
ville, Tenn. (M-2) Girls 12-17. Short stories 2500. Margaret 
(Greene Ace. 

(Boy and Girl) 

Friend, The (United Brethren Pub. House), Dayton 2, Ohio 
(W) Boys’ and girls’ moral, educational short stories, 1200-1500; 
informational, inspirational articles, 100-800; short verse 


Q. Arnold. $1 to $3 per story, Acc. 

H hwar, (Christian Bd. of Pub.) 2700 Pine Blvd., St. Louis 
3, (W) Boys and girls, 12-18. Short stories not over 
2500; “serials, 8-12 2500-word chapters; poems up to 20 lines: 
ustrates articles 100-1000. Frances Woolery. $3.50 per M. 

cc. 

Our Young People (Augsburg Publ. 
Minneapolis 15, Minn. (W) Articles, 
tion, young folks 12 to 17, 2500. 
1000, 10th of month after Acc. 
wnat: (Lutheran Pub. House) 1228 Spruce St., Philadelphia. 
(W) Boys and girls 12-17. Illustrated descriptive articles; short 
stories 2500; serials 6-12 chapters. Linda Albert, Assistant 
Ed. Fair rates, Acc. 


House) 425 S. 4th St., 
stories, photos for illus 
Gerald Giving $3 per 


Sunday 1 Messenger, (Evangelical Pub. House) 3rd and 
Reily Sts., Harrisburg, Pa. (W) Young people, 12 to 17. 
Short stories 1800; serials; nature, science, religious articles; 
verse, editorials 300. W. E. Peffley. $1.25 per M, Acc. 

"Teens (Am. Baptist Pub. Soc.) 1701 Chestnut St., Philadel 
phia 3. (W) Boys and girls, 12-15. Challenging, realistic short 
stories, preferably with Christian or slant, 2000, boy 
and girl characters; serials, 13 chapters, 2000 each; inspira 
tional, fact, hobby, how-to-do preterably illustrated, 
800. Short stories, $15 up; articles, $5 (ine. photos.) 

Young Canada, (Presbyterian Publications) 165 Elizabeth, 
Toronto, Ont., Canada. ) Junior, teen-age boys and girls. 
Short stories 2000; short en on invention, popular science, 


achievement, nature, foreign lands, etc., up to 750. N. A. 
MacEachern, M. A. Varying rates, Pub. 

Young Catholic Messenger, 124 E. 3rd St., Dayton 2, Ohio 
(W) Boys and girls, junior high age. Short stories, 1200-2000 
with shorter lengths preferred; serials up to 1000 words per 
installment; plays 1200. Cartoon ideas; short stories, $40; 
non up.~ Don Sharkey, Ac« 


and (Augustana Book Concern) Rock Island, 
we Articles and short stories, serials, Christian ideals for 
to photos. Low rates; payment quarterly. 
Submit Mes. Emeroy Johnson, 317 Broadway, 
Little Falls, Minn. 

Young People’s Friend, (Gospel Trumpet Co.} 5th and Chest- 
nut Sts., Zalstese, Ind. (W) Moral, character-building, re- 
ligious short stories 1000-2500; serials 8 to 15 chapters; verse 

to 8 stanzas. Ida Byrd Rowe. $3 per M, b. (Sample 
3c) 

we People’s Standard (Nazarene Pub. House) 2923 Troost 
ioe ansas City, Mo. (W-5) Short stories up to 2500, ar- 


ticles up to 1200; verse up to 16 lines, fillers. Margaret R. 


Cutting. $3.75 per M, verse 10c line, Acc. 
Youth’s Comrade, The, (Nazarene Pub. House) 2923 Troost 
Ave., Kansas City, Mo. (W-5) Boys and girls, teen ages. 


Short stories 2500, also 800-1000; serials, verse, art work, re- 


I:gious and out-of-door subjects. Miss Edith Lantz. $3.75 per 
M, Acc. 
JUNIOR AGE (9 to 12) 
(Boy and Girl) 
Boys’ and Girls’ Capote, Gospel Trum Co.) Sth and 
Chestnut, Anderson, Ind. (W) Ages 9 to 15. Stories of char- 


acter building or religious value 1000 to : serials 5 to 10 
chapters; verse to 6 stanzas. Ida Byrd Rowe. $3 per M. 
photos 50c to $2, Pub. (Sample copy, 3c.) 


Children’s Friend (Augsburg Pub. House—Lutheran), 425 S. 
4th St., Minneapolis 15, Minn. (W) rticles, stories for ages 
9-12, religious note liked; photos to illustrate, 1600. Gerald R 
Giving. $2.50-$3 per M, 10th of month after Acc. 


Explorer, (United Church Publications) 299 Queen St., 
W.,. Toronto, Canada. (W) Boys and girls 9 to 11. Short 
stories, serials, verse. winerton. %c, Acc. 

Juniors, (Am. Baptist Pub. Sor.) 1701 Chestnut St., Phila- 
helphia 3. (W) Boys and girls 9-12. Short stories, Christian 
point of view, boy and girl characters, 900-2500; serials 6-10 
chapters, under 2500 words each. Educational articles 100 to 


1000. Some poetry. Approx. $4.50 per M, Acc. 


Junior Boys and Girls, (Christian Publications, Inc.), 3rd & 
Reily Sts., Harrisburg, Pa. (W) Stories for junior-age (9-12) 
girls and boys which carry a very definite spiritual or gospel 


message, 1800-2000; a few shorter-length stories, 750-2100; 
some missionary material; puzzles with a Bible background, 
etc. Chester E. Shuler. ‘Varying rates, Acc. 
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Dayton, OF 


Junior Catholic Messenger, 124 3rd 


(W) Boys and girls 3rd, 4th and Sth grade age. Short. stori 
simple vocabulary 800-1000; articles 300, serials up to 3 
short fillers, jokes, verse, 12. lines James J. Vilaum., 


min., photos $5, Acc. 

Junior Life (Standard l’ub. Co.), Sth and Cutter Sts., Con 
cinnati 3, Ohio. (W) Boys and girls 4 to 12. Wholesome short 
stories 1200-1500; illustrated hobby and handicraft articles 2 
300 

Junior World, (Christian Bd. of Pub.) 2700 Pine Blvd., St 
Louis 3, Mo. (W) Children 9 to 12. Short stories up to 1500, 
serials 8 to 12 1500 word chapters; poems up to 20 lines; 
illustrated informative articles 100 to 1000. Hazel A. Lewis. 
$3 to $4 per M. Acc. 

Olive Leaf, (Augustana Book Concern) Rock Island, od (Ww) 
Boys os. 8 &, 11. Religious, adventure short stori 
articles 500; verse to 12 lines. Submit MSS to Miss. Ruth 
Bonander, 3939 Pe Grove Ave., Chicago 13. %c, 

Our Boys and Girls, (Evangelical Pub. House) 3rd mee Reily 


Sts., Harrisburg, l’a. Juniors, 9 to 11. Poems, articles, 
rates, 

Our_Boys and Girls, (Brethren Pub. House) 16-24 S. State 
St., Elgin, Ill. (W) Boys and girls 9 to 12. Stories; verse; 
photos. Low rates. Acc 

Picture World, (Am. Sunday School Union) 1816 Chestnut 
St... Philadelphia 3. (W) Children under 12. Short stories and 
incidents definitely Chris impressing moral spiritual 
truths 400-800; verse, $5 M, verse 50c stanza, Acc \] 
Mss. must contain some Hable taching or inspiraton., 

Pilot, (Lutheran Pub. House) 1228 Spruce St., Philadelphia. 


(W) Ages 9 to 12. Short stories, articles. Low rates, Acc. 


Sentinel, The, (Baptist Sunday School Board) 161 8th Ave., 
N., Nashville 3, Tenn. Boys and girls 9 to 14. Mystery, camp 
ing, adventure, animal short stories 1500-2000; articles on 
Page animals, gardening, games, things to make and do, 
500-1000; verse. Novella Dillard Preston. “ec, Acc. 


Trails for Juniors, (Methodist Pub. House) 810 Broadway, 


Nashville 2, Tenn. Material to interest children 9 to 12; short 
stories 1500-1800. Marion Armstrong. 
What to Do, - C. Cook Pub. Co.) Elgin, Ill. (W) Boys 


and 12. Entirely staff-written. 


You The, 1730 Chicago Ave., Evanston, Ill. 
(M- $0) children’s paper. emperance short stories 
up to 1000. . M. Langill. “%c Acc. Verse, no payment. 


York 11. Fie 


Jewish angle 


16th St., New 
people, with 
rates. 


Young Viewpoint, 3 W. 
tion, 700-2000, poetry, for young 
Lillian R. Cohen, Mng. Fd. Good 


TINY TOT AGE (4 to 9) 


(Boy and Girl) 


36-40 Bishops 
girls 4-12 
wholesome 


Children’s Friend, The (l’rimary Association), 
Bldg., Salt Lake City A monthly for boys and 
Outstanding seasonable, outdoor adventure, and 
800-2500; short 


action stories, conforming to Christian ideals, 
articles on the arts, specifically for children, 400-1000. Some 
poetry, ‘2c, prose; 12%c line for verse, Tub. 


Dew Drops, (D. C. Cook Pub. Co.) Elgin, Ill. (W) Children 
6 to 9. Short stories under 1000; puzzles, games, poems, and 
very short articles. le up, Acc. 


Jewels, (United Church Publications) 299 Queen St., W.. 
Toronto, Canada. (W) Material for small children. Agnes 
Swinerton. %c, Acc. 

Little Folks (Augsburg Pub. House—Lutheran), 425 S. 4tl 
St... Minneapolis 15, Minn. (W) Stories up to 400-450, moral, 
réligious note, for ages 5-8; verse. Gerald R. Giving $3 per 
M, 10th of month after Ace. 

Children, (Brethren Pub. House) 16-24 S. State St. 


Our 
Elgin, Ill. (W) Children 6 to 8. Low rates, Acc. 

Our Little Folks (United Brethren Pub. House), Dayton 
Ohio. (W) Children 4 to 9 years. Short stories 300-600. D. 0 
Arnold. Up to Acc. 

Our Little Messenger, 124 E. 3rd St, Dayton, Ohio (W-dur- 
ing school year.) Short stories, 350-400, for 6-7-year-olds, Miss 
Pauline Scheidt, 434 W. 120th St., New York. Good rates 
Acc., depending on merit of story. 

Pictures and Stories (Methodist Pub. House), 810 Broadway 
Nashville 2, Tenn. Material to interest children 6 to &; stor 
ies, 500-800. 

Shining Light, aye Trumpet Co.) 5th and Chestnut Sts. 
Phen conf Ind. (W-4) Children 5 to 9. Moral, character-build 
ing, religious short yhories 300-500; nature, religious verse 
photos of nature, children. Ida Byrd Rowe. $3 per M. 
Pub. (Sample copy, 3c. 


Stories for Primary Children, (Presbyterian Bd. of Christian 


Ed.) 932. Witherspoon Bldg., Philadelphia 7. (W) Children, 6 
to 8.  Character-building short stories 500-800. Stories o! 
world friendship and of Bible times. Things to make and do 


Catherine Casey. %c, poems under 16 lines, 10c a line, Acc. 
Storyland, (Christian Bd. of Pub.) 2700 Pine Blvd., St. Louis 

3, Mo. (W) Children under 9. Short stories 300-1000; ms 

up to 20 lines; handicraft articles 300-500, drawings or photos, 


child or animal subjects; simple puzzles. Hazel Lewis. $3 
to $4 per M, Acc. 
Storytime, (Baptist Sunday School Bd.) 161 8th Ave., N. 


(W) Children 6 to 8. Short stories 400-700; 
playthings children can make 
Holmes. No MSS. purchase 
(MSS. not typed are returne 


Nashville 3, Tenn. 
articles and suggestions for 
100-300; verse. Agnes Kennedy 
during July, August. ‘“%c, Acc. 
unread. ) 

Story World, (Am. Baptist Pub. Soc.) 1701 Chestnut St. 
Philadelphia 3. (W-2) Children under 9; short stories 500-700; 
ill story articles up to 400; short verse. Approt. 
4. 
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The Chicagoer, 30 N. La Salle St., Chicago, a new 
all-Chicago publication, is in the market for humor- 
ous, Satirical articles, 500 to 1500 words, 20-line 
humorous and satirical verse, epigrams, 400-word 
humorous skits, and funny, topical, satirical car- 
toons. Says the editor, Harry G. Green: “Here 
is what we will try hard to be if prospective sub- 
scribers and advertisers in Chicago will cluck at us 
approvingly: A chunk of Esquire, a sliver of The New 
Yorker, a soupcon of Town and Country, a remi- 
niscent shadow of Addison's Spectator, a skenotch of 
Vogue, a dribble of Time, a hair of Howard Vincent 
O'Brien-Chas. Collins-Dale Harrison-Kup-Guldager- 
Grafton-Landis-Runyon. A_ reverberating echo of 
George Ade-Finley Peter Dunne-Mark Twain-Stephen 
Leacock-Dean Swift.’ Rate promised is 1 cent a 
word and up on acceptance, 20 cents a line for verse, 
and “‘speciai deals’ on cartoons. 

The Times Magazine, Times Square, New York 18, 
writes Lester Markel, Sunday Editor, is based on the 
news; primarily its articles are intended to indicate 
the broader trends of events. The range includes po- 
litical and social questions, international problems, 
personality sketches, light and humorous discussions 
of current developments and sidelights on them, verse 
related to the news, topics relating to sports, nature, 
science, education, the world of fashion and of wo- 
men’s interests. Articles should run from 1500 to 
2500 words. Photographs are desirable, but not neces- 
sary. Payment runs from $100 to $200 for a full- 
size piece depending on the quality of the article and 
the amount of work that has gone into it. 

Sunshine and Health, Outdoor Publishing Co., 
Mays Landing, N. J., monthly edited by IIsley 
Boone, pays approximately 1 cent to 114 cents, usu- 
ally on publication, for articles, essays, short stories, 
novelettes, serials (rarely), verse, and short items, 
on the nudist theme. Cartoons of non-nudist and 
conventional society, and photos to illustrate, are also 
used. Verse brings $1 a stanza; $2 to $5 is paid for 
shorts. In general, material should feature the out- 
of-doors, health, sun-bathing, outdoor games, swim- 
ming, sports, etc. Demand is good for humorous 
skits and sketches. 


The American Scholar, 5 E. 44th St., New York, 
a quarterly edited by Hiram Haydn, uses non-fiction, 
3000 to 5000 words in length, and verse of any 
length. Payment is made on acceptance at $5 a 
printed page, maximum, $50, and $15 to $20 for 
verse. Celia Lewis is editorial assistant. 

Fanfare, 690 Market St., San Francisco 4, pays on 
publication $10 an article for radio fan articles, ac- 
companied by glossy photographs, 500 words in 
length. The magazine, published twice monthly, is 
edited by Helane Peters. 

The Kiwanis Magazine, 520 N. Michigan Ave., 
Chicago, pays 2 cents a word, usually, sometimes 
more, on acceptance, for 1000-word articles of a 
public affairs nature. Harley W. Magee is managing 
editor. 

Better Farming Methods, Mount Morris, Ill., a 
monthly edited by M. R. Dunk, uses articles, 750 to 
800 words, on county agents, vocational agricul- 
tural teachers, and extension workers; jokes, and 
other shorts. Payment is made on acceptance at 2 
cents a word. 


Liberal Judaism, 920 Riverside Dr., New York 32, 


pays modest rates for fiction, poetry, and essays re- 
flecting the thinking and background of the thor- 
oughly Americanized Jew. Louis Rittenhouse is ed- 
itor. 

Junior Bazaar, 572 Madison Ave., New York 
a younger sister to Harper's Bazaar, will appear in 
November. It will use material of appeal to girls 
between the ages of 13 and 21—fashion, beauty, 
interior decorating, sports, health, cooking recipes, 
books, music, art, career—but articles only for the 
present. Andree Vilas is editor. 

True, 1501 Broadway, New York 18, is no longer 
using fiction, but is concentrating on strictly factual 
materiai-—adventure, personalities of interest to men, 
outdoor subjects, business, sports—for which varying 
rates are paid. Many cartoons are purchased, ranging 
in payment from $35 to $75. Horace B .Brown is 
editor, Jack Cluett, cartoon editor. 

Young Israel Viewpoint, 3 W. 16th St., New York 

1, formerly staff-written, is now in the market for 
fiction, 700 to 2000 words, and poetry with a Jewish 
angle. Lillian R. Cohen, managing editor, reports 
that good rates will be paid 

Comfort, Augusta, Maine, is in receivership, ac- 
-ording to a Post Office report. 

Mail addressed to Jewish Mirror, 55 West 42nd 
St., New York, is returned by the Post Office. 

Cooperative Digest, Ag Research Bldg., Ithaca, 
New York, edited by Roy H. Park, is a trade maga- 
zine for farmer cooperative leaders, and, as such, 
concentrates almost entirely upon news and feature 
articles about actual farmer cooperatives or their 
leaders. No verse, essays, fiction, or ‘theoretical 
think pieces” are carried. ‘There are more than 10,- 
000 farmer cooperatives throughout the country,” 
states Mr. Park, “and possibly some of your readers 
might know just where to turn to get a good story.” 
Payment is on publication at 1 cent a word. Pre- 
ferred length is under 700 words. A companion 
publication is Cooperative Digest. This, too, contains 
only factual articles. ‘We like to be specific and call 
names.” 

Cue Magazine, 6 E. 39th St., New York, is en- 
tirely staff-written. “ do not buy outside con- 
tributions of any kind,’ states Jesse Zunser, execu- 
tive editor. “We would be grateful if you would 
print this, as there seems to be a misapprehension 
abroad.” 

Rexall Magazine, 43 Leon St., Boston, Mass., is 
overstocked due to wartime necessity of combining 
12 months’ issues into six. Regularly this is a 
monthly paying on acceptance. Miss Marguerite S. 
Wettlin is editor. 

Common Sense, 10 E. 49th St., New York 17, 
pays 2 cents a word on publication for articles of 
social and political events, 2500 words, $10 each for 
serious poems, and $1 each for humorous quotes 
from the American press. Varian Fry is editor, Dan- 
iel Bell, managing editor. 

Christian Youth, Sunday School Times Co., 325 
N. 13th St., Philadelphia, ceased publication with the 
June 16 issue. 

Apparel Arts, 366 Madison Ave., New York, an- 
nounces that John Richmond is no longer associated 
with the magazine, and until such time as a new 
editor is appointed, E. A. Korchnoy is taking over. 
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PHOTOGRAPHIC COLLECTIONS OR NEWSPA- 
PER PICTURE FILES WANTED. With and 
without negatives; color transparencies, human 
interest, old-time and modern U. S., industrial, 
geographic, foreign pictures. Description, ap- 
proximate number, and price. 

THE WRITERS’ CALENDAR. An idea for every 
day in the year! Complete, $3.00; De Luxe, $4.00. 
Stuart Covington, Columbus, Miss. 

GEARY’S POETRY MAGAZINE—coming soon. 
Cash for Poems. Also Short-shorts and Juven- 
iles. Subscription $2.00 a vear in advance. 1908 
Third St., NE., Canton 4, Ohio. 

A $100-A-MONTH hobby at home! No soliciting, 
no meeting people, no manuscripts. Easy, en- 
joyable pastime. Details. 25c (refundable). 
Laura Dickson, 233 Main Building, Lander Col- 
lege, Greenwood, S. C 


PROMPT TYPING SERVICE 
Pica Type 
EDITORS appreciate and BUY readily, neat, accurate, 
and technically perfect manuscripts in correct style, 
with flawless spelling, punctuation, and grammar. 
First copy on Eaton—16 pound bond; carbon free. 
Mailed flat with your original. Fifty cents 1,000 
words. Novels, shorts. 
Marie Adams, 807 42nd St., Des Moines Iowa. 


WRITER’S SANCTUARY 


Daily private instruction amidst ten acres of pines, brooks, 
mountain view. In July 9 to September 10, Weekly 
COLLABORATIVE CRITICISM BY MAIL 
MY TECHNICAL LIBRARY: 
1—WRITERS: HERE’S HOW! (Basic Technique) ___ 
2—WRITERS: HELP YOURSELVES! (Formulas) $2.00 
3—WRITERS: LET’S PLOT! (Plots tor everything) $2.60 
4—WRITERS: MAKE IT SELL! (Tricks of the trade) __$2.00 


MILDRED I. REID 


Summer Address: Contoocook, N. H. 


For Amateurs 
“POETRY SKELETONS”’ 
to keep your verses straight, $1. 


Poems criticized, $1 per 16 lines, with advice, 
questions answered, budding poets helped over 
hard places. 


Address, POETRY SENTINEL, 
132 9th St. Oakland 7, Calif. 


LITERARY AGENTS 
FOR 26 YEARS 


We sell books, short stories, articles, verse, plays, 
scenarios, radio scripts. Editing, revision, criti- 
cism, ghost writing. Beginners welcomed. Spe- 
cialists in hard-to-sell manuscripts. Write for 
complete information regarding our resultful 
service. ANITA DIAMANT 
WRITERS WORKSHOP, Inc. 
280 Madison Ave. at 40th St. New York City 


DON’T MISS ANY ISSUES OF 
THE AUTHOR & JOURNALIST! 


If You Are Not On the Subscription List, Send 
in the Coupon below—NOW! 


The Author & Journalist 
P. O. Box 600, Denver, Colo. 


Please enter my subscription to THE AUTHOR 
G JOURNALIST. | enclose payment as checked: 


O 1 Year—$2. 
2 Years—$3. 


9-45 
City 
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Business Girl, P. O. Box 750, Dallas 1, Texas, is 
seeking cartoons strictly along business lines. Five 
dollars will be paid for each one accepted. Beti 
Oliver, managing poly offers to mail a free copy of 
the magazine to any cartoonist desiring to submit 
material. 

The Johns Hopkins Playshop, Homewood, Balti- 
more 18, Md., in order to encourage the submission 
of better scripts for production by the college theatre, 
is offering a prize of $100 for the best and most 
suitable play submitted before December 15, 1945. 
The winning play will be produced in the Playshop 
in the Spring of 1946—all further rights are to be 
retained by the author. Any playwright in the 
United States is eligible to submit one or more manv- 
scripts, which must be full-length plays, with an 
estimated playing time of two to two and one-half 
hours. It is suggested that plays with a smail cast 
and one set, or at most two, have a better chance. A 
sound vital idea—social, economic, psychological—is 
a decided asset. The typical, superficial Broadway 
ephemerae have no chance. The judges—Prof. Ernst 
Feise of Johns Hopkins University, Mr. Donald Kirk- 
ley of the Baltimore Sun, and Dr. N. B. Fagin of 
Johns Hopkins—reserve the right not to award a 
prize if, in their opinion, none of the submitted plays 
is of sufficient merit to deserve it. For complete in- 
structions, write to the Playshop. 

Love Book Magazine, 205 E. 42nd St., New York 
17, reports Ol‘ie Redpath, editor, is in the market 
now for serials from 20,000 to 50,000 words in 
length. Payment is 1 cent to 2 cents on acceptance. 

Northwest Romances, 670 Sth Ave., New York 19, 
wants romance and action stories placed in the 
Arctic and the Yukon, from 5000 to 25,000 words. 
Jack Sullivan is editor. Payment is made on accept- 
ance at 1 cent a word. 

Our New York correspondent writes: “Magazine 
House, 114 E. 32nd St., New York 16, is putting 
out a new confession for shorts not over 4000 words 

mainly young love angle. Christine Gregory 1s 
editor. Good rates are promised. . Those who 
do smart articles for women should write Fox Fea- 
tures, 60 E. 42nd St., New York 17, for information 
on projected new magazine for women. . . . All round 
popular fiction length seems to be 4000 words. . . . 
Many fiction writers are doing articles of general 
interest these days, preferably around 1500 words to 
fit the many digest magazines. The market is wide 
open, and any good article of the aforementioned 
length is practically sure-fire. Poets are com- 
plaining that A. L. Alexander of the popular radio 
program ‘‘Mediation Board,’’ who reads a poem each 
Sunday night, does not give the name of the poet, 
although the omission has been called to his attention 
several times.” 

Mayfair Magazine, 22 W. 48th St., New York 19, 
reports that all articles and features used are staff- 
written. 

Argosy, 205 W. 42nd St., New York 17, is using 
many interesting short articles these days, averaging 
700 words (two columns including illustrative head- 
ing). 

The following publications have been discontinued: 

Humor, 113 W. 57th St., New York 19. 

Speed Adventure Stories, 125 E. 46th St., New 
York. 

Flying Cadets, 420 Lexington Ave., New York. 
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Practical Knowledge Monthly, 321 §. Wabash Ave., 
Chicago 4, a monthly edited by V. Peter Ferrara, 
pays ‘about 2 cents a word, depending on value of 
story, for 1000-word articles on practical applied 
psychology, popular mechanics, self-help, vocational 
subjects. No fiction or verse is used. Photos to illus- 
trate articles bring $2 to $3. Payment is on accept- 
ance. 

Edmund Kelly Janes, P. O. Box 506, Oakdale, 
Calif., writes the A. & J. that he will pay 10 cents a 
line on acceptance “for verse I enjoy reading,’ which 
will be used in The Cypriote, “put out monthly for 
love and love alone mostly through the mailing bu- 
reau of the National Amateur Press Association.’’ The 
first issue was mimeographed, but Mr. Janes plans to 
have the second issue printed. Prose used will mostly 
be written by Mr. Janes. 


Hotel Monthly has moved from the Merchandise 
Mart, Chicago, to 123 N. Wacker Dr. 


Business Girl, Business Girl Publishing Co., Dal- 
las, Texas, pays 1 cent a word on publication for 
success stories of business girls (well-known and 
unknown). These usually run two pages ($10) or 
three pages ($15). Photos of the business girls 
should accompany the stories. Managing editor is 
Betty Oliver. 


Current History has moved from 5528 W. Oxford 
St., Philadelphia, to 135 S. 2nd St. 


Life Story, 1501 Broadway, New York 18, will 
change its name with the November issue to Today's 
Woman, and will use provocative articles for women 
between 25 and 35. Fiction must be vital: even off- 
trail material will be acceptable if it has appeal for 
women. More non-fiction than fiction will be used. 
The editors are now buying for Spring issues. 


C. K. Weil, editor and illustrator of The Safety 
Soundboard, 1324 Jacksonville Ave., Bend, Oregon, 
writes: ‘From time to time we are in the market to 
purchase odd facts and filler material from  free- 
lances. . . . Before sending in material prospec- 
tive contributors should write for our list of re- 
quirements. A stamped, self-addressed envelope would 
be appreciated.” 

N. A. R. D. Journal, 205 W. Wacker Drive, Chi- 
cago 6, drug trade journal edited by G. A. Bender, 
reports that for the time being it is buying no mate- 
rial. 

Argosy, 205 E. 42nd St., New York 17, pays $10 
for each psychic phenomenon accepted for publication. 
No manuscripts can be returned. Address Mystic Ex- 
periences Editor. Argosy also pays $25 for the best 
true story of our armed forces submitted by a service 
man or woman. Address War Service Editor. 

Picture-Wise, Par Publishing Co., 220 E. 42nd St., 
New York 17, is an open market for entertaining, 
human interest photos; no cheesecake or deadline 
news photos, however. Pictures should be submitted 
to Beaulah Getter. 

C. B. Yorke, formerly of Time, Inc., has resigned 
as general manager of Science Illustrated to develop 
his own publishing company, Yorke Books, Inc., at 
Lynwood, L. I., New York. 


Liberty, Movie Show, Screenland, and Silver Screen 


iregeng Publications), are now located at 37 W. 

57th St., New York 19. 

Michigan Tradesman, 217 Grandville Ave., S.W.., 
Grand Rapids, Mich., is out of the market until after 
the war. 

_ Speed Mystery, 125 E. 46th St. New York 17, 
is now wholly a reprint book. 


What do other writers think of your stories? 


WRITER-CRITIC CIRCLE 


3% A round table discussion of your story by three 
writers. 

vy You criticize and compare stories of three 
writers, 


te A published writer sums up and offers a de- 


tailed criticism of your story. 
$3.00 per story (any length up to 5,000 words! 


Send your ms. and m.o. to 


THADINE HEDGES GRANT OBERG 
1618 Fairmount-3, Wichita 6, Kansas 


THE OLDEST WRITERS’ SERVICE 


Short stories, books, articles, essays, verse, criti- 
cized, revised, typed, marketed. Juvenile work 
skillfully handled. 
Write for catalogue. 

Dept. J. 


Agnes M. Reeve Franklin, Ohio 


Typing @ Revision © Verse Criticism 


“Your seg is beautifully done.’ 
r 1,000 (rear- 


ation and po ne par agraphing) 40c per 1,000. 
Both, 75c. Verse: typing, %c per ine; criticism, 2c. 
One carbon. 

AGNES C. HOLM 


1711-J Spring Street Racine, Wisconsin 


MANUSCRIPT ENVELOPES 


Send for my complete list and save money. PRINT- 
ING SPECIAL: 125 81x11 letterheads and 125 en- 
velopes both printed with the same 3 or 4 line copy 
only $1.50. Checks add 5c. Writers books bought, sold, 
rented. 


LEE E. GOOCH, Box 202AJ, Hernando, Miss. 


Writers’ Supplies since 1935 
WANT 


anew, FAST MIND? 


Amazing MIND-STIMULATOR helps hundreds advance 
“years in months” financially. They say: ‘‘At last a sys- 
tem that really works.’’ Unfolds your Rich, Creative Pow- 
ers to THINK-UP new, profitable ideas; helps you FIND 
YOURSELF ... the REAL YOU and Real Opportunities. 
Folder PSYCHOLOGY THAT WORKS free. Dr. Tibolt, 
81B, Phila. 20. 


Often writers who are cramped by the short story form 
or unsuccessful in it, need a il er form to express 
themselves. My NOVEL WRITING PLAN is a day- 
by-day guidance through note-taking 

acte plotting. making up e chapters alancin. 
for "dramatic emphasis. writing the first draft and 


to soley. assures a soundly built boo 
sell. 
why. 
ch you will ‘find yourself” as a writer. 
Write for free particulars 


ANNE HAMILTON 


Literary Specialist 
Instruction and Criticism: Novel, Poetry, Short Stories 


745 So. Plymouth Blvd. ~ Los Angeles 5, Calif. 


saieioen a novel may be the form in 
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SELL IN THREE MONTHS 
OR MONEY BACK 


IF YOU CAN WRITE CORRECT ENGLISH— 

YOU CAN WRITE JUVENILES. 

AND SELL WITHIN THREE MONTHS. 
In past years | have sold some 3000-3500 
stories... articles... serials . . . series. Now, 
I’m teaching it. 


* 
ALSO CRITICISM AND COLLABORATION 
Write for terms to: 
Dept. J 


WILL HERMAN 


Florida 


COLLABORATION 


In one way or another we can help you sell. Send us 
your unsalables. A revealing report on one 5000 word 
or less story, $1. 


WRITECRAFT SERVICE 


Box 202J Chicago Heights, III. 


EASIEST PATH TO PRINT AND PAY 


Write and sell Short Items, jokes, experiences, etc. No 
long training, polish style and complicated technique 
needed. Big new revised course shows how, with ex- 
amples. List of over 150 markets, with requirements and 
addresses included. $1.00 postpaid. Particulars on above 
and a collaborative short-short story course free. 


WILL HEIDEMAN 


Dept. A, 211 S. Valley New Ulm, Minn. 


YOU CAN WRITE! 


Author of many stories and articles will help you 
produce salable material! Typing and rough-draft 
revision services available. A very helpful booklet, 


HOW TO WRITE A STORY, $1.00. Details free. 
ROBERT C. BLACKMON 


Box 728 Florence, South Carolina 


FLASH! FLASH! 
WRITERS WANTED! 


Editors are begging for love stories and ‘‘Who-dun-its”’ 
(the detective story). With so many of the old-timers in 
War Service of some kind there never was such a golden 
opportunity for rew writers. 

The Plot Genie “Romance Without Melodrama” sup- 
plies millions of plots, no two alike, for the kind of love 
stories that are wanted and the ‘‘Detective-Mystery”’ Plot 
Genie will supply just as many ‘‘Who-dun-it’”’ plots—at 
the rate of one every ten minutes. 

Why grope for an idea for a story which will bring 
you from two to five cents a word when such a handy 
and efficient aid is at your disposal? 


SPECIAL OFFER! 


The price of ‘‘Romance Without Melodrama” and ‘‘De- 
tective-Mystery’’ Plot Genies is $10.00 each but for a lim- 
ited time you can have the combination for only $15.00, 
sent prepaid, along with our Catalogue Price List of other 
books for writers. The Plot Genie Series is universally 
recognized as the greatest stimuli to the creative imag- 
ination ever devised and is used by thousands of writers 
who supply material for magazines, motion pictures, radio 
and for the plots for novels. Why not take advantage 


of this Special Offer today and send for one or both. 


THE GAGNON COMPANY, 
Dept. 300, 8161 West 3rd St., 
28 


INC. 
Los Angeles 36, Calif. 


Leading Western, Speed Western Stories, Fighting 
Western, all Trojan publications, 125 E. 46th 
New York 17, are no longer in the market for shorts 
or novelettes, but are concentrating on standard Jength 


Western action stories. Payment is 1 cent to 11/, 
cents on acceptance. 

Donald F. Ames, Ames Agency, P. O. Box 925 
Santa Fe, New Mexico, writes: “Please advise yout 


readers that we would like to see manuscripts of na- 
tional and international interest, articles and _ fiction. 
Also some with specific New Mexican appeal. 

There can be no payment for the first few issues, but 
we are considering the possibility of making prize 
awards the first of the month after publication. Reg- 
ular rates will be fixed, if and when.” 

Jerry Dreyfus has been appointed editor of t 

new monthly shopping department in Trze, the Mans s 
Magazine. Mr. Dreyfus was formerly a reporter with 
the New York Post, previous to which he wrote 
Fashions for Men,” and ‘Profile for Today” col- 
umns for United Features Syndicate. His feature arti- 
cles have appeared in New Yorker, Liberty, True, 
This Week and Your Life magazines. 

Gaines Dog Research Center, 250 Park Ave., New 
York 17, will award a $100 war bond to the person 
writing the best editorial on a dog topic appearing in 
his newspaper during National Dog Week, Sept. 16 to 
22. Published articles will be judged solely on the 
basis of their constructive value from the standpoint 
of the community and of helpfulness from the stand- 
point of dogowners. Judges will include a prominent 
kennel editor or writer, a representative of a school 
of journalism affiliated with one of the New. York 
universities, and an official of the Gaines Dog Re- 
search Center. The printed editorial should bear the 
name of the paper, date of issue, and name of the 


editor or writer. 


Mostly Personal 
(Continued from Page 3) 


period, but I am sure typewritten manuscripts would 
have made no difference. The Canadian market was 
too disorganized for volume sales and, besides, I was 
writing in a narrow field. No editor complained of 
the handwriting (in pencil) or the coarse copy paper, 
and articles appeared in Vancouver Province, Farmer: 
Magazine, Canadian Countryman, Seattle Post-Intelli- 
gencer, Farmers Advocate, Family Herald and W eek- 
ly Star, Canadian Farm, and other periodicals. I was 
specializing in British Columbia me, consid- 
ered myself, at the ripe age of 22, an authority. 

Writing fortunes are often associated with domes- 
tic problems. I find it much easier to recall the 
kickaninnies (small salmon) I speared in the creek. 
the mushrooms I brought home by the pailful from 
the orchards—in primitive search for food—than spe- 
cific articles I wrote. There were many happy ex- 
periences that fall, but the one I remember most viv- 
idly was the joy we felt when the baby, who hadn't 
been gaining as he should have for a number of 
weeks, suddenly began to put on weight, grow husky, 
when fed a new baby food. That was something of 
real importance. 


We'll tell you next month of the Braille Fdi- 
tion of the abridged Handy Market List, a free service 
for the blind donated by The Author & Journalist 
through the Hadley Correspondence School for the 
Blind, Winnetka, Ill. Just as we go to press, we 
receive our first copy of the edition. We're proud of 
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St.. YOUR 
tion, and in anthology and other poetry contests. s 
fi Stop wastin im on stories Na on Ss ne 
For 25 years I have taught poets, versifiers, songwriters mere—by devoting your writing 
< how to perfect and get the fullest returns from their talent wholly to soundly plotted, character motivated, action 
>, verse, including my work as instructor in versification at packed STORIES THAT 
ur New York University and William and Mary College. Most A “Sherwood Brief’”’ is a gorven draft of a story. It con 
Na of my work with private pupils, ranging from beginners to sists of a concentrated, soundly plotted narrative, exciting 
; Pulitzer Prize winners, is done by correspondence. My Un- descriptions, natural conversation, correct Lingo, trade — 7 
- abridged Rhyming Dictionary ($3.07) and Poets Handbook you. From this Brief you write your own story in your a 
: ($2.60) are now standard. Why neglect longer the many own words—the quick, easy way. : 
but profits from versification? Write today; you are unfair to You will be am: azed at how easy it is to write successfully pothey skeen 
ize yourself to delay longer. Send $1 for trial criticism of using lr gee Briefs.’’ One ent sold 3 ree from 4 apne ¥ 
poem. BOZENKILL sriefis. A radio writer uses a rief a week. 
eg- CLEMENT WOOD DELANSON, N. Y. WRITE TODAY FOR FULL INFORMATION 
he GHOSTWRITER FAY M. SHERWOOD 
ns 
ith Sixteen years experience in mending writing Author, Professor, World Traveler, Radio Artist, Lecturer 
ste for marketing. 1 do not tell what to do, I do 305 Wall St. Los Angeles 13, Calif. 
it for you. Reference: Woman’s WHO’S WHO. 
ol- Correspondence requiresreturn postage. Natalie POETS: Send self-addressed stamped envelope 
: = prizes, : Poetry Boo ontest. etc. ou will re- 
BOOKS ($1 each) containing 999 PLACES TO SEND 
ew 
on KALEIDOGRAPH, A National Magazine of Poetry 
a Quick, Accurate Manuscript (Published monthly since 1929: 25c a copy: $2 a year) 
to Typing 624 N. Vernon Ave. Dallas 8, Texas 
the 
int 40c per 1000 Words “FUN WITH FILLERS,” $1.00. Contains detailed instructions 
d for writing salable articles, plus hundreds of free magazine 
1d- ° W ° sources and paying markets! 
ent Goldie E. ainner “HOW TO MAK& FUNNY GAGS,” 50c. Proven methods of 
901 6265 West 52nd, Arvada, Colo. the experts! 
ork FOR YEARS MY MSS. APPEARED IN CORONET, SAT. i 
Re EVE. POST, LIBERTY, etc. I'VE HELPED MANY ASPIR- Bere ees. 
: ING AUTHORS ALONG THE RIGHT ROAD TO EDITORS’ 
the PROFESSIONAL REVISION AND TYPING CHECKS. I CAN HELP YOU! CONSTRUCTIVE ANALY- 
the Manuscripts expertly revised, 50c per 1,000 words. SIS & SELLING ADVICE: $1.00 PER 1000 WORDS. Louis 
Helpful service assured by 17 years of experience. Hirsch, Spring Valley 2, N. Y. 
Neat, prompt typing, 50c per 1,000 words. Minor cor- 
rections, if desired. Carbon copy. Extra first page. 
Every page proof read. Mailed flat. Poetry, lc a » PROMPT SERVICE PHONE TABOR 270! 
line. Special rates on long manuscripts. ‘ 
RALPH UNDERHILL 
Beebe, Arkansas 
uld 
3 WRITING FOR THE JUVENILES 
vas 
if is easy, instructive, pleasant and profitable. The largest 
market open to inexperienced writers—and the only one Denver, Coto. Prompt 
ef, | where you can EARN WHILE YOU LEARN!!! If you have Maree 
ey; | ordinary writing ability, it is easily possible to par Mer eee 
: [| low cost of six months’ instruction before it is finished. 
li WOULD YOU RATHER WRITE AND SELL 
‘ W. N. Savage, Sang Run, Md. (graduate of the course) 
ek-@ was paid $141 for articles and stories in one month. My ° ge ‘ 
vas | SPecialized course of instruction in WRITING FOR THE or spend years finding out what to write? 
id- JUVENILE MAGAZINES plainly teaches how to write For more than 15 years I have been helping would-be 
1 for this wide-open market. Write for terms—mention writers find their talent possibilities and my journal 
A. & J. er our Writing Talent may be as much of a surprise 
Oo you as 1 as been to many otners wno nave wante 
the LITERARY INSTRUCTOR work. Dr. ‘Bunker (7), Joplin, Mo. 
ck, ] 23 Green Street Wollaston 70, Mass. 
om 
pe- ’ 
WRITERS! DON’T OVERLOOK New 
siV- PROFITS FROM SCREEN SALES 
in't}| @ There is an urgent need and ready market maine 
of for good screen stories. . 
tis @ Many writers are in Defense work. Here Sete: 
ky, then is opportunity for new writers on the ame 
of home front. 
eI want originals, published novels and pro- ; 
duced plays that have film possibilities. Also : 
book length novels for both publication and 4 
@ offer sales service and criticism. My field. Ma ou 
terms are reasonable. Write today for my $5. oo conte 
booklet explaining this lucrative mar rence unnecessary. Write todayt 
for FREE details. Postcard 
we ADELINE M. ALVORD do. NO OBLIGATION. DETAILS 
: Established 1919 COMFORT WRITER’S SERVICE 
6605 Hollywood Blvd. Hollywood 28, Calif. 210—J8 S. 7th St. St. Louis 2, Mo. 


HOW TO WRITE / PROFIT 


Never were editors more eager to buy stories. If 
yours are not selling or paying enough, you may 
simply lack technique or the ability to put human 
interest in your work. Technique and human interest 
are the unique features of Palmer training—which 
for twenty-five years has helped hundreds of new 
as well as established writers find the most direct 
road to recognition and profit. Endorsed by Rupert 
Hughes, Gertrude Atherton, Ruth Comfort Mitchell. 
Katharine Newlin Burt said, “I'd have started ten 
years sooner .. . but there was no Palmer Institute 
then.” To find out how Palmer can help you, send 
for free illustrated booklet. Write today. 


PALMER INSTITUTE OF AUTHORSHIP 
3632 Hollywood Blvd. Hollywood 28, Calif., Dept. CB95 


POLI V OPE — pulls its oar 


A polivope equals two ordinary envelopes in roundtrip service 
enclosed-return-envelope saves 


and by eliminating the usual 

weight, postage and containers—saving more than its cost. 
Polivopes, sizes 8%x11”", expand for book-length scripts, or 
spread out for odd size cartoons. 

Price $1.00 a group of 20 postpaid, either of two styles— 


Roundtrip or Combination Mail. 
A dime birngs full size trial Polivopes and all information. 
Approved by the U. S. Post Office Dept. 
G. E. POWELL, Envelopes 
2032 East 74th Street Los Angeles 1, Calif. 


FRANCIS ARTHUR JONES 
1050 Amsterdan Avenue, New York 25, N. Y. 
LITERARY AGENT 
25 Years Experience 
Short Stories a Specialty 
Reading fee 
Short Stories of 4,000 words and under, One Dollar 
with return postage. 


Qualify for Certified Grapho- Analyst Degree. 
Earn up to $100 weekly, up to $1 hourly 
spare time, in new uncrowded profession 
- . - Graduates in employment and credit 
fields, police departments, courts, and in 
rivate practice as Personal Problem and 
Vocational Counselors, 3,000 word test lesson 
and illustrated GRAPHO-ANALYST Free. 


ADDRESS A.1.G.A., INC., 


ED BODIN 


545 Fifth Avenue, New York City, 17, 
bonded agent, sells to slick, pulp and 
book markets. He has no course and 
never circularizes, but treats authors as 
individuals. Welcomes talented writers 
only—not those who think they can buy 
their way. He sells his own writings, too. 


MANUSCRIPTS WANTED 


for placement under the Unified Sales Plan 


Compiete coverage of all 


30 


PRIZE CONTESTS 


Mechanix Illustrated, 1501 Broadway, New York 
18, announces a second Color Photo Contest for 
amateur photographers—First prize, $100; Second 
prize, $50; and Third prize, $25. The prize-winning 
photographs will be reproduced in the four-color 
section of the magazine. Contest is open to all 
amateur photographers. Entries must be in the mail 
by September 15, midnight, 1945. Full details were 
carried in the August issue. 


Blue Moon, 3945 Connecticut Ave., Washington, 
D. C., edited by Inez Sheldon Tyler, announces prizes 
of $25 to $30 in each issue. Current contests include 
prizes of $5, $3, $2 for best sonnets submitted in 
the Russell Contest; $12 in the Cora Smith Gould 
Contest, equally distributed for the six best poems, 
sonnets, or otherwise, on human interest topics; $5. 
Lilian McA. Mayer Contest for best poem, an out- 
growth of some event connected with the late war, 
and $2 for poem receiving most votes of readers. 
First two contests are continuous. Entries must be 
marked for which contest they are intended, and 
stamped addressed envelope should be included for 
return of poems if unacceptable. Those poems in 
upper quarter, not prize winners, will be published 
if of sufficient merit. Quatrains in anapest and dac- 
tyles as well as iambs always in demand. Subscription 
is not necessary, but desirable (50 cents a copy, $2 
a year). 


Frederick Fell, Inc., 386 4th Ave., New York 
16, has announced its Second Prize Novel Contest 
with an award of $3000 advance against royalties 
and a guarantee of a $10,000 minimum advertising 
campaign, thus assuring nation-wide prominence t 
the author, and the likelihood of additional royalties. 
Full details of the contest appear in a booklet pre- 
pared by Mr. Fell, which will be sent on request 
No. 8 in the rules is “In the event the judges decid: 
that no manuscript submitted is worthy of the award 
no award will be made.” Closing date is September 
30, 1945. 


WRITERS 


Do your stories fail to ‘‘click?’’ Perhaps they lack 
that elusive thing called ‘‘suspense.’’ i believe | can 
tell you how to inject it. Let me criticize one story; 
you'll send more. And you'll sell. $1.00 per thou- 
sand words. Minimum charge, $3.00. 


GEORGIA MASTERSON 
Box 9235, Station S Los Angeles 5, California 


SEND FOR FREE CATALOG 


High standards of performance, maintained 
year in and year out, explain the long life of 
the OLDEST WRITERS SERVICE (established 
1893). A complete service for short stories, 
BOOKS, articles, essays, verse—we criticize, 
revise, type, market. Catalog Free of Dept. J. 


Agnes M. Reeve, Director Franklin, Ohio 


sales possibilities. 1 
stories, articles, plays, screen stories and radio dramas. Circular A-95 Free. 


OTIS ADELBERT KLINE 


Established 1923 


International placement of your books, 


507 Fifth Ave., New York 17 
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THE A. & J. 
MARKET PLACE 


Reputable advertisers of miscellaneous products and 
services are welcome in this department. Rate is five 
cents a word first insertion, four cents subsequent, cash 
with order; box number counts as five words; add ten 
cents per issue if checking copy is wished. Literary 
critics and agents, correspondence schools, typists, and 
stationers, are not admitted to this column. All copy is 
subject to approval by the publishers, and readers are 
requested to report promptly any dissatisfaction with 
treatment accorded them by advertisers. 


TRUE ANECDOTES of youth, to 300 words, 
wanted at good word rates; subject matter to 
show wholesome choices, Christian character, 
leadership learned in church and school situa- 
tions. B. H. Davis, 17 Proctor, Utica 3, N. Y. 

IT’S NEW AND EXCITING! Everybody’s talk- 
ing about “The Crusader,” The Amateur’s Maga- 
zine. Regular Prize Contests—a real BONANZA 
for the beginning writer. Sample copy, 10c; 
special year’s subscription, 50c! The Crusader, 
P. O. Box 693, Canton 1, Ohio. 

WRITERS’ INSTRUCTION BOOKS bought and 
sold. Send your list for appraisal. Write for 
our list of new and used writers’ books. Hu- 
manity Press, 220 W. 42nd St., New York 18. 

“SEX SCIENCE MAGAZINE,” 25c. LIVING IL- 
LUSTRATIONS! HIRSCH ENTERPRISES, 
SPRING VALLEY 2, N. Y. 

FOR PRACTICAL, UNFAILING, EVERYDAY 
HELP with your writing problems, including 
greater productivity, better quality, more money 
—use Aldon Hadley’s WRITER’S APPLIED 
PSYCHOLOGY. Price $1. Mind Science Bureau, 
Box 95, South Pasadena, Calif. 

WANT FINANCIAL INDEPENDENCE? Proved 
plan helps hundreds “advance years in months.” 
Dr. Tibolt, 82B, Phila. 20. 

NEED QUICK CASH IMMEDIATELY? 100 Spare- 
time Homework Plans! Complete Instructions, 
60 pages, 25c. Homework Publications, Desk C, 
814- 44th Avenue, San Francisco. 

HELPFUL FEATURE and NEWS writing in- 
structions, 50c. Other books, courses. Ralph 
Underhill, Beebe, Arkansas. 

THE PLOT BOOK, make your own. Create orig- 
inal plots and outlines, characters, settings from 
published stories without plagiarizing. A plot- 
ting wizard, says a professional writer. Folio 
shows how. Price 50c. Money back guarantee. 
Writecraft, Box 202J, Chicago Heights, Il. 


WANT TO WRITE PROFESSIONALLY and 
thereby sell as quickly as possible? Find an- 
swer in my ad, this magazine, page 29, NATA- 
LIE NEWELL, Ghostwriter. 


“THE ILLUSION OF REALITY” will be sent 
FPREE to any writer who is interested in im- 
proving the characterizations of his stories. No 
obligation! Type postal card request to The 
Wyterce Company, Publishers, Suite — 366 
Madison Avenue, New York 17, as Xe 

POEM WRITERS! Something for you. Informa- 
tion free. Charles Olive, Willmar, Minnesota. 

CATHOLIC WRITER 1945 YEARBOOK, Fourth 
Annual Edition. $1.00. Marolla Press, Dept. 
AJO. Pence, Wis. 

RBESEARCH—CONGEESSIONAL LIBRARY, Na- 
tional Archives, Government Bureaus, etc. Odd 
jobs, simple questions, complex investigations, 
ghost-writing, expertly handled. John 
Crehore, Box 2329-A, Washington 13, D. C. 

TWENTY BACK NUMBEBS, The Author & Jour- 
nalist, our selection, $1.25 postpaid. A. & J., 
Box 600, Denver, Colo. 

SOMEONE TO CARE—that universal need. Join 
THE FRIENDSHIP CLUB. Write Charlotte 
Kay, Box 670, Seattle, Wash. Postage, please. 

FOOL-PROOF BOOKLET on short-short story. 
Shows how to really write SALABLE WORK. 
$1. Marjorie M. Davidson, Laceyville, Pa. 

“PORTY DOLLARS A MONTH Writing Fillers,” 
Methods, Markets, 25c; “Rural Writer Plan” 
gets beginners’ checks, 25c; “Pay Side of Poetry 
Writing,” examples, markets, 50c; GLORIA 

PRESS, 1926%4 Bonsallo, Los Angeles 7, Calif. 


SCRIPTS THAT SOLD AND WHY 
How I sold 20 articles. 
STU. COVINGTON $1.00 
Columbus, Miss. Postpaid 


HOW BERTON BRALEY made $2000 from one 
verse—told in The Greeting Card Writer. 15c. 
Lawrence W. Kiley, Birmingham, Mich. 

WRITERS! SEND ME your idea and two dimes. 
I’ll send you the Plot! Zillman, 4446 North Kil- 
dare Avenue, Chicago 30, Illinois. 

YOU, TOO, CAN BE “Writing Verse for Profit’”— 
a thoroughly practical study of how to write 
salable verse. $1. Marjorie M. Davidson, Lacey- 
ville, Pa. 

HERE IS A HOME BUSINESS, with your own 
hours and no boss. How to operate a newspaper 
clipping service, Details, 25c. Frank Dickson, 
808 Elizabeth St., Anderson, s. C. 

SEX SCIENCE MAGAZINE. Living illustrations! 
Sample, 25c. Three assorted, 50c! Seven assort- 
ed, $1.00! Free lists! ENTERPRISES, Spring 
Valley 2, N. Y. 

HELPFUL FEATURE and NEWS writing instruc- 
tions, 50c. Other books, courses. Ralph Under- 
hill, Beebe, Arkansas 

“DIFFERENT” correspondence club for modern, 
discriminating, intelligent people (largely writ- 
ers). Confidential; non-matrimonial. Sealed par- 
ticulars for stamp. GORMAN SERVICE, 17A 
Munsell, Hoosick Falls, N. Y. 


POETS: 100 authentic markets, with specifica- 
tions, 50c. HERRICK, Essex, Conn. 


@ ECHOES OF YESTERDAY 


Perhaps the most welcome letters I receive are those 
which come to me from former clients whom I was 
able to start on the road to success. They come in 
frequently from men and women who are now suc- 
cessful authors of short-stories and novels, or who 
have secured staff positions in magazine offices and 
publishing houses or in motion picture studios; and it 
always gives me a thrill to think back over the work 
we did together and the problems through which we 
struggled in those far-off days. For I know a great 
deal about the writers who come to me, often after 
unsuccessfully working with others; I am told the rea- 
sons why literary recognition is vitally important; I 
know just what it means to them to achieve success. 

Here is one such letter, received today from an old 
client who is now the presiding editorial genius of a 
great publishing house: 

“Mr. ... has sent me your criticism of his maiden 
effort. I suppose he told you that I suggested he write 
you; I should like to see him produce a readable book. 

“In reading your instructions to him, I am reminded 
of the years in the past when I sent you scripts to be 
criticized and you were always a good critic and I 
was a pretty bum writer. . . bout seven years ago 
I was asked to do — which — be a great work 
if a man were equal to it.’ (* 

As an aside, my old client ease is ‘‘equal to it!”’ 

After my 25 years in this work, I find my old clients’ 
stories and articles in virtually all the magazines, their 
novels and non-fiction books in the libraries, their 
stories on the screen and radio. with new clients 
“breaking in’’ all the time. If YOU want to emulate 
their success, be very sure you receive the kind of 
help which causes my clients to write me letters like 
the following: 

“I like the way you work. You try to understand 
what your client is trying te do, and then you help 
him do it, instead of, as so many teachers and critics 
de, trying to make him write as they would.” (*) 

“I was very much satisfied with your meaty criti- 
cism, and I feel I received my money’s worth. I would 
not say even half as much in favor of certain others 
with whom I have dealt.” (*) 

(*) Name on request. 

If YOU are really sincere in your desire to win 
iter success, write for my 44-page booklet, “THE 
TRUTH ABOUT LITERARY ASSISTANCE,” which is 
FREE FOR THE ASKING. It gives my _ credentials, 
both as an author and a literary critic, tells something 
of my success as a builder of literary careers for over 
25 years, and contains vital information, not obtain- 
able elsewhere, designed to protect your pocket-book. 

It describes. too, the CRITICISM AND SALES 
SERVICE, and the PROFESSIONAL COLLABORA- 
TION SERVICE, which you should investigate if you 
really want to learn the “tricks of the trade’’ so 
necessary to success. The terms are surprisingly low. 


LAURENCE R. D’ORSAY 


Author ‘‘The Profit in Writing’’ ($3.00) ; “‘Writing Novels 
to Sell’ ($2.50); “Landing the Editors’ Checks” ($3.00) ; 
aan You Can Sell’’ ($3.00); ‘‘Mistress of Spears’ 
» etc. 
Author of stories and articles in leading magazines. 
Topanga 2, California 
“Builder of Literary Careers Since 1919’ 
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PROFESSIONAL COACHING 
FOR A. & J. READERS 


Send your manuscripts to our Criticism De- 
partment. Get a complete report on plot, char- 
acterization, style; an expert analysis of mar- 
kets. Obtain the professional coaching counsel 
of the A. & J. Staff. 


We have examined the early work of thou- 
sands of writers, many of whom, receiving our 
constructive help, have later made magazine 
covers and book lists. 

Our research in current literary trends and 
writing methods, coupled with the judgment 
based thereon, are professionally at the service 
of Criticism Department clients. 

Let us see some of your work. 

You can be confident that qualities of crafts- 
manship and appeal will be completely rated. 
If we consider your manuscript has prospects 
of sale, with or without revision, our detailed 
personal report will include a list of prospective 
buyers. 

Criticism fee—-$2 for first 1000 words, then 
50 cents a thousand to 10,000 words; over 
10,000, 40 cents a thousand. Fee and return 
postage should accompany manuscript. 


THE AUTHOR & JOURNALIST 


CRITICISM DEPARTMENT 
P. O. Box 600 Denver 1, Colo. 


FM IS TOMORROW'S JOB 
PROVIDER! 


A new radio world is born! Frequency Modula= 
tion opens up vast new frontiers for trained 
radio writers. Thousands will be needed to staff 
the numerable new stations FM will make pos- 
sible. Complete thorough training is necessary, 


PREPARE TODAY 


for a permanent position, a profitable career in RADIO 
WRITING. Don't wait! Get complete professional 
training at home in your spare time. After a few 
short weeks of study, submit your correctly prepared 
programs for sale to sponsors. Many students sell 
white training. 


ENROLL NOW for the course that really teaches and 
learn to write every type of program on the air. We 
train you HOW to write and sell. 


To know why Frequency Modulation is of vital im- 
portance to you, ask for your free copy of AIR TAL- 
ENT TIMES! 


To know why TODAY'S STUDENTS ARE TOMORROW'S 
PLAYWRIGHTS, send TODAY for our free booklet, 
“CHOOSING A CAREER.” 


DON’T DELAY! BE READY FOR YOUR FM JOB! 


RADIO: 


Studio G, Radio Center— 


INSTITUTE 
ollywood 28, Calif, 


One Dollar Starts You 


on the road to 


A WRITING CAREER 


Would you pay just one dollar to own an entire 
month’s text and assignments of the valuable Magazine 
Institute course in writing, without further obligation? 
Of course, you would. But you may say, “That sim- 
ply isn’t possible.” 

Well, that opportunity is possible, and it’s available 
to you right now with this absolutely unique “dollar 
offer” on MI’s famous writing course, which teaches 
you to use spare time in preparing stories, articles, 
and sketches that will sell. 

This means that you can get, for a dollar, one com- 

plete section of the famous text ‘Modern Writing,” 
plus a valuable extension lecture by an experienced 
writer which is full of specific editorial suggestions. In 
addition, you get the first two writing assignments so 
that you may see exactly what sort of work the course 
offers, plus a self-examination quiz and reading and 
home practice suggestions that you can use at once to 
improve your written expression. This is material you 
simply can’t duplicate elsewhere, worth many times the 
price you will pay. 
ACT NOW TO AVOID DISAPPOINTMENT. This is an 
experimental offer which may have to be withdrawn at any 
time. We believe that so many will want to go on with the 
course after woe | it that we can afford this unusual plan. 
Whether you decide to go on with the course or not. how- 
ever, the material we send is yours to keep without further 
obligation. Simply fill out the coupon and mail with a 
dollar, today. 


The Magazine Institute, Inc., Dept. 459-C, 
Plaza, Rockefeller Center, New York 20, N. 


I enclose one dollar for sample writing course sia 
with the understanding I am under no further obligation. 


Name 


(Correspondence confidential. No salesman will call.) 


Clearance Sale! 


FAMOUS LITTLE BLUE 
BOOKS 


We have on hand an odd-lot stock of the 
Famous Haldeman-Julius LITTLE BLUE 
BOOKS. The titles include many of special 
usefulness to writers . . . English Composi- 
tion Self-Taught, Striking Similes, Hints on 
Writing Short Stories, Book of Synonyms, 
Boswell’s Life of Johnson, Hints on Writing 
Poetry, Spelling Self-Taught, Psychology for 
Beginners, Autosuggestion, Punctuation Self- 
Taught, Grammar Self-Taught, Conquest of 
Fear, Common Writing Faults, Typewriting 
Self-Taught, Psycho-Analysis, Puzzle of Per- 
sonality, Rhetoric Self- Taught, Rhyming Dic- 
tionary, How To Think Clearly, Memory: 
How To Use It, and various others. 


To clear, we are offering these at 


75c a Lot (20 different titles), 
Postpaid 


A. & J 

Box 600, Denver, Colo. 

| enclose 75c. Please send me a Clearance Pack 
age (20 different titles) of Little Blue Books 
postpaid. 


Name 
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